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Pemakluman 

Jabatan Perangkaan Malaysia (DOSM) sedang menjalankan Banci Ekonomi pada tahun 
2023. DOSM amat menghargai kerjasama daripada responden dalam memberikan 
maklumat kepada DOSM serta menjayakan banci ini. Sila layari www.dosm.gov.my  
untuk maklumat lanjut. 

DOSM telah melancarkan OpenDOSM NextGen sebagai medium yang menyediakan 
katalog data dan visualisasi bagi memudahkan pengguna menganalisis pelbagai data. 
OpenDOSM NextGen ialah platform perkongsian data sumber terbuka dan boleh diakses 
melalui portal https://open.dosm.gov.my . 

Dimaklumkan bahawa Kerajaan Malaysia telah mengisytiharkan Hari Statistik Negara 
(MyStats Day) pada 20 Oktober setiap tahun. Tema sambutan MyStats Day adalah  
“Connecting the World with Data We Can Trust”. 

 

Announcement 

The Department of Statistics Malaysia (DOSM) is conducting the Economic Census  
in 2023. DOSM greatly appreciates the cooperation of respondents in providing 
information and ensuring the success of this census. Please visit www.dosm.gov.my for 
more information. 
 
DOSM has launched OpenDOSM NextGen as a medium that provides a catalogue  
of data and visualisation to facilitate users in analysing various data. OpenDOSM 
NextGen is an open source data sharing platform and accessible through 
https://open.dosm.gov.my  portal. 
 
Please be informed that the Government of Malaysia has declared National  
Statistics Day (MyStats Day) on October 20 each year. MyStats Day theme is  
“Connecting the World with Data We Can Trust”. 
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i 
 

Penerbitan Analisis Indeks Harga Pengguna Tahunan, Malaysia, 2022 ini memaparkan statistik 

meliputi 12 kumpulan utama barangan dan perkhidmatan. Penyediaan statistik ini adalah 

berdasarkan konsep dan garis panduan daripada Consumer Price Index Manual: Concepts and 

Methods, 2020 yang diterbitkan oleh International Labour Organisation (ILO). 

Indeks Harga Pengguna (IHP) mengukur perubahan harga barangan dan perkhidmatan yang dibeli 

oleh isi rumah dalam tempoh masa yang ditetapkan. Indeks ini menggunakan tahun 2010 sebagai 

tahun asas. 

Penerbitan ini mengandungi tiga bahagian utama. Bahagian pertama mengandungi infografik,  

ringkasan penemuan dan rencana berkenaan IHP. Bahagian kedua pula memaparkan jadual 

statistik di peringkat Malaysia, negeri dan negara terpilih manakala bahagian terakhir mengandungi 

nota teknikal yang menerangkan konsep dan definisi bagi membantu pengguna memahami statistik 

yang diterbitkan. 

Jabatan merakamkan setinggi-tinggi penghargaan atas kerjasama dan sumbangan yang diberikan 

oleh semua pihak dalam menjayakan penerbitan ini. Cadangan dan pandangan ke arah 

penambaikan penerbitan ini pada masa hadapan amatlah dihargai. 

 

 

DATO’ SRI DR. MOHD UZIR MAHIDIN 

Ketua Perangkawan Malaysia 

Mei 2023 

 



i 
 

The Analysis of Annual Consumer Price Index, Malaysia, 2022 presents statistics covering 12 main 

groups of goods and services. The compilation is based on the concepts and guidelines of the 

Consumer Price Index Manual: Concepts and Methods, 2020 published by the International 

Labour Organisation (ILO). 

Consumer Price Index (CPI) measures the changes over time in the price of consumer goods and 

services purchased by households. This index was compiled using 2010 as a base year. 

This publication consists of three main parts. The first part contains the infographic, summary of 

findings and article on CPI. The second part shows statistical tables at Malaysia, state levels and 

selected countries while the last part contains technical notes that explain the concepts and 

definitions to assist users in understanding the published statistics. 

The Department gratefully acknowledges the cooperation and contribution rendered by all parties 

in making this publication a success. Suggestions and views towards improving this publication in 

the future are greatly appreciated. 

 

 

DATO’ SRI DR. MOHD UZIR MAHIDIN 

Chief Statistician Malaysia 

May 2023 
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RINGKASAN PENEMUAN 

        Inflasi Keseluruhan 
Kenaikan harga komoditi, kenaikan harga minyak global, pengukuhan dolar Amerika Syarikat (USD) 

berbanding mata wang utama dan isu geopolitik merupakan antara faktor peningkatan inflasi dunia 

pada 2022. Malaysia, seperti negara-negara lain turut terjejas oleh faktor-faktor tersebut.  

Malaysia mencatatkan inflasi yang lebih tinggi 3.3 peratus pada 2022 berbanding 2021 (2.5%).  

Ini merupakan peningkatan kedua tertinggi dalam tempoh 10 tahun dan tertinggi  

sejak 2018 (Carta 1). 

 

Penyusutan nilai Ringgit Malaysia berbanding USD juga penyumbang kepada kenaikan inflasi yang 

lebih pada 2022, disebabkan oleh peningkatan kos barangan import. Tukaran wang asing pada 

kadar RM4.40 berbanding USD pada 2022 (2021: RM4.14). Terdapat beberapa barangan dalam 

bakul Indeks Harga Pengguna (IHP) yang diimport dari negara lain seperti Ikan, Sayur-sayuran dan 

Buah-buahan. Kesan kenaikan itu direkodkan oleh semua subkumpulan Makanan & Minuman dan 

ianya mencatatkan kenaikan antara 2.9 peratus hingga 8.6 peratus. Selain itu, kejadian seperti banjir 

dan tanah runtuh juga telah menyebabkan gangguan dalam bekalan produk pertanian, 

menyebabkan kekurangan bekalan makanan dan kenaikan harga.  

 

Dalam usaha pemulihan ekonomi yang dilanda pandemik COVID-19, kerajaan telah membuka 

semula sektor pelancongan pada April 2022 kepada pelancong antarabangsa dari negara seperti 

Singapura, Indonesia dan Thailand. Ini telah memberi kesan kepada inflasi Restoran & Hotel yang 

mencatatkan peningkatan 5.0 peratus pada 2022 berbanding 0.4 peratus yang dicatatkan  

pada 2021. 

 

Sepanjang tahun 2022, inflasi tertinggi telah dicatatkan pada Ogos 2022 (4.7%). Ini adalah 

disebabkan oleh kesan asas yang lebih rendah pada 2021 berikutan diskaun bil elektrik yang 

diberikan kepada pengguna domestik di bawah Pakej Kesejahteraan Rakyat dan Pemulihan 

Ekonomi Negara (PEMULIH) dari Julai hingga September 2021 (Carta 2). Pada akhir Jun 2022, 

kerajaan telah menubuhkan Pasukan Khas Jihad Tangani Inflasi yang dipengerusikan oleh Menteri 

Komunikasi dan Digital untuk menangani peningkatan kos sara hidup. Jabatan Perangkaan 

Malaysia (DOSM) turut terlibat dalam membekalkan input dan sebagai salah satu daripada ahli 

Jawatankuasa Teknikal pasukan tersebut. Salah satu daripada langkah intervensi yang 

diperkenalkan adalah penetapan harga siling minyak masak dalam botol 2 kilogram, 3 kilogram dan 

5 kilogram secara bulanan bermula pada 8 Ogos 2022. Harga siling ini adalah berdasarkan harga 

bulanan bagi satu tan metrik Minyak Sawit Mentah (CPO) yang diumumkan oleh Lembaga Minyak 

Sawit Malaysia (MPOB). 
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Jawatankuasa Dasar Monetari (MPC) Bank Negara Malaysia telah menaikkan Kadar Dasar 

Semalaman (OPR) untuk mengekang kadar inflasi. OPR telah meningkat empat kali kepada  

2.75 peratus pada 2022, dengan setiap kenaikan sebanyak 25.0 mata asas (OPR 2021: 1.75%).  

 

 

 

 

 

 

 

 

 

 

Semua kumpulan menunjukkan peningkatan inflasi pada tahun 2022. Makanan & Minuman 

menunjukkan peningkatan tertinggi sebanyak 5.8 peratus. Peningkatan ketara dalam kumpulan ini 

adalah disumbangkan oleh kenaikan harga komponen Makanan di luar rumah (6.6%), secara 

langsungnya disebabkan oleh kenaikan harga item Makanan. Pada tahun 2022, harga Tepung 

gandum meningkat melebihi RM3.00 sekilogram berikutan lonjakan harga gandum global. Ini 

seterusnya menjadi punca utama kenaikan harga Makanan di luar rumah, yang berasaskan tepung 

gandum sebagai bahan utama seperti Roti canai, Karipap, Bahulu dan Roti. 

 

Selain itu, peningkatan inflasi pada 2022 turut disumbangkan oleh Restoran & Hotel (5.0%), 

Pengangkutan (4.7%) dan Hiasan, Perkakasan & Penyelenggaraan Isi Rumah (3.5%). Ini diikuti oleh 

Perkhidmatan Rekreasi & Kebudayaan (2.3%), Pelbagai Barangan & Perkhidmatan (2.0%) dan 

Perumahan, Air, Elektrik, Gas & Bahan Api Lain (1.8%) (Jadual 1). 

 

 

 

 

 

 

 

 

 

Carta 1 
Inflasi Tahunan, Malaysia, 

2011 -  2022 
Carta 2 

Inflasi Keseluruhan, Malaysia, 

Januari - Disember 2022 
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  Inflasi 
Keseluruhan 

 Inflasi Tanpa 
Bahan Api 

 Inflasi Teras 

Kumpulan Utama 2021 2022  2021 2022  2021 2022 

Jumlah 2.5 3.3  1.2 3.2  0.7 3.0 

 Makanan & Minuman  
1.7 5.8  1.8 5.7  1.3 5.8 

 Minuman Alkohol & Tembakau   
0.5 0.5  0.5 0.5  - - 

 Pakaian & Kasut  
-0.4 0.1  -0.5 0.1  -0.4 0.1 

 
Perumahan, Air, Elektrik, Gas & Bahan Api 

Lain   1.5 1.8  1.6 1.8  0.6 1.4 

 
Hiasan, Perkakasan & Penyelenggaraan Isi 

Rumah  1.6 3.5  1.6 3.6  1.6 3.5 

 Kesihatan   
0.4 0.7  0.4 0.7  0.4 0.7 

 Pengangkutan  
11.0 4.7  0.2 4.3  0.7 5.6 

 Komunikasi  
0.0 0.0  0.0 0.0  0.0 0.0 

 Perkhidmatan Rekreasi & Kebudayaan  
0.4 2.3  0.5 2.2  0.4 2.3 

 Pendidikan   
0.2 1.1  0.2 1.1  0.2 1.1 

 Restoran & Hotel  
0.4 5.0  0.3 5.0  0.4 5.0 

 Pelbagai Barangan & Perkhidmatan      
0.5 2.0  0.5 2.0  0.5 2.0 

 

 

Trend bagi Indeks Harga Pengguna (IHP) dan Indeks 

  Harga Pengeluar (IHPR) Pengeluaran Tempatan 

IHP mengukur perubahan peratus kos pembelian mengikut masa bagi bakul tetap barangan dan 

perkhidmatan yang mewakili corak purata pembelian oleh sekumpulan penduduk pada sesuatu 

tempoh masa yang ditetapkan. Sebaliknya, Indeks Harga Pengeluar (IHPR) Pengeluaran Tempatan 

mengukur purata perubahan harga yang dikenakan oleh pengeluar barangan dalam sesuatu 

industri. Wajaran IHPR Pengeluaran Tempatan diperoleh daripada Banci Ekonomi manakala 

wajaran IHP diperoleh daripada Survei Perbelanjaan Isi Rumah. IHPR Pengeluaran Tempatan 

digunakan sebagai penunjuk awalan inflasi dalam ekonomi, kerana perubahan dalam harga 

pengeluar boleh dipindahkan kepada pengguna dengan harga yang lebih tinggi. Walaupun  

kedua-dua IHP dan IHPR Pengeluaran Tempatan merupakan pengukur bagi inflasi, namun ianya 

tertumpu kepada aspek ekonomi yang berbeza. IHP mengukur perubahan harga barang dan 

Inflasi Keseluruhan, Inflasi Tanpa Bahan Api, Inflasi Teras, Malaysia, 2021 & 2022 
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Carta 3 

perkhidmatan yang dibeli oleh isi rumah, manakala IHPR Pengeluaran Tempatan mengukur 

perubahan harga barangan dan perkhidmatan yang dijual oleh pengeluar tempatan. 

 

Dalam tempoh 2011 hingga 2022, IHPR Pengeluaran Tempatan, yang mengukur harga barang di 

pintu kilang, menunjukkan arah aliran yang sama dengan IHP kecuali pada tahun 2013 dan 2022. 

Pada tahun 2022, IHP meningkat daripada 2.5 peratus pada 2021 kepada 3.3 peratus pada 2022 

manakala IHPR Pengeluaran Tempatan meningkat 9.5 peratus pada 2021 dan merekodkan 

peningkatan perlahan sebanyak 7.8 peratus pada 2022. Ia terutamanya disebabkan oleh 

peningkatan yang perlahan bagi Minyak sawit mentah pada 2022 yang mencatatkan 13.3 peratus 

(2021: 30.6%) dan Minyak mentah daripada 47.7 peratus pada 2021 kepada 6.4 peratus pada 2022. 

Tambahan pula, Buah tandang segar kelapa sawit juga mencatatkan negatif 0.5 peratus pada 2022 

berbanding 2021, 51.3 peratus pada 2021 (Carta 3). 

 

Walau bagaimanapun, trend peningkatan dalam IHP boleh dicerminkan dalam Barangan Siap 

daripada IHPR Pengeluaran Tempatan yang mencatatkan 1.8 peratus pada 2022 berbanding 

negatif 0.2 peratus pada 2021. Ini disokong oleh subkumpulan Makanan pengguna siap yang  

secara konsisten meningkat melepasi 5.0 peratus daripada Januari hingga Disember 2022. Justeru 

itu, ia telah menyumbang kepada kenaikan 6.2 peratus secara purata pada 2022 berbanding  

2.9 peratus pada 2021. Makanan & Minuman meningkat di antara 3.6 peratus hingga 7.3 peratus 

sepanjang tahun 2022, selari dengan Makanan pengguna siap dalam IHPR ,dengan purata 

peningkatan sebanyak 5.8 peratus pada tahun 2022 (2021: 1.7%). 
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Carta 4 

Carta 5 

        Pelbagai Pilihan Barangan Meredakan Inflasi 

Pada tahun 2022, daripada 552 item, terdapat 458 item merekodkan kenaikan harga di mana  

431 item menunjukkan kenaikan kurang dan sama dengan 10.0 peratus. Sementara itu, 56 item 

menunjukkan penurunan dan 38 item kekal tidak berubah. Ini secara tidak langsung dapat 

membantu meredakan tekanan inflasi. Antara barangan yang menunjukkan penurunan harga 

adalah Halia (-15.7%), Rambutan (-3.9%) dan Tali pinggang (-3.6%) manakala Tambang Light Rapid 

Transit (LRT), Caj pembetungan dan Majalah kekal tidak berubah (Carta 4). 
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Jadual 2 

Carta 5 menunjukkan taburan inflasi Makanan dan Bukan Makanan sebanyak 431 item bagi julat 

peningkatan kurang dan sama dengan 10.0 peratus. Sebanyak 193 item Makanan menunjukkan 

peningkatan kurang dan sama dengan 10.0 peratus di mana 114 daripadanya berada dalam julat 

kenaikan bawah dan sama dengan 5.0 peratus. Antaranya Daging lembu (4.6%), Tepung  

beras (4.1%), Ikan tilapia (4.0%) dan Udang (3.0%). Sementara itu, 238 item adalah Bukan Makanan 

di mana 49 daripadanya mencatatkan kenaikan dalam julat lebih 5.0 peratus dan sama dengan  

10.0 peratus seperti Kerusi (8.6%), Bunga segar (6.4%) dan Kuali (5.2%). 

 

           Perbandingan Purata Harga 

Jadual 2 menunjukkan purata harga bagi 14 item terpilih di peringkat Malaysia pada tahun 2011, 

2016 dan 2022. Daging lembu merekodkan peningkatan yang tertinggi (94.1%) pada tahun 2022 

dengan purata harga RM36.97 (2011: RM19.05). Ikan siakap menunjukkan peningkatan yang 

perlahan (19.1%) pada 2022 dengan purata harga RM20.81 berbanding RM17.48 yang direkodkan 

pada 2011. Sementara itu, bagi perbandingan pada 2022 berbanding 2016, Terung menunjukkan 

peningkatan yang tertinggi dengan merekodkan peningkatan 43.5 peratus dengan purata harga 

pada 2022 adalah RM8.55 (2016: RM5.13).   

 

Item Unit 
Purata Harga (RM) Perubahan Peratus (%) 

2011 2016 2022 
2022/ 
2011 

2022/ 
2016 

 
Tepung gandum 

Kg 2.51 2.45 3.17 26.3 29.4 

 
Susu krimer pekat manis 

500 gm 2.90 3.04 3.49 20.3 14.8 

 
Bayam 

Kg 3.31 3.98 5.66 71.0 42.2 

 
Terung 

Kg 5.13 5.96 8.55 66.7 43.5 

 
Timun 

Kg 2.55 3.03 4.10 60.8 35.3 

Purata Harga Item Terpilih, Malaysia, 2011, 2016 & 2022 
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Item Unit 
Purata Harga (RM) Perubahan Peratus (%) 

2011 2016 2022 
2022/ 
2011 

2022/ 
2016 

 
Ikan kembung 

Kg 9.80 12.88 16.75 70.9 30.0 

 
Ikan selar 

Kg 10.60 13.87 19.43 83.3 40.1 

 
Ikan siakap 

Kg 17.48 18.51 20.81 19.1 12.4 

 
Ayam 

Kg 8.03 8.30 9.82 22.3 18.3 

 
Daging 

Kg 19.05 28.96 36.97 94.1 27.7 

 
Nasi campur  
(ikan & sayur) 

Pinggan 4.17 5.28 6.85 64.3 29.7 

 

 
Nasi campur  

(ayam & sayur) 

Pinggan 4.25 5.26 6.64 56.2 26.2 

 
Teh tarik 

Cawan 1.21 1.48 1.84 52.1 24.3 

 
Roti canai 

 Keping 0.90 1.06 1.32 46.7 24.5 
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Makanan & Minuman 

Tahun 2022 telah menyaksikan kenaikan mendadak harga makanan dan minuman yang bukan 

sahaja berlaku di Malaysia tetapi di seluruh dunia. Lonjakan dalam kos bagi kebanyakan komoditi 

makanan pada tahun lalu adalah disebabkan oleh gangguan kesan daripada pencerobohan Rusia 

ke atas Ukraine, kemarau dan faktor-faktor lain yang telah mendorong peningkatan inflasi di  

seluruh dunia. 

 

Berdasarkan data daripada Pertubuhan Makanan dan Pertanian (FAO), indeks harga makanan  

pada tahun 2022 mencatatkan peningkatan 14.3 peratus kepada 143.7 berbanding tahun 2021, 

menjadikannya purata tertinggi sejak ia mula direkodkan pada tahun 1990. Keempat-empat 

komponen indeks makanan FAO iaitu bijirin, daging, produk tenusu dan minyak sayuran telah 

mencatatkan peningkatan tertinggi bagi tempoh 1990 hingga 2021. Walau bagaimanapun, gula 

mencatatkan kenaikan tertinggi dalam tempoh 10 tahun yang lalu. Indeks Harga Bijirin FAO 

meningkat 17.9 peratus pada 2022 disebabkan beberapa faktor termasuk gangguan pasaran, kos 

tenaga dan input yang meningkat lebih tinggi, cuaca buruk dan permintaan makanan global yang 

terus kukuh. 

 

Peningkatan harga komoditi global ini sedikit sebanyak telah memberi kesan kepada inflasi makanan 

di Malaysia. Malaysia bergantung kepada import item makanan untuk memenuhi permintaan 

domestik. Seperti yang dilaporkan dalam Akaun Pembekalan dan Penggunaan (SUA)  

Komoditi Pertanian Terpilih, Malaysia (2021), bagi sayuran terpilih, import kobis bulat adalah yang 

tertinggi pada 2021 (139.0 ribu tan), manakala bagi ternakan terpilih, import daging lembu adalah 

yang tertinggi pada 2021 (159.2 ribu tan). Peningkatan kos input bagi pertanian secara tidak 

langsung memberi impak kepada harga makanan di Malaysia. Kumpulan Makanan & Minuman yang 

merupakan komponen terbesar dalam perbelanjaan isi rumah di Malaysia dengan sumbangan  

29.5 peratus daripada wajaran IHP terus meningkat berbanding tahun sebelumnya. Inflasi kumpulan 

ini merekodkan kenaikan 5.8 peratus pada tahun 2022 berbanding 1.7 peratus pada tahun 

sebelumnya.  

 

 

 

 

 

 

  

 

 

   

   

Carta 6 Inflasi bagi Makanan & Minuman, 2011 - 2022 
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Jadual 3 

Daripada 230 item Makanan, sebanyak 202 item atau 87.8 peratus telah merekodkan kenaikan 

harga. Peningkatan bagi kumpulan ini terutamanya disebabkan oleh kenaikan terhadap komponen 

Makanan di rumah yang meningkat 5.3 peratus berbanding 2.1 peratus yang pada 2021. Sementara 

itu, Makanan di luar rumah meningkat pada kadar 6.6 peratus berbanding tahun sebelumnya  

(2021: 1.4%) (Carta 6).  

 

 

 

i. Makanan di rumah 

Kesemua subkumpulan Makanan di rumah mencatatkan peningkatan pada julat di antara 2.9 hingga 

8.6 peratus pada tahun 2022. Kenaikan komponen Makanan di rumah adalah didorong oleh 

kenaikan bagi kesemua subkumpulan Makanan di rumah terutamanya oleh subkumpulan Daging 

yang merupakan penyumbang utama dalam kenaikan kumpulan ini dengan peningkatan sebanyak 

8.6 peratus. Ini diikuti oleh kenaikan Susu, keju & telur (7.6%); Sayur-sayuran (5.5%); Beras, roti & 

bijirin lain (4.7%) dan Ikan & makanan laut (3.7%) (Jadual 3). 

 

Terdapat enam siri Skim Harga Maksimum Musim Perayaan (SHMMP) dan Skim Harga Maksimum 

Keluarga Malaysia (SHMKM) telah dilaksanakan sepanjang tahun 2022. Antara item yang dikawal 

adalah Ayam standard (1kg), Telur gred A, B dan C (sebiji) dan Lobak merah (1kg). 

 

 

  Indeks Perubahan Peratus (%) 

Kumpulan Utama  2021 2022 2021 2022 

Makanan & Minuman 137.1 145.0 1.7 5.8 

   Makanan  138.3 146.4 1.8 5.9 
 Makanan di rumah  134.3 141.4 2.1 5.3 
  Beras, roti & bijirin lain  112.2 117.5 0.5 4.7 

  Daging 130.3 141.5 3.2 8.6 
  Ikan & makanan laut  158.4 164.3 3.1 3.7 
  Susu, keju & telur 127.0 136.7 2.3 7.6 

  Minyak & lemak 123.3 127.4 3.3 3.3 

  Buah-buahan 135.8 140.4 0.8 3.4 

  Sayur-sayuran 142.4 150.2 2.1 5.5 

  Gula, jem, madu, coklat & manisan 134.5 138.4 0.3 2.9 

  Keluaran makanan t.t.t.I. 138.6 146.6 2.3 5.8 

 Makanan di luar rumah   144.5 154.1 1.4 6.6 

 Kopi, teh, koko & minuman bukan alkohol 113.1 116.1 0.4 2.7 

Inflasi bagi Subkumpulan Makanan & Minuman, 2021 & 2022 
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Berdasarkan kepada subkumpulan Makanan dan Minuman, subkumpulan Daging yang terdiri 

daripada daging segar, daging beku dan daging proses menyumbang 2.5 peratus daripada 

kumpulan Makanan & Minuman. Inflasi bagi subkumpulan ini meningkat 8.6 peratus berbanding  

3.2 peratus pada 2021. Kelas perbelanjaan bagi daging segar mencatatkan peningkatan ketara 

kepada 9.2 peratus berbanding 3.7 peratus (2021), manakala inflasi bagi kelas perbelanjaan Daging 

beku dan Daging proses pula masing-masing merekodkan peningkatan 8.2 peratus dan 6.2 peratus 

berbanding tahun sebelumnya (Carta 7). Kenaikan kelas perbelanjaan daging segar ini adalah 

disumbangkan terutamanya oleh peningkatan ayam standard yang merupakan komponen terbesar 

dalam subkumpulan ini (46.1%) daripada 4.1 peratus (2021) kepada 10.0 peratus pada tahun 2022.  

 

Kerajaan telah menetapkan harga siling runcit ayam standard di Semenanjung Malaysia kecuali 

Langkawi kepada RM8.90 sekilogram yang berkuat kuasa pada 5 Februari 2022 sehingga  

5 Jun 2022. Ini bertujuan untuk menjamin kestabilan harga ayam dan harga makanan berkaitan. 

Selain itu, kerajaan juga bersetuju untuk memberikan subsidi 60 sen sekilogram kepada penternak 

ayam dan lima sen bagi setiap biji telur untuk semua jenis kategori sepanjang 5 Februari 2022 

sehingga 5 Jun 2022 susulan peningkatan kos terutamanya kos makanan ternakan yang 

menyumbang 70 peratus daripada kos pengeluaran selain daripada kos logistik, kos pekerja, kos 

utiliti dan kos ubat-ubatan. Pada Julai 2022, kerajaan memutuskan untuk tidak mengapungkan harga 

ayam di pasaran dan telah menetapkan harga siling runcit baharu ayam standard daripada RM8.90 

kepada RM9.40 sekilogram serta harga telur ayam bagi gred A ditetapkan pada 45 sen sebiji, 

manakala gred B (43 sen/ biji) dan gred C (41 sen/ biji). Ia bertujuan untuk meredakan harga ayam 

dan telur di pasaran, sekali gus menyederhanakan inflasi makanan.  

 

Carta 7 Inflasi bagi Subkumpulan Daging, 2011 -  2022 
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Pada masa yang sama, sebagai tindakan intervensi jangka pendek, kerajaan melalui Kementerian 

Pertanian dan Keterjaminan Makanan bersetuju menghentikan pengeksportan 3.6 juta ekor ayam 

sebulan berkuat kuasa 1 Jun 2022 bagi memastikan bekalan ayam untuk penggunaan domestik 

mencukupi. Sekatan tersebut telah dilonggarkan secara berfasa bermula Oktober 2022  berikutan 

bekalan ayam mulai stabil pada suku tahun ketiga 2022. 

 

Kerajaan telah meneruskan pemberian subsidi 80 sen kepada penternak ayam dan  

lapan sen sebiji bagi gred A, B dan C kepada pengeluar telur ayam, daripada Oktober sehingga 

Disember 2022.  Sementara itu, mulai 1 November 2022, tambahan subsidi dua sen kepada sepuluh 

sen sebiji telur diberikan kepada pengeluar telur ayam. Kenaikan kadar subsidi telur ayam dijangka 

dapat memberi manfaat kepada pengeluar dalam memastikan bekalan telur di pasaran domestik 

lebih stabil. Purata harga ayam standard pada tahun 2022 meningkat kepada RM9.82 sekilogram 

berbanding RM8.80 pada tahun 2021.  

 

Selain itu, inflasi daging babi meningkat 15.7 peratus berbanding 1.3 peratus pada tahun 2021. 

Kenaikan harga daging babi disumbangkan oleh peningkatan harga makanan haiwan. Di samping 

itu, penularan penyakit demam babi Afrika turut memberi kesan kepada bekalan daging babi. 

 

 

  

 

 

 

       

 

 

 

Carta 8 Inflasi bagi Subkumpulan Ikan & 

makanan laut, 2011 - 2022 
Carta 9 

Inflasi bagi Subkumpulan  

Sayur-sayuran, 2011 - 2022 
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Sementara itu, inflasi subkumpulan Ikan & makanan laut mencatatkan kenaikan daripada  

3.1 peratus (2021) kepada 3.7 peratus (2022). Subkumpulan ini merangkumi ikan segar, makanan 

laut segar dan ikan & makanan laut yang diproses. Inflasi bagi ikan segar terus meningkat kepada 

4.3 peratus berbanding 3.3 peratus pada tahun sebelumnya. Ia disebabkan oleh kekurangan 

bekalan stok susulan permintaan melebihi penawaran. Antara item ikan segar yang menunjukkan 

kenaikan adalah Keli (11.9%), Kembung pelaling (9.8%), Siakap (7.4%) dan Kembung (6.6%). 

Selain itu, Ikan & makanan laut diproses turut mencatatkan peningkatan kepada 4.1 peratus 

berbanding 1.0 peratus, manakala makanan laut segar mencatatkan peningkatan yang lebih 

perlahan sebanyak 2.7 peratus (2021: 3.8%) (Carta 8).  

 

Subkumpulan Sayur-sayuran pula merekodkan peningkatan yang lebih ketara pada  

tahun 2022 iaitu 5.5 peratus berbanding tahun sebelumnya (2021: 2.1%). Lonjakan harga  

sayur-sayuran di pasaran adalah disebabkan oleh peningkatan harga baja di seluruh dunia. Konflik 

antara Rusia dan Ukraine telah mengakibatkan peningkatan mendadak harga input pertanian 

berasaskan baja yang menyumbang kepada kenaikan kos pengeluaran. Selain itu, kesukaran 

mendapatkan tenaga kerja pasca pandemik telah menyebabkan hasil tidak dapat dikeluarkan 

secara maksimum, sekali gus mengakibatkan bekalan berkurangan yang akhirnya menyumbang 

kepada punca kenaikan harga sayuran. Keadaan cuaca yang tidak menentu pada penghujung tahun 

2022 telah memburukkan lagi keadaan.  

 

Kelas perbelanjaan Sayur-sayuran segar merekodkan peningkatan 5.5 peratus pada tahun 2022 

berbanding 2.2 peratus pada tahun sebelumnya. Antara item sayur-sayuran yang mencatatkan 

kenaikan ketara adalah Bayam hijau (15.7%), Kangkung (14.6%), Bendi (13.1%), Terung (11.3%) 

dan Kacang buncis (11.3%). Selain itu, kenaikan ini juga disumbangkan oleh peningkatan kelas 

perbelanjaan Sayur-sayuran yang dikering/dijeruk (3.9%) dan Ubi kentang & ubi lain (7.1%)  

(Carta 9). 

 

Subkumpulan Minyak dan lemak pula mencatatkan peningkatan pada kadar yang sama dengan 

tahun 2021 iaitu 3.3 peratus. Pada 1 Julai 2022, Kerajaan telah memansuhkan subsidi minyak 

masak sawit tulen dalam botol 1 kilogram, 2 kilogram, 3 kilogram dan 5 kilogram. Program subsidi 

sebelum ini adalah bersifat sementara yang diperkenalkan kerajaan pada Ogos 2021 yang bertujuan 

mengurangkan beban rakyat berikutan cabaran ekonomi akibat pandemik COVID-19 dan kenaikan 

mendadak harga minyak sawit mentah di pasaran global. Ia hanya bagi tempoh tiga bulan sahaja 

dengan kos sebanyak RM55 juta sebulan. Oleh itu, ini adalah usaha oleh Kerajaan bagi memastikan 

kestabilan bekalan bahan makanan dipasaran sekali gus untuk menangani penyeludupan  

minyak masak. Namun begitu, penarikan subsidi ini tidak terkesan kepada harga minyak masak pek 

polibeg 1 kilogram yang sering dibelanjakan oleh isi rumah di Malaysia. 
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Pada Ogos 2022, Kerajaan telah mengambil langkah mekanisme penetapan harga siling minyak 

masak botol tidak bersubsidi secara bulanan berdasarkan purata harga bagi satu tan metrik minyak 

sawit mentah (CPO). Ia secara langsung telah mengimbangi kenaikan subkumpulan Minyak dan 

lemak. Minyak masak tidak bersubsidi yang mewakili 30.9 peratus daripada subkumpulan ini telah 

mula menyederhana kepada 5.7 peratus berbanding 10.1 peratus pada tahun 2021. Purata harga 

minyak masak dalam botol 5 kilogram pada tahun 2022 adalah RM34.57 berbanding RM28.99 pada  

tahun 2021.  

 

ii. Makanan di luar rumah 

Sementara itu, komponen Makanan di luar rumah yang menyumbang 11.5 peratus daripada 

keseluruhan wajaran mencatatkan kenaikan paling tinggi berbanding komponen Makanan di rumah 

pada tahun 2022. Kenaikan tersebut adalah seiring dengan kenaikan bahan-bahan asas makanan 

seperti mi, tepung gandum, susu, roti dan ayam. Kesemua item Makanan di luar rumah  

mencatatkan peningkatan berbanding tahun sebelumnya, antaranya adalah Roti canai (10.2%), 

Nasi campur (9.5%), Sate (8.9%) dan Masakan sayur-sayuran (8.9%). 

 

        Perumahan, Air, Elektrik, Gas & Bahan Api Lain 

 

 

 Indeks Perubahan Peratus (%) 

Kumpulan Utama/ Subkumpulan 2021 2022 2021 2022 

Perumahan, Air, Elektrik, Gas & Bahan Api Lain 121.0 123.2 1.5 1.8 

Sewa sebenar untuk rumah 127.5 129.0 0.5 1.2 

Penyelenggaraan & pembaikan rumah kediaman 128.5 134.2 1.7 4.4 

Bekalan air & pelbagai perkhidmatan berkaitan 

dengan rumah kediaman 104.9 105.2 0.0 0.3 

Elektrik, gas & bahan api lain 93.0 98.0 10.1 5.4 

 

Inflasi bagi Perumahan, Air, Elektrik, Gas & Bahan Api Lain meningkat kepada 1.8 peratus pada 

tahun 2022 berbanding pada tahun 2021 (1.5%). Peningkatan ini adalah didorong oleh peningkatan 

ketara subkumpulan Penyelenggaraan & pembaikan rumah kediaman yang meningkat kepada      

4.4 peratus berbanding 1.7 peratus yang direkodkan pada tahun 2021. Peningkatan berterusan 

harga bahan binaan sepanjang 2022 seperti kayu dan paip PVC telah menyumbang kepada 

kenaikan subkumpulan ini. Peralatan perpaipan telah meningkat sebanyak 25.6 peratus dengan 

Inflasi bagi Subkumpulan Perumahan, Air, Elektrik, Gas & Bahan Api Lain,  

2021 & 2022 
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purata harga paip PVC mencecah RM19.14 bagi setiap 5.8 meter (2021: RM14.48). Sementara itu, 

peralatan pertukangan meningkat lebih tinggi kepada 12.0 peratus berbanding 1.8 peratus pada 

tahun 2021. Purata harga sekeping papan lapis meningkat kepada RM18.88 berbanding RM16.38 

pada tahun 2021. Selain itu, peningkatan subkumpulan Elektrik, gas & bahan api lain meningkat 

lebih perlahan kepada 5.4 peratus berbanding 10.1 peratus pada tahun 2021. Ini disebabkan oleh 

kesan asas rendah caj elektrik berikutan diskaun Pakej Kesejahteraan Rakyat dan Pemulihan 

Ekonomi Negara (PEMULIH) yang diberikan oleh kerajaan telah tamat (Jadual 4). 

        Pengangkutan 

 

 

 Indeks Perubahan Peratus (%) 

Kumpulan Utama/ Subkumpulan 2021 2022 2021 2022 

Pengangkutan 113.9 119.2 11.0 4.7 

Pembelian kenderaan 94.8 95.5 -0.6 0.7 

Pengurusan alat pengangkutan persendirian 117.5 124.3 14.1 5.8 

Perkhidmatan pengangkutan 119.1 114.5 -3.4 -3.9 

 

 

Inflasi bagi Pengangkutan menunjukkan peningkatan yang lebih perlahan iaitu 4.7 peratus pada 

tahun 2022 berbanding 2021 (11.0%). Peningkatan perlahan ini disumbangkan oleh subkumpulan 

Pengurusan alat pengangkutan persendirian yang menyederhana kepada 5.8 peratus berbanding 

14.1 peratus pada tahun 2021 (Jadual 5). Ini adalah disebabkan oleh tamatnya kesan asas rendah 

berikutan penetapan harga siling Petrol Tanpa Plumbum RON95 kepada RM2.05 seliter pada  

Mac 2021. Purata harga Petrol Tanpa Plumbum RON95 pada tahun 2022 meningkat sebanyak      

1.1 peratus (RM2.05) tahun ke tahun berbanding 21.2 peratus (RM2.03) pada tahun 2021       

(Jadual 6).  

 

Namun begitu, purata harga Petrol Tanpa Plumbum RON97 meningkat ketara kepada               

RM3.97 seliter berbanding RM2.65 pada tahun 2021. Peningkatan purata harga minyak mentah 

dunia Brent pada tahun 2022 (41.7%) kepada $AS99.82 setong berbanding $AS70.44 setong (2021) 

telah memberi kesan terus kepada kenaikan harga Petrol Tanpa Plumbum RON97, Petrol Tanpa 

Plumbum RON95 dan Diesel. Selain itu, peningkatan subkumpulan ini turut disumbangkan oleh Alat 

ganti & aksesori untuk pengangkutan persendirian yang meningkat sebanyak 6.0 peratus 

berbanding 1.1 peratus pada tahun 2021. Peningkatan harga alat ganti kenderaan adalah kesan 

daripada bekalan alat ganti yang terjejas teruk di peringkat global semenjak pandemik, konflik antara 

Rusia dan Ukraine serta perang perdagangan di antara Amerika Syarikat dan China. 

Inflasi bagi Subkumpulan Pengangkutan, 2021 & 2022 
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 Minyak Mentah, 
Brent 

 Petrol Tanpa 
Plumbum RON97 

 Petrol Tanpa 
Plumbum RON95 

 Diesel 

Tahun AS$/ Tong %  RM/ Liter %  RM/ Liter %  RM/ Liter % 

2010 79.64 -  2.16 -  1.82 -  1.73 - 

2011 110.94 39.3  2.72 25.8  1.90 4.3  1.80 4.1 

2012 111.97 0.9  2.86 5.2  1.90 0.0  1.80 0.0 

2013 108.86 -2.8  2.79 -2.3  1.97 3.5  1.87 3.7 

2014 98.94 -9.1  2.78 -0.3  2.15 9.2  2.05 10.0 

2015 52.37 -47.1  2.33 -16.5  1.98 -8.0  1.92 -6.5 

2016 44.05 -15.9  2.11 -9.2  1.76 -10.8  1.62 -15.5 

2017 54.39 23.5  2.45 16.0  2.17 23.0  2.09 29.0 

2018 71.07 30.7  2.59 5.5  2.21 2.0  2.20 4.9 

2019 64.03 -9.9  2.55 -1.3  2.06 -6.7  2.18 -0.9 

2020 42.30 -33.9  1.99 -22.0  1.67 -18.9  1.80 -17.1 

2021 70.44 66.5  2.65 32.9  2.03 21.1  2.14 18.6 

2022 99.82 41.7  3.97 50.2  2.05 1.1  2.15 0.5 

 

 

 

 

 

 

  

 

 

   

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Purata Harga dan Perubahan Peratus Tahun ke Tahun bagi Bahan Api, 2010 - 2022 

Carta 10 Perubahan Peratus Tahun ke Tahun bagi Bahan Api, 2011 - 2022 
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        Hiasan, Perkakasan & Penyelenggaraan Isi Rumah 

 

 

 Indeks Perubahan Peratus (%) 

Kumpulan Utama/ Subkumpulan 2021 2022 2021 2022 

Hiasan, Perkakasan & Penyelenggaraan Isi Rumah 118.6 122.8 1.6 3.5 

Perabot, hiasan, permaidani & penutup lantai lain 121.2 130.0 4.5 7.3 

Kain untuk hiasan rumah 91.7 92.7 -0.3 1.1 

Perkakas isi rumah 107.0 110.9 0.8 3.6 

Barang kaca, alat makan & perkakas isi rumah 108.0 109.4 0.0 1.3 

Alat pertukangan & peralatan untuk rumah & kebun 110.0 112.3 0.9 2.1 

Barangan & perkhidmatan penyelenggaraan isi rumah 125.3 127.1 0.6 1.4 

 

Inflasi bagi Hiasan, Perkakasan & Penyelenggaraan Isi Rumah meningkat kepada 3.5 peratus pada 

tahun 2022 berbanding 1.6 peratus yang direkodkan pada tahun 2021. Ini disumbangkan oleh 

peningkatan kesemua subkumpulan antara 1.1 peratus hingga 7.3 peratus. Subkumpulan Perabot, 

hiasan, permaidani & penutup lantai lain mencatatkan peningkatan tertinggi sebanyak 7.3 peratus 

(Jadual 7). 

 

Peningkatan ini disumbangkan oleh kenaikan ketara kelas perbelanjaan Perabot & hiasan rumah 

iaitu 8.4 peratus berbanding 5.1 peratus (2021). Kelas perbelanjaan Perabot & hiasan rumah 

menyumbang 24.0 peratus kepada keseluruhan wajaran bagi kumpulan ini. Gangguan rantaian 

bekalan bahan mentah dan pengangkutan menyebabkan kenaikan kos operasi sekali gus memberi 

tekanan kepada harga bahan binaan seperti papan, besi dan paip PVC. Antara item yang 

merekodkan peningkatan ialah Katil besi (16.9%), Meja plastik (14.6%), Set meja makan (9.8%) dan 

Set sofa (8.1%). 

 

 

 

 

 

  

Inflasi bagi Subkumpulan Hiasan, Perkakasan & Penyelenggaraan Isi Rumah,  

2021 & 2022 
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        Restoran & Hotel 

 

 

 Indeks Perubahan Peratus (%) 

Kumpulan Utama/ Subkumpulan 2021 2022 2021 2022 

Restoran & Hotel 132.9 139.5 0.4 5.0 

Perbelanjaan di restoran & kafe 137.9 145.2 0.8 5.3 

Perkhidmatan penginapan 99.9 103.6 -1.8 3.7 

 

Inflasi bagi Restoran & Hotel meningkat ketara sebanyak 5.0 peratus kepada 139.5 pada  

tahun 2022 berbanding 132.9 pada tahun 2021 (Jadual 8). Kedua-dua subkumpulan merekodkan 

peningkatan pada tahun 2022. Subkumpulan Perbelanjaan di restoran dan kafe meningkat 

sebanyak 5.3 peratus berbanding 0.8 peratus pada tahun 2021. Kenaikan Kopi/ Nescafe (7.4%), 

Minuman bermalt (7.3%) dan Teh (6.0%) merupakan penyumbang utama kepada kenaikan 

subkumpulan ini. Ini disebabkan oleh kenaikan harga input bahan minuman seperti susu pekat yang 

memberi tekanan kepada peniaga untuk menaikkan harga minuman. 

 

Selain itu, subkumpulan Perkhidmatan penginapan turut merekodkan peningkatan ketara iaitu  

3.7 peratus berbanding negatif 1.8 peratus yang direkodkan pada tahun 2021. Pembukaan semula 

sempadan negara bermula 1 April 2022 membenarkan sektor pelancongan untuk beroperasi 

sepenuhnya. Ini menyumbang kepada peningkatan kadar tempahan bilik hotel di seluruh negara. 

Selain permintaan yang tinggi, kenaikan harga bahan mentah dan kenaikan gaji minimum RM1,500 

bermula 1 Mei 2022 turut menyumbang kepada pertambahan kos operasi lantas menyebabkan 

majoriti pengusaha terpaksa menaikkan harga bilik. 

 

        Inflasi Mengikut Negeri 
 

Kesemua negeri menunjukkan peningkatan dalam inflasi di mana tiga negeri menunjukkan 

peningkatan melepasi paras inflasi nasional 3.3 peratus pada 2022. Peningkatan tertinggi dicatatkan 

oleh Wilayah Persekutuan Putrajaya (7.3%), Selangor (4.2%) dan Johor (3.4%).  

Wilayah Persekutuan Labuan mencatatkan peningkatan yang paling rendah iaitu 2.4 peratus  

(Carta 11). 

 

Peningkatan inflasi di Wilayah Persekutuan Putrajaya disumbangkan terutamanya oleh Restoran & 

Hotel (18.4%) dan Pengangkutan (13.3%). Kenaikan dalam kumpulan Restoran & Hotel adalah 

Inflasi bagi Subkumpulan Restoran & Hotel, 2021 & 2022 
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terutamanya disumbangkan oleh subkumpulan Perkhidmatan penginapan dan Perbelanjaan di 

restoran & kafe.  Kenaikan inflasi bagi Perbelanjaan di restoran & kafe adalah berikutan kenaikan 

harga bahan mentah bagi penyediaan item makanan dan minuman.  

 

Sementara itu, Selangor merekodkan inflasi 4.2 peratus kedua tertinggi selepas  

Wilayah Persekutuan Putrajaya. Kenaikan ini disebabkan oleh peningkatan Makanan &  

Minuman (7.4%). Walau bagaimanapun, ia diimbangi oleh kenaikan yang lebih perlahan bagi 

kumpulan Pengangkutan (6.0%) berbanding setahun yang lalu (2021: 10.1%). Bagi Wilayah 

Persekutuan Labuan, peningkatan 2.4 peratus adalah disumbangkan terutamanya oleh kumpulan 

Pengangkutan (7.6%) dan Makanan & Minuman (3.5%). 

 

Kesemua negeri mencatatkan peningkatan bagi inflasi kumpulan Makanan & Minuman.  

Negeri yang mengalami peningkatan melebihi paras nasional 5.8 peratus adalah Wilayah 

Persekutuan Putrajaya (7.7%) diikuti oleh Selangor (7.4%), Johor (6.1%) dan Pulau Pinang (6.0%). 

Sementara itu, negeri-negeri lain menunjukkan peningkatan di bawah paras inflasi kumpulan 

Makanan & Minuman nasional iaitu 5.8 peratus pada tahun 2022.  Peningkatan ini terutamanya 

disebabkan oleh kenaikan harga ayam, telur dan minyak pada tahun 2022 disebabkan oleh tekanan 

geopolitik antara Russia dan Ukraine yang merupakan antara pengeksport utama bahan mentah 

bagi produk makanan di Malaysia seperti baja dan tepung gandum. 
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Carta 11 Inflasi mengikut Negeri, 2021 & 2022 

 

W.P.: Wilayah Persekutuan 
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        Inflasi Bandar & Luar Bandar 

Lokasi di mana pengguna berbelanja membeli barangan akan mempengaruhi corak perbelanjaan 

isi rumah. Secara amnya, isi rumah di bandar dan luar bandar mengalami pengalaman berbeza 

kenaikan harga bagi sesuatu barang dan perkhidmatan, sekali gus memberi kesan kepada kadar 

inflasi. Carta 12 menunjukkan inflasi di kawasan bandar meningkat lebih tinggi berbanding di 

kawasan luar bandar bagi tahun 2011 hingga 2022.  

 

 

 

 

 

  

 

 

   

  

 

 

 

 

 

 

 

Daripada sudut inflasi, kawasan bandar merekodkan kenaikan 3.6 peratus berbanding 2.4 peratus 

yang direkodkan pada tahun sebelumnya. Antara penyumbang utama kepada peningkatan  

inflasi keseluruhan ini adalah Makanan & Minuman (6.1%), Restoran & Hotel (5.3%) dan 

Pengangkutan (5.0%).  

 

Selain itu, inflasi di kawasan luar bandar mencatatkan peningkatan 2.6 peratus pada 2022, 

peningkatan yang sama yang dicatatkan pada 2021. Peningkatan ini dipengaruhi oleh Makanan & 

Minuman (4.3%), Pengangkutan (2.9%) dan Restoran & Hotel (2.9%) (Jadual 9).  

 

 

 

 

 

 

Carta 12 Inflasi bagi Kawasan Bandar & Luar Bandar, Malaysia, 2011 - 2022 
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Jadual 9 Inflasi Kawasan Bandar dan Luar bandar Mengikut Kumpulan Utama, 2021 & 2022 

 

 

 

Inflasi Subkumpulan Makanan & Minuman, Bandar dan 

Luar Bandar 

Subkumpulan Daging; Susu, keju & telur dan Sayur-sayuran merupakan tiga subkumpulan utama 

yang menyumbang kepada peningkatan inflasi bagi kumpulan Makanan & Minuman di kawasan 

bandar dan luar bandar pada tahun 2022 (Jadual 10). 

 

Peningkatan tiga subkumpulan ini lebih tinggi di kawasan bandar berbanding di  

kawasan luar bandar. Bagi subkumpulan Daging, peningkatan di kawasan bandar dicatatkan 

sebanyak 9.3 peratus (2021: 3.3%), manakala di kawasan luar bandar pula meningkat 6.2 peratus  

(2021: 2.7%).  Selain itu subkumpulan Susu, keju & telur di kawasan bandar menunjukkan 

peningkatan lebih tinggi sebanyak 8.2 peratus (2021: 2.4%), namun kenaikan lebih perlahan  

5.7 peratus (2021: 1.9%) di catatkan di kawasan luar bandar. 

 

Kenaikan harga bahan mentah mempengaruhi kenaikan yang tinggi dalam komponen Makanan di 

luar rumah pada tahun 2022. Kawasan bandar terus menunjukkan kenaikan ketara dalam komponen 

ini dengan merekodkan kenaikan sebanyak 6.9 peratus berbanding 1.5 peratus pada 2021.  

Bagi kawasan luar bandar, Makanan di luar rumah meningkat 5.0 peratus (2021: 1.0%). 

  Bandar  Luar Bandar 

Kumpulan Utama 
2021 2022 2021 2022 

Indeks % Indeks % Indeks % Indeks % 

Jumlah 123.6 2.4 128.0 3.6 120.3 2.6 123.4 2.6 

 Makanan & Minuman  139.4 1.8 147.9 6.1 129.6 1.6 135.2 4.3 

 Minuman Alkohol & Tembakau 167.2 0.6 168.3 0.7 174.7 0.2 175.0 0.2 

 Pakaian & Kasut 91.4 -0.5 91.5 0.1 98.9 0.0 99.4 0.5 

 Perumahan, Air, Elektrik, Gas & 
Bahan Api Lain 

122.0 1.6 124.2 1.8 116.2 1.3 118.2 1.7 

 Hiasan, Perkakasan & 
Penyelenggaraan Isi Rumah 

120.1 1.8 124.6 3.7 112.3 0.6 114.6 2.0 

 Kesihatan 125.6 0.4 126.6 0.8 121.0 0.5 121.7 0.6 

 Pengangkutan 114.4 10.9 120.1 5.0 112.1 12.1 115.3 2.9 

 Komunikasi 97.3 0.0 97.3 0.0 98.7 0.1 98.7 0.0 

 Perkhidmatan Rekreasi & 
Kebudayaan 

112.8 0.5 115.4 2.3 112.7 0.3 114.5 1.6 

 Pendidikan 121.9 0.2 123.3 1.1 115.7 0.2 116.1 0.3 

 Restoran & Hotel 134.5 0.4 141.6 5.3 125.5 0.2 129.2 2.9 

 Pelbagai Barangan & Perkhidmatan 116.5 0.4 118.9 2.1 116.5 0.6 118.2 1.5 
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Inflasi bagi kumpulan pendapatan di bawah RM3,000 meningkat 3.3 peratus pada 2022  

berbanding 2021 (2.2%) (Carta 13). Kumpulan Makanan & Minuman menyumbang kepada 

peningkatan tertinggi, 5.7 peratus diikuti oleh Restoran & Hotel (5.4%); Hiasan, Perkakasan & 

Penyelenggaraan Isi Rumah (3.4%); Pengangkutan (3.1%) dan Perkhidmatan Rekreasi & 

Kebudayaan (2.5%). Selain itu, Pelbagai Barangan & Perkhidmatan meningkat 2.0 peratus; 

  Bandar Luar Bandar 

Kumpulan Utama 
2021 2022 2021 2022 

Indeks % Indeks % Indeks % Indeks % 

Makanan & Minuman 139.4 1.8 147.9 6.1 129.6 1.6 135.2 4.3 

 Makanan di rumah 136.3 2.1 143.9 5.6 129.6 2.0 134.9 4.1 

     Beras, roti & bijirin lain 113.7 0.5 119.5 5.1 109.3 0.7 113.0 3.4 

     Daging 131.8 3.3 144.0 9.3 126.5 2.7 134.4 6.2 

     Ikan & makanan laut  162.8 3.0 169.0 3.8 147.6 3.5 152.7 3.5 

     Susu, keju & telur 127.4 2.4 137.8 8.2 126.5 1.9 133.7 5.7 

     Minyak & lemak 123.9 3.5 128.4 3.6 121.6 2.2 124.1 2.1 

     Buah-buahan 140.2 0.9 145.2 3.6 121.7 0.5 124.2 2.1 

     Sayur-sayuran 142.6 2.0 150.7 5.7 142.7 2.3 149.4 4.7 

     Gula, jem, madu, coklat & manisan 132.7 0.3 136.8 3.1 137.3 0.2 140.1 2.0 

     Keluaran makanan t.t.t.l 140.1 2.4 148.7 6.1 134.2 1.7 139.9 4.2 

 Makanan di luar rumah 147.0 1.5 157.2 6.9 132.8 1.0 139.4 5.0 

Kopi, teh, koko & minuman bukan alkohol 113.7 0.3 117.0 2.9 111.4 0.4 113.4 1.8 

Jadual 10 Inflasi Kawasan Bandar dan Luar Bandar Mengikut Subkumpulan Makanan & Minuman, 

2021 & 2022 

 

Carta 13 Inflasi Keseluruhan dan Inflasi Kumpulan Pendapatan Bawah RM3,000, 2011 - 2022 
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Jadual 11 

Inflasi Makanan Terpilih bagi Pendapatan Bawah RM3,000, 2011 - 2022 
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Perumahan, Air, Elektrik, Gas & Bahan Api Lain (1.6%); Kesihatan (1.0%) dan Pendidikan (0.6%).  

Kedua-dua Minuman Alkohol & Tembakau dan Pakaian & Kasut masing-masing mencatatkan 

kenaikan 0.2 peratus. Sementara itu, Komunikasi kekal tidak berubah (Jadual 11). 

 

 

 

 

 

 

 

 

 

 

 

 

 

  Indeks Perubahan Peratus (%) 

Kumpulan Utama 2021 2022 2021 2022 

Jumlah 123.7 127.8 2.2 3.3 

 Makanan & Minuman 135.3 143.0 1.9 5.7 

 Minuman Alkohol & Tembakau 174.2 174.6 0.2 0.2 

 Pakaian & Kasut 94.2 94.4 -0.4 0.2 

 Perumahan, Air, Elektrik, Gas & Bahan Api Lain 118.3 120.2 1.1 1.6 

 Hiasan, Perkakasan & Penyelenggaraan Isi 
Rumah 

113.6 117.5 1.5 3.4 

 Kesihatan  124.4 125.7 0.5 1.0 

 Pengangkutan 113.0 116.5 13.3 3.1 

 Komunikasi 97.2 97.2 0.0 0.0 

 Perkhidmatan Rekreasi & Kebudayaan  113.6 116.4 0.5 2.5 

 Pendidikan 116.9 117.6 -0.1 0.6 

 Restoran & Hotel  135.9 143.2 0.7 5.4 

 Pelbagai Barangan & Perkhidmatan 117.0 119.3 0.7 2.0 

Inflasi bagi Kumpulan Pendapatan Bawah RM3,000, 2021 & 2022 

 

Carta 14 
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Inflasi tanpa bahan api meliputi semua barang dan perkhidmatan kecuali Petrol Tanpa Plumbum 

RON95, Petrol Tanpa Plumbum RON97 dan Diesel. Inflasi ini meningkat 3.2 peratus pada 2022 

berbanding 1.2 peratus pada tahun sebelumnya (Carta 15). 

 
 
 
 
 
 
  
 
 
 
  
 
 
 
 
 
 
  
 
 

 

        Inflasi Teras 

Inflasi teras merangkumi semua barangan dan perkhidmatan yang tidak termasuk makanan segar 

dengan harga yang tidak menentu serta barangan dan perkhidmatan yang dikawal harga. 

Inflasi teras menunjukkan peningkatan kepada 3.0 peratus berbanding 0.7 peratus pada tahun 

sebelumnya (Carta 16). Antara kumpulan yang mendorong kepada peningkatan ini  

adalah kumpulan Makanan & Minuman (5.8%), Pengangkutan (5.6%), Restoran & Hotel (5.0%) dan 

Hiasan, Perkakasan & Penyelenggaraan Isi Rumah (3.5%) (Jadual 12). 

 

 

 

 

 

  

 

 

   

  

 

 

 

 

 

Carta 15 Inflasi Keseluruhan dan Inflasi Tanpa Bahan Api, Malaysia, 2020 - 2022 

 

Carta 16 Inflasi Keseluruhan dan Inflasi Teras, Malaysia, 2015 - 2022 
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Jadual 12 
 

 

 

        Inflasi Negara ASEAN  
 

Inflasi di negara-negara ASEAN menunjukkan peningkatan antara 3.2 peratus hingga  

23.0 peratus pada tahun 2022 (Carta 17). Lao P.D.R mencatatkan inflasi tertinggi sebanyak  

23.0 peratus, manakala Vietnam mencatatkan inflasi terendah pada 3.2 peratus. Thailand 

mencatatkan kadar inflasi yang lebih tinggi daripada Malaysia, pada 6.1 peratus berbanding  

1.2 peratus pada tahun sebelumnya, disebabkan oleh peningkatan dalam inflasi Tenaga (24.5%), 

Pengangkutan & Komunikasi (9.1%) dan Makanan & Minuman (6.9%). Kadar inflasi Singapore juga 

meningkat kepada 6.1 peratus berbanding 2.3 peratus pada 2021, terutamanya disebabkan oleh 

inflasi Pengangkutan yang lebih tinggi pada 16.4 peratus (2021: 8.9%) dan inflasi Perumahan & 

Utiliti pada 5.3 peratus (2021: 1.4%). Selain itu, Indonesia juga telah mencatatkan peningkatan inflasi 

yang lebih tinggi iaitu 5.5 peratus (Malaysia: 3.3%). 

 

 

 

 

 

Kumpulan Utama 
2021 2022 

Indeks % Indeks % 

Jumlah 121.5 0.7 125.1 3.0 

 Makanan & Minuman  133.4 1.3 141.1 5.8 

 Minuman Alkohol & Tembakau - - - - 

 Pakaian & Kasut 93.1 -0.4 93.2 0.1 

 Perumahan, Air, Elektrik, Gas & Bahan Api Lain 127.4 0.6 129.2 1.4 

 Hiasan, Perkakasan & Penyelenggaraan Isi Rumah 118.6 1.6 122.8 3.5 

 Kesihatan 124.6 0.4 125.5 0.7 

 Pengangkutan 110.0 0.7 116.2 5.6 

 Komunikasi 97.5 0.0 97.5 0.0 

 Perkhidmatan Rekreasi & Kebudayaan 112.8 0.4 115.4 2.3 

 Pendidikan 121.1 0.2 122.4 1.1 

 Restoran & Hotel 132.9 0.4 139.5 5.0 

 Pelbagai Barangan & Perkhidmatan 116.6 0.5 118.9 2.0 

Inflasi Teras mengikut Kumpulan Utama, 2021 - 2022 
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Sumber: National Statistical Office (NSO) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Carta 17 Inflasi Mengikut Negara ASEAN, 2022 
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Pengenalan  

Penggunaan harga atas talian adalah sebahagian daripada kompilasi Indeks Harga Pengguna (IHP) 

yang telah diakui sejak sekian lama. Walaupun kepentingannya semakin meningkat dan telah 

digunakan di beberapa National Statistical Offices (NSOs) untuk IHP, terutamanya semasa tempoh 

pandemik, kebanyakan NSO masih mengekalkan penggunaan harga luar talian (melalui 

pendekatan tradisional, data yang dikutip di outlet fizikal). 

Harga atas talian boleh dikutip sama ada melalui web scraping atau secara manual dengan 

menyenaraikan item-item yang diperlukan daripada laman web, mengeluarkan dan kemudian 

menyusun maklumat yang diperlukan. DOSM mengumpul harga atas talian bagi beberapa 

barangan keperluan terpilih dan memaparkan harga tersebut di dalam Dashboard MyPrice. Harga 

dari pasar raya atas talian diperoleh melalui web scraping. 

Pungutan Harga Atas Talian dan Harga Luar Talian di Kedai Fizikal 

Walaupun kaedah tradisional memerlukan pejabat DOSM negeri untuk mengutip harga di lapangan, 
kutipan harga atas talian turut dilakukan melalui web scraping di ibu pejabat DOSM. Harga atas 
talian untuk analisis ini merujuk kepada satu peruncit atas talian, manakala harga luar talian merujuk 
kepada harga purata yang dikutip oleh pejabat DOSM Negeri dan digunakan untuk mengukur IHP. 
Perlu diingat bahawa peruncit atas talian dalam kajian ini turut mempunyai kedai fizikal. 

Kajian kes ini hanya memfokuskan kepada tiga item terutamanya barangan keperluan yang 
kebanyakannya adalah barangan yang digunakan untuk penyediaan masakan di rumah. Objektif 
kajian adalah untuk menganalisis jurang harga atas talian berbanding dengan harga luar talian yang 
dikutip oleh DOSM. 

Bagi tujuan analisis ini, jurang diukur dengan mengira perbezaan harga luar talian dan  
harga atas talian. Perbandingan bulanan dibuat bagi tahun 2022. Barangan yang dipilih ialah ayam 
standard (1kg), ikan cencaru (1kg) dan kubis bulat tempatan (1kg). 

 

Perbandingan Harga antara Harga Atas Talian dan Luar Talian 

Jadual 1: Perbandingan Harga Purata Ayam Standard, 1 kilogram,  
Januari hingga Disember 2022 

Outlet 
Jan 
2022 

Feb 
2022 

Mac 
2022 

Apr 
2022 

Mei 
2022 

Jun 
2022 

Jul 
2022 

Ogos 
2022 

Sep 
2022 

Okt  
2022 

Nov 
2022 

Dis 
2022 

Atas Talian 7.99 7.99 7.99 6.42 6.99 7.91 8.64 7.79 8.05 7.49 7.99 8.82 

Luar Talian 9.48 9.46 9.47 9.50 9.70 10.02 9.94 9.65 9.86 10.07 10.36 10.31 

Perbezaan 
(%) 

18.7 18.4 18.5 48.0 38.8 26.7 15.1 23.9 22.5 34.5 29.7 16.9 

 

Nota: Harga merujuk kepada harga purata dalam Ringgit Malaysia (RM) 

RENCANA KHAS: HARGA ATAS TALIAN BERBANDING PENDEKATAN 

TRADISIONAL - KAJIAN KES BAGI ITEM TERPILIH DI MALAYSIA 
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Carta 1: Perbandingan Harga Purata Ayam Standard, 1 kilogram,  
Januari hingga Disember 2022

 

Kedua-dua Jadual 1 dan Carta 1 menunjukkan perbandingan harga untuk ayam standard (1kg) di 

antara harga atas talian dan harga luar talian untuk Januari 2022 hingga Disember 2022. Secara 

umumnya, harga luar talian adalah lebih tinggi daripada harga atas talian. Walau bagaimanapun, 

harga luar talian bagi ayam standard (1kg) adalah agak stabil berbanding harga atas talian. Bagi 

tempoh Januari 2022 hingga Disember 2022 harga luar talian adalah antara RM9.46/kg hingga 

RM10.36/kg. Manakala harga ayam bagi atas talian adalah antara RM6.42/kg hingga RM8.82/kg. 

Jurang terbesar antara harga atas talian dan luar talian adalah pada bulan April kepada  

48.0 peratus, manakala jurang terkecil dicatatkan pada Julai (15.1%). 

 

Jadual 2: Perbandingan Harga Purata Ikan Cencaru, 1 kilogram,  
Januari hingga Disember 2022 

Outlet 
Jan 

2022 

Feb 

2022 

Mac 

2022 

Apr 

2022 

Mei 

2022 

Jun 

2022 

Jul 

2022 

Ogos 

2022 

Sep 

2022 

Okt  

2022 

Nov 

2022 

Dis 

2022 

Atas Talian 9.99 9.99 9.34 7.79 7.90 9.60 9.90 9.90 9.90 9.50 8.70 9.90 

Luar Talian 11.19 11.00 10.99 10.90 10.99 11.17 11.19 11.01 11.02 11.07 11.18 11.19 

Perbezaan 

(%) 
12.0 10.1 17.6 40.0 39.1 16.4 13.0 11.2 11.3 16.5 28.5 13.0 

 

Nota: Harga merujuk kepada harga purata dalam Ringgit Malaysia (RM) 

Carta 2: Perbandingan Harga Purata Ikan Cencaru, 1 kilogram,  

Januari hingga Disember 2022
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Perbandingan antara harga atas talian dan luar talian bagi ikan cencaru (1kg) juga mencatatkan 

perbezaan antara harga atas talian dan luar talian (Jadual 2 & Carta 2). Perbandingan menunjukkan 

bahawa harga luar talian lebih tinggi daripada harga atas talian. Jadual dan carta menunjukkan 

bahawa harga luar talian adalah lebih stabil berbanding harga atas talian. Harga luar talian adalah 

antara RM10.90/kg dan RM11.19/kg, manakala harga atas talian adalah antara RM7.79/kg dan 

RM9.99/kg. Jurang yang lebih besar dicatatkan pada April 2022 (40.0%) apabila harga atas talian 

pada RM7.79/kg dan harga luar talian pada RM10.90/kg. 

 

Jadual 3: Perbandingan Harga Kubis Bulat (Tempatan), 1 kilogram,  
Januari hingga Disember 2022 

Outlet 
Jan 
2022 

Feb 
2022 

Mac 
2022 

Apr 
2022 

Mei 
2022 

Jun 
2022 

Jul 
2022 

Ogos 
2022 

Sep 
2022 

Okt  
2022 

Nov 
2022 

Dis 
2022 

Atas 

Talian 
3.24 3.61 2.99 1.97 2.69 2.74 2.55 2.64 2.50 2.32 1.99 2.22 

Luar 
Talian 

5.70 5.35 4.76 4.56 5.05 5.13 5.27 5.04 4.98 4.87 4.72 4.58 

Perbezaan 
(%) 

75.9 48.1 59.1 131.3 87.7 87.2 106.7 90.9 99.1 109.6 137.2 106.2 

 

Nota: Harga merujuk kepada harga purata dalam Ringgit Malaysia (RM) 

 

Carta 3: Perbandingan Harga Kubis Bulat (Tempatan), 1 kilogram,  

Januari hingga Disember 2022 

 

Item terakhir untuk perbandingan harga antara harga luar talian dan atas talian ialah kubis  

bulat (tempatan) (1kg). Jadual 3 dan Carta 3 menunjukkan bahawa terdapat jurang yang besar 

antara harga luar talian dan atas talian bagi tempoh Januari 2022 hingga Disember 2022. Harga 

atas talian adalah lebih rendah daripada harga luar talian yang meliputi dari RM1.97/kg hingga 

RM3.61/kg. Sementara itu, harga luar talian lebih tinggi dengan harga termurah dicatatkan pada 

April 2022 iaitu RM4.56/kg. Perbezaan jurang yang lebih besar dicatatkan bagi kubis bulat 

(tempatan) diantara 48.1 peratus hingga 137.2 peratus, yang menunjukkan perbezaan harga antara 

harga luar talian dan atas talian adalah lebih tinggi untuk kubis bulat (tempatan). 
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Perbezaan Peratusan Bulanan Antara Atas Talian dan Harga Luar Talian 

Carta 4: Perbezaan Peratus, Ayam Standard, 1 kilogram,  

Februari hingga Disember 2022 

 

 

Carta 5: Perbezaan Peratus, Ikan Cencaru, 1 kilogram, 

Februari hingga Disember 2022

 

 

Carta 6: Perbezaan Peratus, Kubis Bulat (Tempatan), 1 kilogram, 

Februari hingga Disember 2022
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Carta 4, Carta 5 dan Carta 6 menunjukkan perbezaan harga dari segi peratusan perubahan ayam, 

ikan cencaru dan kubis bulat (tempatan) untuk harga atas talian dan luar talian. Perubahan harga 

bulanan untuk item tersebut menunjukkan penyebaran yang lebih besar bagi harga atas talian 

manakala harga luar talian mempunyai serakan harga yang lebih rendah. Perbezaan harga  

atas talian untuk ayam adalah antara negatif 19.7 peratus hingga positif 13.1 peratus.  

Walau bagaimanapun, perbezaan harga untuk luar talian bagi ayam antara negatif 2.9 peratus dan 

positif 3.3 peratus. 

 

Hasil yang sama boleh dilihat untuk ikan cencaru dan kubis bulat. Penyebaran harga atas talian 

untuk ikan cencaru adalah lebih besar dengan mencatatkan yang tertinggi pada Jun 2022 (21.5%). 

Sementara itu, perbezaan harga luar talian adalah lebih kecil bagi ikan cencaru dan berjulat daripada 

negatif 1.7 peratus hingga 1.6 peratus. Perbezaan harga atas talian untuk kubis bulat (tempatan) 

berubah-ubah daripada negatif 34.1 peratus kepada positif 36.5 peratus. Harga luar talian 

menunjukkan perbezaan harga yang lebih rendah antara negatif 11.0 peratus dan positif 0.8 peratus. 

 

Kesimpulan 

 

Keputusan menunjukkan bahawa harga bagi item terpilih berubah-ubah bagi harga atas talian. 

Perubahan harga yang kerap untuk harga atas talian juga boleh menyebabkan turun naik harga. 

Tingkah laku harga bersetuju dengan hipotesis bahawa peruncit atas talian mempunyai  

halangan yang kecil untuk pelarasan harga berbanding dengan item yang berada di kedai fizikal 

(Mitchell, T., 2019). Harga atas talian bergantung kepada pelarasan kerana peruncit dapat 

melaraskan harga sekerap yang ditentukan oleh kuasa pasaran (Mitchell, T., 2019). 

Namun begitu, dapatan analisis untuk harga atas talian ini tidak termasuk caj penghantaran dan 

sebarang caj tersembunyi lain (seperti caj perkhidmatan jika ada). Ianya agak sukar untuk mengira 

caj penghantaran secara berasingan bagi setiap item, kerana caj penghantaran kebanyakannya 

termasuk dalam keseluruhan pembelian runcit. 

Terdapat beberapa batasan daripada analisis ini. Sampel atas talian adalah lebih kecil daripada 

harga luar talian. Analisis ini tidak membandingkan harga peruncit yang mempunyai kedua-dua 

harga atas talian dan kedai fizikal. 

Kesimpulannya, dapatan ini adalah konsisten dengan dapatan oleh Mitchell, T., 2019 dan  

Cavallo, A., 2017 yang menunjukkan harga luar talian adalah lebih stabil berbanding harga atas 

talian. 

 

Rujukan 

Cavallo, A. (2017). Are online and offline prices similar? Evidence from large multi-channel retailers. 

American Economic Review, 107(1), 283-303. 

Mitchell, T. (2019). E-commerce and the Consumer Price Index: Measuring Inflation in a Digital 

Economy. Statistics Canada. 
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RENCANA 1: KEANJALAN PERMINTAAN HARGA TERHADAP TEPUNG DAN 
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Maslina binti Samsudin, Muhammad Fadhil bin Mujab, Siti Khairunnisa binti Salleh dan Afiqah Mazlan. 

Bahagian Perangkaan Harga, Pendapatan dan Perbelanjaan 

Pengenalan 

Perbelanjaan penggunaan akhir Malaysia untuk makanan & minuman pada tahun 2022 meningkat 

12.8 peratus, berbanding 7.3 peratus yang dicatatkan pada 2021 dengan nilai RM272.6 bilion1. 

Walaupun beras merupakan makanan ruji di Malaysia, tepung juga merupakan komponen yang 

penting dalam diet rakyat Malaysia. Menurut Survei Perbelanjaan Isi Rumah (HES), 2019,  

57.1 peratus isi rumah di Malaysia berbelanja untuk tepung gandum. Tepung gandum dan makanan 

berasaskan tepung seperti mi, pelbagai kuih tradisional, roti canai dan sebagainya adalah komponen 

penting bagi isi rumah di Malaysia. Namun begitu, gandum yang merupakan bahan mentah utama 

untuk pengeluaran tepung gandum adalah diimport. Pada tahun 2022, Malaysia mengimport 

gandum dan meslin bernilai RM2,618.74 juta dari pelbagai negara. Pengimport terbesar ialah  

dari Australia, yang menyumbang 67.0 peratus daripada jumlah import gandum dan meslin2. 

 

Harga gandum meningkat 36.1 peratus pada tahun 2021  disebabkan oleh kemarau di kebanyakan 

negara pengeluar utama di Benua Amerika dan perang Rusia-Ukraine yang memburukkan lagi 

keadaan dengan harga global tertinggi yang mencecah USD522.29 per tan metrik3 pada Mei 2022 

(Bank Dunia, Mac 2023). Inisiatif Black Sea Grain pada bulan Julai sedikit sebanyak membantu 

mengurangkan harga beberapa komoditi global seperti gandum yang mana pada Julai 2022, ia 

mencatatkan peningkatan yang lebih rendah iaitu sebanyak 29.9 peratus berbanding 60.9 peratus 

pada Jun 2022 akan tetapi masih lebih tinggi jika dibandingkan harga pra-pandemik. Namun begitu, 

menurut Bank Dunia, gangguan bekalan, peningkatan USD dan peningkatan kos pengeluaran telah 

memberikan tekanan yang tinggi ke atas inflasi harga makanan domestik di kebanyakan  

negara. Pada tahun 2022, purata harga gandum merekodkan USD429.97 per tan metrik  

(2019: USD201.69 per tan metrik) (Bank Dunia, Mac 2023). Di peringkat Malaysia, harga tepung 

meningkat kepada RM3.17/kg pada 2022 daripada RM2.48/kg tahun lalu. Objektif kajian ini adalah 

untuk menganalisis keanjalan harga permintaan tepung dan produk berkaitannya memandangkan 

tepung gandum merupakan salah satu bahan utama bagi pelbagai produk di Malaysia. 

 

Sumber Data & Metodologi 

Kajian ini berdasarkan data rentas daripada Survei Perbelanjaan Isi Rumah 2019 yang dijalankan 

oleh DOSM. Perbelanjaan isi rumah untuk tepung pada tahun 2019 digunakan untuk menentukan 

permintaan, manakala harga purata tepung pada tahun 2019 digunakan untuk memperoleh 

keanjalan permintaan harga. Harga purata diperoleh daripada kutipan bulanan untuk Indeks Harga 

Pengguna (CPI) yang dijalankan oleh DOSM. Kajian ini hanya tertumpu di peringkat Malaysia. 

Survei Perbelanjaan Isi Rumah ini juga digunakan untuk yang mewakili permintaan yang 

diaplikasikan oleh beberapa penyelidik seperti Deaton (1988) dan Cornelsen, L et al (2015). 

______________________________________________________________________________ 

1Jabatan Perangkaan Malaysia (2023a) Keluaran Dalam Negara Kasar Suku Tahun, Suku Keempat 2022. 
2Jabatan Perangkaan Malaysia (2023b), Perangkaan Perdagangan Luar Negeri Malaysia, https://metsonline.dosm.gov.my/, diakses pada  
 30 Mac 2023. 
3HRW AS (Musim Sejuk Merah Keras) 
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Berdasarkan pengiraan penulis sendiri 

Sumber: Survei Perbelanjaan Isi Rumah (HES), 2019, (DOSM) 

Dipelopori oleh ahli ekonomi British, Alfred Marshall (Anderson, et al, 1997), beliau memperkenalkan 

konsep hubungan songsang antara perubahan harga dan kuantiti dalam Principle of Economics 

edisi pertama (Klein, PA (1973). Keanjalan permintaan harga ialah perubahan berkadar dalam 

permintaan disebabkan oleh perubahan harga. Ia digunakan untuk mengukur kepekaan pengguna 

terhadap harga. Dalam erti kata lain, keanjalan permintaan harga mengukur bagaimana peratusan 

perubahan dalam harga sesuatu barang akan mempengaruhi permintaan untuk barang tersebut. 

Pengiraan bagi keanjalan permintaan harga adalah seperti berikut: 

Keanjalan Permintaan Harga (PED) =  
% perubahan kuantiti yang diminta

% perubahan harga
 

Jadual 1 menunjukkan nilai dan huraian maksud pelbagai keanjalan harga permintaan. 

 Jadual 1: Keanjalan Permintaan Harga  

Nilai Huraian 

PED=0 Tidak anjal sempurna: Permintaan pengguna tidak berubah apabila 

harga barang berubah 

PED < 1 Tidak anjal: Pengguna agak tidak sensitif terhadap perubahan harga 

PED= 1 Anjal uniti: Perubahan dalam permintaan pengguna bagi sesuatu 
barang adalah sama dengan perubahan harga barang 

PED > 1 Anjal: Permintaan pengguna agak sensitif kepada perubahan harga 

PED= infiniti Anjal sempurna: Permintaan pengguna adalah sangat sensitif 
kepada perubahan harga (sebarang kenaikan harga akan 
menyebabkan permintaan menurun kepada sifar) 

 

Kajian ini berdasarkan data HES 2019 dan tidak menggambarkan situasi semasa iaitu pasca 

pandemik dan Perang Rusia-Ukraine. Oleh itu, kajian ini mempunyai beberapa batasan dan tidak 

menggambarkan harga semasa tepung dan kebanyakan produk berkaitannya. Keputusan kajian 

mungkin berbeza menggunakan data HES 2022 terkini yang dijangka dikeluarkan pada pertengahan 

tahun 2023. 

Keputusan 

Jadual 2: Anggaran Keanjalan Permintaan Harga untuk Tepung Gandum dan Produk 
Berasaskan Tepung Gandum 

Item barangan 
Anjal/Tidak Anjal % Perbelanjaan Isi Rumah 

Tepung Gandum Tidak Anjal 57.1 

Bijirin asas gandum Tidak Anjal 16.9 

Biskut-manis Tidak Anjal 58.0 

Biskut-tanpa gula Tidak Anjal 45.5 

Biskut raya Tidak Anjal 11.5 

Roti Tidak Anjal 87.1 

Kek barat Anjal 23.8 

Kuih tempatan (kuih tradisional) Anjal 83.0 

Mi basah Tidak Anjal 34.3 

Mi kering Anjal 58.3 

Roti Canai Anjal 72.8 
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Kajian ini bertujuan untuk memberi gambaran tentang keanjalan harga tepung dan produk berkaitan 

tepung di Malaysia. Jadual 2 menunjukkan bahawa daripada 11 produk yang disenaraikan, hanya  

4 yang berkaitan dengan produk tepung gandum adalah anjal (iaitu kek barat, kuih tempatan,  

mi kering dan roti canai). Di antara empat item barangan ini, isi rumah Malaysia membelanjakan 

yang paling banyak untuk kuih tempatan (80.6%) diikuti roti canai (72.8%), mi kering termasuk  

mi segera (58.3%) dan kek barat (23.8%). 

Hampir 60 peratus isi rumah Malaysia berbelanja untuk tepung gandum. Tepung gandum yang 

merupakan bahan utama untuk roti, mi basah, biskut, kek dan sebagainya adalah tidak anjal. Pada 

tahun 2019, isi rumah Malaysia menggunakan anggaran 3 kilogram tepung gandum sebulan. Selain 

tepung gandum, biskut tanpa gula seperti biskut tawar dan biskut rusk; Biskut raya seperti tart 

Nenas, Almond London, Roti dan Mi basah juga tidak anjal. 

Dari segi harga, purata harga bagi kuih tempatan (kuih tradisional) meningkat daripada  

RM0.36 sebiji pada 2014 kepada RM0.39 pada 2019. Purata harga kek Barat juga meningkat 

kepada RM1.95/sebiji (2014: RM1.67/sebiji), manakala harga purata mi kering meningkat kepada 

RM4.00 berbanding RM3.94 pada 2014. 

Perbincangan & Kesimpulan 

Keputusan menunjukkan bahawa walaupun tepung gandum adalah tidak anjal, produk lain yang 

menggunakan tepung gandum sebagai salah satu bahan utama adalah anjal. Kuih tempatan yang 

popular yang menggunakan tepung gandum termasuk karipap, kuih seri muka, kuih ketayap, dan 

salah satu makanan kegemaran tempatan Malaysia, roti canai, juga anjal. Ini menunjukkan bahawa 

perubahan harga akan mempengaruhi keputusan pembelian isi rumah. Hasilnya menunjukkan 

bahawa harga makanan ini sebahagian besarnya boleh dipengaruhi oleh bahan-bahan lain, 

memandangkan keputusan pemilik restoran untuk menaikkan harga bergantung kepada kos bahan 

mentah. Roti canai turut menggunakan marjerin dan minyak masak selain tepung gandum. Harga 

sebotol minyak sawit tulen 2 kilogram telah meningkat daripada RM6.29 pada tahun 2014 kepada 

RM9.27 pada tahun 2019. Harga meningkat kepada RM13.35 pada tahun 2022. Sementara itu,  

satu pek marjerin 240 gram turut mencatatkan kenaikan harga kepada RM5.42 pada 2019  

daripada RM4.73 pada 2014 (2022: RM6.15). Santan segar, yang turut digunakan untuk  

membuat beberapa kuih, turut meningkat kepada RM10.21 sekilogram daripada RM8.13/kg pada 

2014 (2022: RM10.86). 

Kesimpulannya, perubahan bagi harga barang tertentu akan mempengaruhi keputusan pembelian 

isi rumah. Memandangkan Malaysia amat bergantung kepada produk makanan dan minuman 

import, terutamanya bahan mentah untuk pemprosesan makanan seperti gandum, tenusu dan 

produk makanan lain, kenaikan harga global juga akan memberi kesan yang lebih besar kepada 

pengambilan makanan walaupun sesetengah produk tidak sensitif terhadap perubahan harga. 

Rujukan 

Anderson, P. L., McLellan, R. D., Overton, J. P., & Wolfram, G. L. (1997). Price elasticity of demand. 
Mackinac Center for Public Policy. Diakses pada Oktober, 13(2). 

Cornelsen, L., Green, R., Turner, R., Dangour, A. D., Shankar, B., Mazzocchi, M., & Smith, R. D. 
(2015). What happens to patterns of food consumption when food prices change? Evidence from a 
systematic review and meta‐analysis of food price elasticities globally. Health economics, 24(12), 
1548-1559. 

Deaton, A. (1987). Estimation of own-and cross-price elasticities from household survey data. 
Journal of Econometrics, 36(1-2), 7-30. 
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Penafian: 

Pandangan yang dikemukakan dalam rencana ini adalah pandangan penulis dan tidak semestinya 

mewakili Jabatan Perangkaan Malaysia (DOSM). 
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Bahagian Perangkaan Harga, Pendapatan dan Perbelanjaan 

Pengenalan 

Kadar inflasi yang dikeluarkan oleh Jabatan Perangkaan Malaysia melalui Indeks Harga Pengguna 

(IHP) memberi gambaran umum purata kenaikan harga barang dan perkhidmatan yang terpaksa 

ditanggung oleh isi rumah di Malaysia. Inflasi ini tidak menggambarkan pengalaman peribadi isi 

rumah berikutan corak pembelian barangan setiap isi rumah adalah berbeza. Umur, kitaran hidup, 

pekerjaan, keperibadian dan gaya hidup adalah antara faktor utama yang mempengaruhi tingkah 

laku pembelian barangan isi rumah1.  

Corak perbelanjaan bagi setiap isi rumah adalah berbeza mengikut kumpulan umur kerana 

keperluan dan keutamaan setiap kumpulan umur itu adalah berlainan. Bagi isi rumah yang terdiri 

daripada golongan individu muda, perbelanjaan tentunya akan lebih tertumpu kepada perbelanjaan 

di restoran serta pendidikan berbanding isi rumah warga emas yang lebih memperuntukkan 

perbelanjaan kepada penjagaan kesihatan2. 

Kajian ini memberi tumpuan kepada perbandingan corak perbelanjaan serta perubahan IHP bagi isi 

rumah warga emas berumur 60 tahun dan ke atas dengan isi rumah keseluruhan.  

Metodologi 

Kajian ini dijalankan bagi tempoh 2018 sehingga 2022, menggunakan 2018 sebagai tahun rujukan 

indeks (2018=100). IHP warga emas dikira dengan menggunakan kaedah yang sama seperti IHP 

keseluruhan yang diterbitkan. Nisbah harga yang digunakan bagi mendapatkan perubahan indeks 

warga emas turut menggunakan nisbah harga yang sama seperti IHP keseluruhan. 

Outlet yang digunakan dalam pengiraan IHP warga emas adalah sama seperti yang digunakan 

dalam pengiraan IHP keseluruhan. Outlet terpilih yang digunakan dalam IHP keseluruhan adalah 

outlet tumpuan bagi kesemua peringkat umur, maka bermungkinan outlet berkenaan tidak mewakili 

outlet yang sering dikunjungi oleh warga emas. Begitu juga bagi barangan IHP warga emas yang 

digunakan adalah sama seperti barangan dalam bakul IHP keseluruhan. Sehubungan dengan itu, 

adalah dinyatakan bahawa indeks warga emas ini merupakan indeks kajian dan perlu digunakan 

secara berhati-hati. 

Wajaran yang digunakan dalam pengiraan IHP keseluruhan adalah berdasarkan dapatan Survei 

Perbelanjaan Isi Rumah (HES) 2016. Lantaran itu, bagi mendapatkan perbandingan yang setara, 

nilai perbelanjaan yang digunakan untuk mengira wajaran IHP warga emas turut berdasarkan HES 

2016. 

 

__________________________________________________________________________________ 

1Sheikh Qazzafi (2020). Factor Affecting Consumer Buying Behavior: A Conceptual Study. International Journal for Scientific Research & 

Development 
2Peratusan perbelanjaan penggunaan isi rumah bulanan mengikut kumpulan umur ketua isi rumah, Malaysia, 2019. Laporan Survei 

Perbelanjaan Isi Rumah, 2019 
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Corak Perbelanjaan Isi Rumah Warga Emas 

Terdapat dua komponen penting yang dititik berat dalam pengiraan IHP iaitu perubahan harga 

barang dan perkhidmatan serta nilai wajaran. Setiap barang dan perkhidmatan dalam bakul IHP 

mempunyai nilai pemberat tersendiri yang menggambarkan pola perbelanjaan isi rumah. Semakin 

besar nilai perbelanjaan isi rumah terhadap sesuatu barangan, maka semakin tinggi nilai wajaran 

bagi barangan berkenaan. Lantaran itu, sebarang perubahan harga bagi barangan yang berwajaran 

tinggi akan memberi impak yang signifikan kepada IHP serta kadar inflasi. 

 

Carta 1: Peratus Perbelanjaan Warga Emas dan Isi Rumah Keseluruhan, Malaysia 

(Sumber: Survei Perbelanjaan Isi Rumah (HES) 2016 dan Indeks Harga Pengguna (IHP), Jabatan Perangkaan Malaysia) 

 

Carta 1 menunjukkan peratusan perbelanjaan isi rumah warga emas dan isi rumah keseluruhan 

berdasarkan HES 2016. Kumpulan perbelanjaan tertinggi yang dibelanjakan oleh warga emas 

adalah Perumahan, Air, Elektrik, Gas & Bahan Api Lain iaitu 33.0 peratus diikuti oleh Makanan & 

Minuman (28.4%) dan Pengangkutan (10.5%). Sementara itu, isi rumah keseluruhan paling banyak 

berbelanja dalam kumpulan Makanan & Minuman (29.5%) diikuti oleh Perumahan, Air, Elektrik, Gas 

& Bahan Api Lain (23.8%) dan Pengangkutan (14.6%). Kedua-dua isi rumah warga emas dan isi 

rumah keseluruhan berbelanja paling rendah untuk kumpulan Pendidikan dengan masing-masing 

sebanyak 0.1 peratus dan 1.3 peratus. 

 

Melihat kepada perbandingan antara perbelanjaan warga emas dan isi rumah keseluruhan, 

perbelanjaan warga emas bagi kumpulan Perumahan, Air, Elektrik, Gas & Bahan Api Lain (33.0%) 

telah mengatasi perbelanjaan isi rumah keseluruhan (23.8%) yang disumbangkan oleh 

subkumpulan Sewa sebenar untuk rumah. Walau bagaimanapun, perbelanjaan untuk subkumpulan 

ini adalah yang tertinggi bagi kedua-dua warga emas dan isi rumah keseluruhan. 
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Selain itu, warga emas lebih memperuntukkan perbelanjaan terhadap Kesihatan sebanyak  

4.2 peratus daripada keseluruhan perbelanjaan berbanding isi rumah keseluruhan dengan hanya 

1.9 peratus. Ini didorong oleh sumbangan perbelanjaan Perkhidmatan hospital/pesakit bagi warga 

emas sebanyak 18.5 peratus berbanding isi rumah keseluruhan (8.9%). Namun begitu, 

subkumpulan Pengeluaran perubatan, perkakasan & peralatan mempunyai perbelanjaan yang 

tertinggi terhadap Kesihatan bagi kedua-dua warga emas dan isi rumah keseluruhan masing-masing 

sebanyak 64.8 peratus dan 69.3 peratus. 

Indeks Harga Pengguna Isi Rumah Warga Emas 

Trend IHP warga emas bagi tempoh 2018 sehingga 2022 dilihat menghampiri IHP keseluruhan 

seperti gambaran di Carta 2.  

Jurang IHP warga emas dan IHP keseluruhan dilihat mulai melebar sejak 2019 dan semakin ketara 

pada tahun 2020 dengan catatan nilai perbezaan sebanyak 0.9 mata indeks. Pada tahun 2020, IHP 

keseluruhan menurun kepada 99.5 mata indeks daripada 100.7 pada tahun sebelum terutamanya 

disebabkan oleh penurunan harga petrol berikutan wabak COVID-19. Penurunan ini turut dicatatkan 

oleh IHP warga emas (100.4 mata indeks) pada 2020 daripada 100.9 yang direkodkan pada 2019. 

Walau bagaimanapun, kenaikan indeks tambang pengangkutan udara pada tahun 2020 telah 

mengekang penurunan IHP warga emas daripada menurun lebih rendah berikutan sumbangan 

perkhidmatan pengangkutan udara yang lebih tinggi. 

 

Carta 2: Indeks Harga Pengguna (2018=100) Warga Emas dan Isi Rumah Keseluruhan,  

2018 - 2022 

 

 

 

Namun begitu, jurang tersebut semakin mengecil pada 2021 dan merekodkan perbezaan hanya 

sebanyak 0.1 mata indeks pada tahun 2022, di mana IHP warga emas mengatasi IHP keseluruhan 

dengan mata indeks 105.5. 

Trend IHP warga emas bagi kesemua 12 kumpulan utama sepanjang tahun 2018 sehingga 2022 

dilihat menghampiri IHP keseluruhan (Jadual 1). Lapan kumpulan utama iaitu Minuman Alkohol & 

Tembakau; Pakaian & Kasut; Perumahan, Air, Elektrik, Gas & Bahan Api Lain; Komunikasi; 

Perkhidmatan Rekreasi & Kebudayaan; Pendidikan; Restoran & Hotel dan Pelbagai Barangan & 

Perkhidmatan merekodkan mata indeks warga emas melebihi IHP keseluruhan. 
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RINGKASAN PENEMUAN 

Jadual 1: Indeks Harga Pengguna (2018=100) Warga Emas dan Isi Rumah Keseluruhan 

mengikut Kumpulan Utama, Malaysia, 2018 - 2022 

Kumpulan Utama 
IHP Keseluruhan IHP Warga Emas 

2018 2019 2020 2021 2022 2018 2019 2020 2021 2022 

Jumlah 100.0 100.7 99.5 102.0 105.4 100.0 100.9 100.4 102.3 105.5 

Makanan & Minuman 100.0 101.7 102.9 104.8 110.8 100.0 101.2 102.5 104.5 110.4 

Minuman Alkohol & Tembakau         100.0 101.5 101.8 102.3 102.9 100.0 101.2 101.7 102.6 103.5 

Pakaian & Kasut             100.0 98.0 97.2 96.8 96.9 100.0 98.3 97.7 97.2 97.3 

Perumahan, Air, Elektrik, Gas & Bahan Api 
Lain   

100.0 101.9 100.1 101.7 103.5 100.0 101.9 100.7 102.1 104.0 

Hiasan, Perkakasan & Penyelenggaraan Isi 

Rumah    
100.0 101.4 101.7 103.3 107.0 100.0 100.9 101.1 101.3 104.9 

Kesihatan                    100.0 100.6 101.8 102.3 103.0 100.0 100.4 101.4 101.9 102.3 

Pengangkutan                 100.0 96.9 87.2 96.8 101.3 100.0 97.5 89.5 97.8 101.3 

Komunikasi                    100.0 100.4 101.6 101.6 101.6 100.0 100.9 103.3 103.3 103.3 

Perkhidmatan Rekreasi & Kebudayaan        100.0 100.7 101.2 101.7 103.9 100.0 100.7 101.4 101.7 104.3 

Pendidikan                   100.0 101.4 102.5 102.6 103.7 100.0 101.3 102.4 103.3 104.6 

Restoran & Hotel           100.0 101.2 101.7 102.1 107.2 100.0 101.2 101.7 102.1 107.4 

Pelbagai Barangan & Perkhidmatan      100.0 100.4 103.0 103.5 105.6 100.0 100.8 104.0 104.5 106.6 

 

 

Kesimpulan 

Secara keseluruhan, kedua-dua IHP warga emas dan IHP keseluruhan menunjukkan trend IHP yang 

hampir sama. Hal ini memberi gambaran bahawa isi rumah warga emas turut mengalami kesan 

inflasi yang sama seperti inflasi umum. Sambungan kajian ini disyorkan untuk mencerminkan dan 

menambah baik penemuan kajian sedia ada. 
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        Headline Inflation 

The rise in commodities prices, increase in global oil prices, the strengthening of US dollar (USD) 

against major currencies and geopolitical issues were the main factors that contributed to the world 

inflation in 2022. Malaysia, like most countries is also affected by those factors. Malaysia recorded 

a higher inflation of 3.3 per cent in 2022 as compared to 2021 (2.5%). This was the second highest 

increase in a 10-year period and also the highest increase since 2018 (Chart 1). 

The depreciation of the Malaysia Ringgit against the USD also contributed to higher inflation in 2022, 

as it increases the cost of imported goods. The exchange rate was at RM4.40 against USD in 2022 

(2021: RM4.14). There are several items in the Consumer Price Index (CPI) basket for food which 

were imported from other countries such as fish, vegetables and fruits. The significant increase was 

recorded by all the subgroups in Food & Beverages and it registered an incline between 2.9 per cent 

to 8.6 per cent. Moreover, natural disasters such as floods and landslides have also caused 

disruptions in the supply of agricultural products, leading to shortages of food supplies and increased 

prices. 

 

In an effort to revive the economy which was hit by the COVID-19 pandemic, the government had 

reopened the tourism sector in April 2022 to international tourists from countries such as Singapore, 

Indonesia and Thailand. This had impacted the inflation for Restaurants & Hotels which registered a 

5.0 per cent increase in 2022 as compared to 0.4 per cent recorded in 2021. 

 

Throughout the year 2022, the highest inflation was registered in August 2022 (4.7%). This was due 

to the lower base effect in 2021 as a result of the electricity bill discount given to domestic consumers 

under the National People's Well-Being and Economic Recovery Package (PEMULIH) from July to 

September 2021 (Chart 2). By the end of June 2022, the government has established a Special 

Task Force on Jihad Against Inflation chaired by the Minister of Communications and Digital to 

address the rising cost of living. The Department of Statistics Malaysia (DOSM) also provided input 

and was one of the Technical Working Group members for the task force. One of the interventions 

introduced was to set the ceiling price of cooking oil in 2 kilogrammes, 3 kilogrammes and 5 

kilogrammes bottles on a monthly basis starting 8th August 2022. The ceiling price is based on the 

monthly price of one metric tonne of Crude Palm Oil (CPO) announced by the Malaysian Palm Oil 

Board (MPOB). 

 

The Monetary Policy Committee (MPC) of Bank Negara Malaysia increased the Overnight Policy 

Rate (OPR) to curb the inflation rate. OPR was raised four times to 2.75 per cent in 2022, with each 

increase at 25.0 basis points (OPR 2021: 1.75%).  
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All main groups showed increases in inflation in 2022. Food & Beverages recorded the highest 

increase of 5.8 per cent. The significant increase in inflation in 2022 was also attributable to the 

higher price of the component of Food Away from Home (6.6%), generally due to the increase in 

prices for Food items. In 2022, the price for Wheat flour increased above RM3.00 per kilogramme 

due to the spike in the global price of wheat. This in turn, was the main reason for the hike in the 

price of Food away from home, with wheat flour as the main ingredient such as Roti canai, Curry 

puff, Bahulu and Bread. 

 

Besides, the increase in inflation in 2022 is also contributed by Restaurants & Hotels (5.0%), 

Transport (4.7%) and Furnishings, Household Equipment & Routine Household  

Maintenance (3.5%). This was followed by Recreation Services & Culture (2.3%), Miscellaneous 

Goods & Services (2.0%) and Housing, Water, Electricity, Gas & Other Fuels (1.8%) (Table 1). 

 

 

 

 

 

 

 

 

 

 

 

Chart 1 
Annual Inflation, Malaysia, 

2011 - 2022 
Chart 2 

Headline Inflation, Malaysia, 

January - December 2022 
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Table 1 Headline Inflation, Inflation without Fuel and Core Inflation, Malaysia, 2021 & 2022  

  Headline Index  Inflation without 
Fuel 

 Core Inflation 

Main Group 2021 2022  2021 2022  2021 2022 

Total 2.5 3.3  1.2 3.2  0.7 3.0 

 Food & Beverages 1.7 5.8  1.8 5.7  1.3 5.8 

 Alcoholic Beverages & Tobacco 0.5 0.5  0.5 0.5  - - 

 Clothing & Footwear -0.4 0.1  -0.5 0.1  -0.4 0.1 

 Housing, Water, Electricity, Gas & Other 
Fuels 

1.5 1.8  1.6 1.8  0.6 1.4 

 Furnishings, Household Equipment & 
Routine Household Maintenance 

1.6 3.5  1.6 3.6  1.6 3.5 

 Health 0.4 0.7  0.4 0.7  0.4 0.7 

 Transport 11.0 4.7  0.2 4.3  0.7 5.6 

 Communication 0.0 0.0  0.0 0.0  0.0 0.0 

 Recreation Services & Culture 0.4 2.3  0.5 2.2  0.4 2.3 

 Education 0.2 1.1  0.2 1.1  0.2 1.1 

 Restaurants & Hotels 0.4 5.0  0.3 5.0  0.4 5.0 

 Miscellaneous Goods & Services 0.5 2.0  0.5 2.0  0.5 2.0 

 

 

Trend for Consumer Price Index (CPI) And Producer 

Price Index (PPI) Local Production 

CPI measures the percentage change over time in the cost of purchasing a constant basket of goods 

and services which represents the average pattern of purchases made by a particular population 

group in a specified time period. On the other hand, PPI Local Production measures the average 

changes in price of commodities charged by domestic producer of an industry. The weight of PPI 

Local Production calculation is obtained from the Economic Census while the weight of the CPI is 

obtained from the Household Expenditure Survey. The PPI Local Production is often used as an 

early indicator of inflationary pressures in the economy, as changes in producer prices can be 

passed on to consumers in the form of higher prices. Even though both CPI and Producer Price 

Index (PPI) Local Production are to measure inflation, they focus on different aspects of the 

economy. The CPI measures changes in the prices of goods and services purchased by households, 

while the PPI Local Production measures changes in the prices of goods and services sold by local 

producers. 
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Chart 3 

During the period of 2011 to 2022, PPI Local Production, which measures the price of goods at the 

factory gate, showed a similar trend with the CPI except for 2013 and 2022. CPI increased from  

2.5 per cent in 2021 to 3.3 per cent in 2022 while PPI Local Production increased 9.5 per cent in 

2021 and recorded a slower increase of 7.8 per cent in 2022. This was mainly due to the slower 

increase of Crude palm oil in 2022 at 13.3 per cent (2021: 30.6%) and Crude oil from 47.7 per cent 

in 2021 to 6.4 per cent in 2022. In addition, Oil palm fresh fruit bunches registered a negative 

 0.5 per cent in 2022 as compared to 51.3 per cent posted in 2021 (Chart 3). 

 

However, the increasing trend in CPI is reflected in Finished Goods from PPI Local Production which 

recorded 1.8 per cent in 2022 as compared to negative 0.2 per cent in 2021. This was supported by 

the subgroup of Finished consumer foods that consistently surpassed 5.0 per cent increase from 

January to December 2022. Eventually, it has contributed to an average increase of 6.2 per cent in 

2022 as opposed to 2.9 per cent in 2021. Food & Beverages increase ranging between 3.6 per cent 

to 7.3 per cent throughout the year of 2022, in tandem with Finished consumer foods of PPI, with an 

average increase of 5.8 per cent in 2022 (2021: 1.7%).  

 

 

    

 

 

 

 

1.6 2.1

2.5 3.3

-0.4 -2.7

9.5
7.8

-10.0

-5.0

0.0

5.0

10.0

15.0

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

CPI PPI Local Production

%

Consumer Price Index (CPI) and Producer Price Index (PPI) Local 

Production, Malaysia, 2011 - 2022  



 

 
ANALYSIS OF ANNUAL CONSUMER PRICE INDEX 2022 - 55 - 

SUMMARY OF FINDINGS 

Chart 5 

Chart 4 

        A Wide Array of Goods Eases Inflation 

In 2022, out of 552 items, there were 458 items recorded increases in price of which 431 items 

showed an increase below and equal to 10.0 per cent. Meanwhile, 56 items showed a decline and 

38 items remained unchanged. This has indirectly eased the inflation. Among the goods that showed 

decreases in price were Ginger (-15.7%), Rambutan (-3.9%) and Belt (-3.6%), while Light Rapid 

Transit (LRT) fare, Sewerage bill and Magazine remained unchanged (Chart 4). 

 

 

 

 

         

 

   

 

 

  

 

 

 

 

 

 

 

 

 

Distribution of Inflation for Food and Non-Food, 2021 & 2022 
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Table 2 

Chart 5 shows the distribution of inflation of Food and Non-Food of 431 items for the range of 

increase below and equal to 10.0 per cent. A total of 193 Food items showed an increase of below 

and equal to 10.0 per cent of which 114 of them were in the range of below and equal to  

5.0 per cent. Among them were Beef (4.6%), Rice flour (4.1%), Tilapia (4.0%) and Prawn (3.0%). 

Meanwhile, 238 items were Non-Food of which 49 of them recorded an increase in the range of over 

5.0 per cent and equal to 10.0 per cent such as Chair (8.6%), Fresh flower (6.4%) and Wok (5.2%). 

 

            Comparison on Average Price  

Table 2 shows the average price for 14 selected items in Malaysia for 2011, 2016 and 2022.  

Beef recorded the highest increase (94.1%) in 2022 with an average price of RM36.97  

(2011: RM19.05). Barramundi showed a slower increase (19.1%) in 2022 with an average price of 

RM20.81 as compared to RM17.48 recorded in 2011. Meanwhile, for the comparison 2022 as 

compared to 2016, Brinjal showed the highest increase of 43.5 per cent with an average price in 

2022 is RM8.55 (2016: RM5.13). 

 

Items Unit 
Average Price (RM) Percentage Changes (%) 

2011 2016 2022 
2022/ 
2011 

2022/  
2016 

 
Wheat flour 

Kg 2.51 2.45 3.17 26.3 29.4 

Sweetened creamer milk 

500 gm 2.90 3.04 3.49 20.3 14.8 

 
Spinach 

Kg 3.31 3.98 5.66 71.0 42.2 

 
Brinjal 

Kg 5.13 5.96 8.55 66.7 43.5 

 
Cucumber 

Kg 2.55 3.03 4.10 60.8 35.3 

Average Price for Selected Items, Malaysia, 2011, 2016 & 2022 
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Items Unit 
Average Price (RM) Average Price (RM) 

2011 2016 2022 
2022/ 
2011 

2022/  
2016 

 
Indian mackerel 

Kg 9.80 12.88 16.75 70.9 30.0 

 
Yellowtail scad 

Kg 10.60 13.87 19.43 83.3 40.1 

 
Barramundi 

Kg 17.48 18.51 20.81 19.1 12.4 

 
Chicken 

Kg 8.03 8.30 9.82 22.3 18.3 

 
Beef 

Kg 19.05 28.96 36.97 94.1 27.7 

 

 
Rice with side dishes 
(fish & vegetables) 

Plate 4.17 5.28 6.85 64.3 29.7 

 

 
Rice with side dishes 

(chicken & vegetables) 

Plate 4.25 5.26 6.64 56.2 26.2 

 
Teh tarik 

Cup 1.21 1.48 1.84 52.1 24.3 

 
Roti canai 

Each 0.90 1.06 1.32 46.7 24.5 
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      Food & Beverages 

The year 2022 has witnessed a sharp rise in the price of food and beverages not only in Malaysia 

but worldwide. A surge in the cost of most food commodities in the past year is due to the disruptive 

effects of Russia’s invasion of Ukraine, drought and other factors that have escalated the inflation 

worldwide. 

 

Based on data from the Food and Agriculture Organization (FAO), the food price index in 2022 

recorded an increase of 14.3 per cent to 143.7 as compared to 2021, making it the highest average 

since it was first recorded in 1990. The four components of FAO food indices namely cereals, meat, 

dairy products and vegetable oil recorded the highest increase for the period of 1990 to 2021. 

Sugar, on the other hand, registered the highest increase in the last 10 years. The FAO Cereal Price 

Index rose 17.9 per cent in 2022 due to several factors including market disruptions, higher energy 

and input costs, adverse weather and continued strong global food demand. 

 

The increase in global commodity prices to some extent has an impact on food inflation in Malaysia. 

Malaysia dependent on imported of food items to met domestic demand. As reported in Supply and 

Utilization Accounts (SUA) of Selected Agricultural Commodities, Malaysia (2021), among selected 

vegetables, import of round cabbage was the highest in 2021 (139.0 thousand tonnes). Meanwhile, 

among selected livestock, import of beef was the highest in 2021 (159.2 thousand tonnes). The rise 

in input cost for agriculture indirectly impacted in the food prices in Malaysia. Food & Beverages 

group which is the largest component of household spending in Malaysia with a contribution of  

29.5 per cent of total CPI weight continues to incline as compared to the previous year. The inflation 

of this group recorded an increase of 5.8 per cent in 2022 as compared to 1.7 per cent in the 

preceding year.  
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Table 3 

Out of 230 food items, 202 items or 87.8 per cent have recorded price increases. The increase of 

this group is mainly due to an increase in the Food at home component which increased 5.3 per cent 

as compared to 2.1 per cent in 2021. Meanwhile, Food away from home increased 6.6 per cent as 

compared to the previous year (2021: 1.4%) (Chart 6). 

 

 

 

 

i. Food at home 

All subgroups of Food at home recorded an increase between 2.9 to 8.6 per cent in 2022.  

The increase in the Food at home component was driven by the increase in all subgroups, especially 

Meat, which was the main contributor to the increase in this group with 8.6 per cent. This was 

followed by Milk, cheese & eggs (7.6%); Vegetables (5.5%); Rice, bread & other cereals (4.7%) and 

Fish & seafood (3.7%) (Table 3). 

 

There were six series of the Festive Season Maximum Price-Controlled Scheme (SHMMP) and 

Malaysian Family Maximum Price Control Scheme (SHMKM) implemented throughout the  

year 2022. Among the controlled items were Standard chicken (1kg), Eggs for grade A, B and C 

(each) and Carrot (1kg). 

 

 

  Index Percentage Change (%) 

Main Group 2021 2022 2021 2022 

Food & Beverages 137.1 145.0 1.7 5.8 

   Food  138.3 146.4 1.8 5.9 
 Food at home 134.3 141.4 2.1 5.3 
  Rice, bread & other cereals 112.2 117.5 0.5 4.7 

  Meat 130.3 141.5 3.2 8.6 
  Fish & seafood 158.4 164.3 3.1 3.7 
  Milk, cheese & eggs 127.0 136.7 2.3 7.6 

  Oils & fats 123.3 127.4 3.3 3.3 

  Fruits 135.8 140.4 0.8 3.4 

  Vegetables 142.4 150.2 2.1 5.5 

  Sugar, jam, honey, chocolate & confectionery 134.5 138.4 0.3 2.9 

  Food products n.e.c 138.6 146.6 2.3 5.8 

 Food away from home  144.5 154.1 1.4 6.6 

 Coffee, tea, cocoa, & non-alcoholic beverages 113.1 116.1 0.4 2.7 

Inflation for Subgroup of Food & Beverages, 2021 & 2022 
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Based on Food and Beverages subgroup, the subgroup of Meat consisting of fresh meat, frozen 

meat and processed meat contributed 2.5 per cent to the weight of the Food & Beverages group. 

Inflation for the Meat subgroup increased 8.6 per cent as compared to 3.2 per cent in 2021. The 

expenditure class of fresh meat increased 9.2 per cent from 3.7 per cent (2021), while inflation of 

the expenditure class of Frozen meat and Processed meat also recorded an increase of 8.2 per cent 

and 6.2 per cent respectively as compared to the previous year (Chart 7). The increase in the fresh 

meat expenditure class is mainly contributed by the increase of standard chicken which is the largest 

component in this subgroup (46.1%) from 4.1 per cent (2021) to 10.0 per cent in 2022. 

 

The government has set a retail ceiling price for standard chicken in Peninsular Malaysia except 

Langkawi at RM8.90 per kilogramme effective from 5th February 2022 until 5th June 2022. This is to 

ensure the stability of chicken prices and related food prices. In addition, the government also agreed 

to provide a subsidy of 60 cents per kilogramme to poultry farmers and five cents each for all types 

of chicken egg categories throughout 5th February 2022 until 5th June 2022 following the increase in 

costs, especially the cost of animal feed which contributed 70 per cent of production costs aside from 

logistic costs, labour costs, utility costs and medicine costs. In July 2022, the government has set 

the new retail ceiling price for standard chicken from RM8.90 to RM9.40 per kilogramme and the 

price of chicken eggs for grade A is set at 45 cents each, while grade B (43 cents/ each) and grade 

C (41 cents/ each). It aims to ease the price of chicken and eggs in the market, thus moderating the 

food inflation.  

 

At the same time, as a short-term intervention measure, government through the Ministry of 

Agriculture and Food Security agreed to ban the export of 3.6 million chickens per month effective 

from 1st June 2022 to ensure the sufficient supply of chicken for domestic consumption. 

Chart 7 Inflation of Subgroup of Meat, 2011 -  2022 
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The restrictions have been lifted by phases starting from October 2022 since the supply of chicken 

has stabilised in the third quarter 2022. 

 

The government continued to provide a subsidy of 80 cents to chicken farmers and eight cents per 

egg for grades A, B and C to chicken egg producers, from October to December 2022. Meanwhile, 

from 1st November 2022, an additional subsidy of two cents to 10 cents per egg is given to chicken 

egg producers. The increase in the subsidy rate for chicken eggs is expected to benefit producers 

in ensuring a more stable supply of eggs in the domestic market. The average price of standard 

chicken in 2022 increased to RM9.82 per kilogrammme as compared to RM8.80 in 2021. 

 

In addition, inflation for pork increased 15.7 per cent as compared to 1.3 per cent in 2021.  

The increase in pork prices was contributed by the rise in the price of animal feed. Moreover,  

the spread of African swine fever has affected the meat supply of pork. 

 

 

  

 

 

      

Meanwhile, the inflation for the subgroup of Food & seafood recorded an increase from 3.1 per cent 

(2021) to 3.7 per cent (2022). This subgroup consists of fresh fish, fresh seafood and processed fish 

& seafood. Inflation for fresh fish increased  4.3 per cent as compared to 3.3 per cent in the previous 

year. This was due to the decline in stock as demand exceeded supply. Among the fresh fish items 

that showed a significant increase were Catfish (11.9%), Indo-pacific mackerel (9.8%), Barramundi 

(7.4%) and Indian mackerel (6.6%). In addition, Processed fish & seafood also recorded an increase 

of 4.1 per cent as compared to 1.0 per cent, while fresh seafood recorded a slower increase of  

2.7 per cent  (2021: 3.8%) (Chart 8). 

Chart 8 Inflation for Subgroup of Fish & 

seafood, 2011 - 2022 
Chart 9 

Inflation for Subgroup of 

Vegetables, 2011 - 2022 
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The subgroup of Vegetables recorded a more significant increase in 2022 at 5.5 per cent as 

compared to the previous year (2021: 2.1%). The surge in the price of vegetables in the market is 

due to the increase in the price of fertilisers globally. The conflict between Russia and Ukraine has 

resulted in a sharp increase in the price of fertiliser-based agricultural inputs which contributed to the 

increase in production costs. In addition, the difficulty in obtaining labour  

post-pandemic had hindered full capacity of production, thus resulting in a reduction in supply which 

ultimately contributed to the increase in vegetable prices. The uncertain weather conditions at the 

end of 2022 have heightened the situation further.  

 

The expenditure class of Fresh vegetables recorded an increase of 5.5 per cent in 2022 as compared 

to 2.2 per cent in the previous year. Among the vegetable items that recorded a significant increase 

were Green spinach (15.7%), Water spinach (14.6%), Lady’s finger (13.1%), Brinjal (11.3%) and 

French beans (11.3%). In addition, the increase was also contributed by an increase in the 

expenditure class of Preserved vegetables (3.9%) and Potatoes & other tubers (7.1%) (Chart 9). 

 

The Oils & fats subgroup recorded an increase at the same rate as in 2021, which was  

3.3 per cent. On 1st July 2022, the government has withdrawn the subsidy of pure palm cooking oil 

in 1 kilogramme, 2 kilogrammes, 3 kilogrammes and 5 kilogrammes bottles. The previous subsidy 

programme was temporary and introduced by the government in August 2021 which aims to reduce 

the burden on the people following the economic challenges caused by the COVID-19 pandemic 

and the sudden increase in the price of crude palm oil in the global market. It is only for a period of 

three months at a cost of RM55 million per month. Therefore, this is an effort by the government to 

ensure the stability of the supply of food items in the market as well as to tackle the smuggling of  

cooking oil. Nevertheless, the withdrawal of this subsidy has not affected the price of the cooking oil 

in 1 kilogramme polybag that are mostly consumed by households in Malaysia. 

 

In August 2022, the government has taken steps to set a ceiling price mechanism for non-subsidised 

bottled cooking oil on a monthly basis based on the average price per metric tonne of  

crude palm oil (CPO). It has directly offset the increase in the Oils & fats subgroup. Non-subsidised 

cooking oil which represents 30.9 per cent of this subgroup has started to moderate to 5.7 per cent 

as compared to 10.1 per cent in 2021. The average price of cooking oil in 5 kilogrammes bottle in 

2022 was RM34.57 as compared to RM28.99 in 2021. 
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Table 4 

ii. Food away from home 

Meanwhile, the Food away from home component, which contributes 11.5 per cent of the overall 

weight, recorded the highest increase as compared to the Food at home component in 2022. The 

increase was in line with the incline in basic food ingredients such as noodles, wheat flour, milk, 

bread and chicken. All Food away from home items recorded an increase as compared to the 

previous year, among them were Roti canai (10.2%), Rice with side dishes (9.5%), Satay (8.9%) and 

Cooked vegetables (8.9%). 

 

 Housing, Water, Electricity, Gas & Other Fuels   

 

 

 Index Percentage Change (%) 

Main Group/ Subgroups 2021 2022 2021 2022 

Housing, Water, Electricity, Gas & Other Fuels 121.0 123.2 1.5 1.8 

Actual rental for housing 127.5 129.0 0.5 1.2 

Maintenance & repair of dwelling 128.5 134.2 1.7 4.4 

Water supply & miscellaneous services relating to 

the dwelling 104.9 105.2 0.0 0.3 

Electricity, gas & other fuels 93.0 98.0 10.1 5.4 

 

Inflation for Housing, Water, Electricity, Gas & Other Fuels rose to 1.8 per cent in 2022 as compared 

to 2021 (1.5%). This increase was driven by a significant increase in the subgroup of Maintenance 

& repair of dwelling which increased to 4.4 per cent as compared to 1.7 per cent recorded in 2021. 

The continuous increase in the price of construction materials throughout 2022 such as wood and 

PVC pipes has contributed to the increase in this subgroup. Plumbing equipment has increased by 

25.6 per cent with the average price of PVC pipes reaching RM19.14 per 5.8 metres  

(2021: RM14.48). Meanwhile, carpentry equipment increased higher to 12.0 per cent as compared 

to 1.8 per cent in 2021. The average price of each plywood increased to RM18.88 as compared to 

RM16.38 in 2021. In addition, the increase in the Electricity, gas & other fuel subgroup increased 

slower to 5.4 per cent as compared to 10.1 per cent in 2021. This was due to the low base effect of 

electricity charges following the National People's Well-Being and Economic Recovery Package 

(PEMULIH) discount granted by the government that has come to an end (Table 4). 

 

Inflation by Subgroup of Housing, Water, Electricity, Gas & Other Fuels,  

2021 & 2022 
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Table 5 

        Transport 

 

 

 Index Percentage Change (%) 

Main Group/ Subgroups 2021 2022 2021 2022 

Transport 113.9 119.2 11.0 4.7 

Purchase of vehicles 94.8 95.5 -0.6 0.7 

Operation of personal transport equipment 117.5 124.3 14.1 5.8 

Transport services 119.1 114.5 -3.4 -3.9 

 

Inflation for Transport showed a slower increase of 4.7 per cent in 2022 as compared to  

2021 (11.0%). The slower increase was contributed by the subgroup Operation of personal transport 

equipment which moderated to 5.8 per cent as against to 14.1 per cent in 2021 (Table 5).  

This was due to the end of the low base effect following the setting of the ceiling price of Unleaded 

Petrol RON95 to RM2.05 per litre in March 2021. The average price of Unleaded Petrol RON95 

in 2022 increased by 1.1 per cent (RM2.05) year-on-year as compared to 21.2 per cent (RM2.03) 

 in 2021 (Table 6). 

 

Nevertheless, the average price of Unleaded Petrol RON97 increased significantly to  

RM3.97 per litre as compared to RM2.65 in 2021. The increase in the average price of world Brent 

crude oil in 2022 (41.7%) to US$99.82 per barrel as compared to US$70.44 per barrel (2021) has 

directly impacted the price increase of Unleaded Petrol RON97, Unleaded Petrol RON95 and Diesel.  

In addition, the increase in this subgroup was also contributed by Spare parts & accessories for 

personal transport equipment which increased by 6.0 per cent as compared to 1.1 per cent in 2021. 

The increase in the price of vehicle parts is the result from the supply of parts being severely affected 

globally by the pandemic, the conflict between Russia and Ukraine and the trade war between the 

United States of America and China. 

 

 

 

 

 

Inflation by Subgroup of Transport, 2021 & 2022 
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 Crude oil, Brent  Unleaded Petrol  
RON97 

 Unleaded Petrol  
RON95 

 Diesel 

Year US$/ Barrel %  RM/ Litre %  RM/ Litre %  RM/ Litre % 

2010 79.64 -  2.16 -  1.82 -  1.73 - 

2011 110.94 39.3  2.72 25.8  1.90 4.3  1.80 4.1 

2012 111.97 0.9  2.86 5.2  1.90 0.0  1.80 0.0 

2013 108.86 -2.8  2.79 -2.3  1.97 3.5  1.87 3.7 

2014 98.94 -9.1  2.78 -0.3  2.15 9.2  2.05 10.0 

2015 52.37 -47.1  2.33 -16.5  1.98 -8.0  1.92 -6.5 

2016 44.05 -15.9  2.11 -9.2  1.76 -10.8  1.62 -15.5 

2017 54.39 23.5  2.45 16.0  2.17 23.0  2.09 29.0 

2018 71.07 30.7  2.59 5.5  2.21 2.0  2.20 4.9 

2019 64.03 -9.9  2.55 -1.3  2.06 -6.7  2.18 -0.9 

2020 42.30 -33.9  1.99 -22.0  1.67 -18.9  1.80 -17.1 

2021 70.44 66.5  2.65 32.9  2.03 21.1  2.14 18.6 

2022 99.82 41.7  3.97 50.2  2.05 1.1  2.15 0.5 

 

 

 

 

 

  

 

 

   

  

 

 

 

 

 

 

   

     

Average Price and Year-on-Year Percentage Change of Fuels, 2010 - 2022 

Chart 10 Year-on-Year Percentage Change of Fuels, 2011 - 2022 
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Table 7 

        Furnishings, Household Equipment & Routine Household 

Maintenance 

 

 

 Index Percentage Change (%) 

Main Group/ Subgroups 2021 2022 2021 2022 

Furnishings, Household Equipment & Routine 

Household Maintenance 
118.6 122.8 1.6 3.5 

Furniture & furnishing, carpets & others floor covering 121.2 130.0 4.5 7.3 

Household textiles 91.7 92.7 -0.3 1.1 

Household appliances 107.0 110.9 0.8 3.6 

Glassware, tableware & household utensils 108.0 109.4 0.0 1.3 

Tools & equipment for house & garden 110.0 112.3 0.9 2.1 

Goods & services for routine household maintenance 125.3 127.1 0.6 1.4 

 

Inflation for Furnishings, Household Equipment & Routine Household Maintenance, increased to  

3.5 per cent in 2022 as against to 1.6 per cent recorded in 2021. This was attributed by the increase 

in all subgroups between 1.1 per cent to 7.3 per cent. The subgroup of Furniture & furnishing, carpets 

& others floor covering recorded the highest increase of 7.3 per cent (Table 7). 

 

This increase was contributed by a significant increase in the expenditure class of Furniture & 

furnishings which was 8.4 per cent as compared to 5.1 per cent (2021). The expenditure class of 

Furniture & furnishings contributes 24.0 per cent to the overall weight for this group. Disruption of 

the supply chain of raw materials and transportation caused an increase in operating costs as well 

as putting pressure on the price of construction materials such as boards, iron and PVC pipes. 

Among the items that recorded an increase were Metal bed (16.9%), Plastic tables (14.6%),  

Dining table set (9.8%) and Sofa set (8.1%). 

  

Inflation by Subgroup of Furnishings, Household Equipment & Routine Household 

Maintenance, 2021 & 2022 
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        Restaurants & Hotels 

 

 

 Index Percentage Change (%) 

Main Group/ Subgroups 2021 2022 2021 2022 

Restaurants & Hotels 132.9 139.5 0.4 5.0 

Expenditure in restaurants & cafés 137.9 145.2 0.8 5.3 

Accommodation services 99.9 103.6 -1.8 3.7 

 

Inflation for Restaurants & Hotels increased significantly by 5.0 per cent to 139.5 in 2022 as 

compared to 132.9 in 2021 (Table 8). Both subgroups recorded an increase in 2022. The subgroup 

of Expenditure in restaurants & cafés increased by 5.3 per cent as against 0.8 per cent in 2021.  

The increase in Coffee/ Nescafe (7.4%), Malt drinks (7.3%) and Tea (6.0%) were major contributors 

to the increase in this subgroup. This was due to the increase in the price of beverage inputs such 

as condensed milk which puts pressure on businesses to increase the price of drinks.  

 

In addition, the subgroup of Accommodation Services also recorded a significant increase of  

3.7 per cent as compared to the negative 1.8 per cent recorded in 2021. The re-opening of national 

borders starting 1st April 2022 has allowed the tourism sector to fully operate. This was contributed 

by the increase in hotel reservations across the country. In addition to the high demand, the increase 

in the price of raw materials and the increase in the minimum wage of RM1,500 starting 1st May 2022 

also contributed to the increase in operating costs, thus causing the majority of operators to increase 

room prices. 

 

        Inflation by State 

 

All states registered increases in inflation whereas three states showed an increase  

above the national inflation level of 3.3 per cent in 2022. The highest increase was recorded by the  

Wilayah Persekutuan Putrajaya (7.3%), Selangor (4.2%) and Johor (3.4%). Wilayah Persekutuan 

Labuan recorded the lowest increase of 2.4 per cent (Chart 11). 

 

The increase in inflation in Wilayah Persekutuan Putrajaya was mainly attributed by Restaurants & 

Hotels (18.4%) and Transport (13.3%). The increase in Restaurants & Hotels group was mainly 

contributed by Accomodations services and Expenditure in restaurants & cafes. The increase in 

Inflation by Subgroup of Restaurants & Hotels, 2021 & 2022 
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inflation for Expenditure in restaurants & cafes was due to the rise in the prices of raw materials for 

the preparation of the food and beverages items.  

 

Meanwhile, Selangor recorded the second highest inflation of 4.2 per cent after Wilayah Persekutuan 

Putrajaya. This increase was due to an increase in Food & Beverages (7.4%). However, this was 

offset by slower growth for the Transport group (6.0%) as compared to a year ago (2021: 10.1%). 

For Wilayah Persekutuan Labuan, the 2.4 per cent increase in inflation was contributed mainly by 

Transport (7.6%) and Food & Beverages group (3.5%). 

 

All states recorded an increase in Food & Beverages, the state that increased above the national 

level of 5.8 per cent was Wilayah Persekutuan Putrajaya (7.7%) followed by  

Selangor (7.4%), Johor (6.1%) and Pulau Pinang (6.0%). Meanwhile, other states showed an 

increase below the national Food & Beverages inflation of 5.8 per cent in 2022. This increase was 

mainly due to the price increase for chicken, eggs and oil in 2022 due to the geopolitical tension 

between Russia and Ukraine which are among the major exporters of raw materials for food products 

in Malaysia such as fertiliser and wheat. 
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        Inflation Urban and Rural 

The location where consumers buy the item will influence household spending patterns. In general, 

urban and rural households experience different price increases for goods and services, hence 

affects the inflation rate. Chart 12 shows that inflation in urban area increased higher than in rural 

area for the years 2011 to 2022. 

 

 

 

 

 

  

 

 

   

  

 

 

 

 

 

  

 

In terms of inflation, urban area recorded an increase of 3.6 per cent as compared to 2.4 per cent 

recorded in the previous year. Among the main contributors to the headline inflation were Food & 

Beverages (6.1%), Restaurants & Hotels (5.3%) and Transport (5.0%). 

 

In addition, inflation in rural area recorded an increase of 2.6 per cent in 2022, the same increase 

recorded in 2021. This increase was influenced by Food & Beverages (4.3%), Transport (2.9%) and 

Restaurants & Hotels (2.9%) (Table 9). 

 

 

 

 

 

 

 

 

 

 

 

Chart 12 Inflation for Urban & Rural Areas, Malaysia, 2011 - 2022 
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Table 9  

 

Inflation for the Subgroup of Food & Beverages, Urban 

and Rural  

The subgroup of Meat; Milk, cheese & eggs and Vegetables are the three main subgroups which 

contributed to the increase in inflation for the Food & Beverages group in urban and rural areas  

in 2022 (Table 10). 

 

The increase of these three subgroups was higher in urban area as compared to rural area. For the 

subgroup of Meat, the increase in urban area was recorded at 9.3 per cent (2021: 3.3%), while in 

rural area it increased by 6.2 per cent (2021: 2.7%). In addition, the subgroup of Milk, cheese & eggs 

in urban area showed a higher increase of 8.2 per cent (2021: 2.4%), but a slower increase of  

5.7 per cent (2021: 1.9%) was recorded in rural area. 

 

The price increase in raw materials contributed to the high increase in the component of Food away 

from home in 2022. Urban area continued to show a significant increase for this component by 

recording an increase of 6.9 per cent as compared to 1.5 per cent in 2021. For rural area, Food away 

from home increased 5.0 per cent (2021: 1.0%).  

  Urban Rural 

Main Group 
2021 2022 2021 2022 

Index % Index % Index % Index % 

Total 123.6 2.4 128.0 3.6 120.3 2.6 123.4 2.6 

 Food & Beverages 139.4 1.8 147.9 6.1 129.6 1.6 135.2 4.3 

 Alcoholic Beverages & Tobacco 167.2 0.6 168.3 0.7 174.7 0.2 175.0 0.2 

 Clothing & Footwear 91.4 -0.5 91.5 0.1 98.9 0.0 99.4 0.5 

 Housing, Water, Electricity, Gas & 
Other Fuels 

122.0 1.6 124.2 1.8 116.2 1.3 118.2 1.7 

 Furnishings, Household Equipment & 
Routine Household Maintenance 

120.1 1.8 124.6 3.7 112.3 0.6 114.6 2.0 

 Health 125.6 0.4 126.6 0.8 121.0 0.5 121.7 0.6 

 Transport 114.4 10.9 120.1 5.0 112.1 12.1 115.3 2.9 

 Communication 97.3 0.0 97.3 0.0 98.7 0.1 98.7 0.0 

 Recreation Services & Culture 112.8 0.5 115.4 2.3 112.7 0.3 114.5 1.6 

 Education 121.9 0.2 123.3 1.1 115.7 0.2 116.1 0.3 

 Restaurants & Hotels 134.5 0.4 141.6 5.3 125.5 0.2 129.2 2.9 

 
Miscellaneous Goods & Services 116.5 0.4 118.9 2.1 116.5 0.6 118.2 1.5 

Inflation of Urban & Rural Areas by Main Group, 2021 & 2022 
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        Inflation for Income Group Below RM3,000 
 

 

 

 

  

 

 

   

  

 

 

 

 

 

  

 

Inflation for income group below RM3,000 increased 3.3 per cent in 2022 as opposed to  

2021 (2.2%) (Chart 13). The Food & Beverages group contributed to the highest increase of  

5.7 per cent followed by Restaurants &Hotels (5.4%); Furnishings, Household Equipment & Routine 

Household Maintenance (3.4%); Transport (3.1%) and Recreation Services & Culture (2.5%). 

Besides, Miscellaneous Goods & Services increased 2.0 per cent; Housing, Water, Electricity, Gas 

  Urban Rural 

Main Group 
2021 2022 2021 2022 

Index % Index % Index % Index % 

Food & Beverages 139.4 1.8 147.9 6.1 129.6 1.6 135.2 4.3 

 Food at home 136.3 2.1 143.9 5.6 129.6 2.0 134.9 4.1 

     Rice, bread & other cereals 113.7 0.5 119.5 5.1 109.3 0.7 113.0 3.4 

     Meat 131.8 3.3 144.0 9.3 126.5 2.7 134.4 6.2 

     Fish & seafood 162.8 3.0 169.0 3.8 147.6 3.5 152.7 3.5 

     Milk, cheese & eggs 127.4 2.4 137.8 8.2 126.5 1.9 133.7 5.7 

     Oils & fats 123.9 3.5 128.4 3.6 121.6 2.2 124.1 2.1 

     Fruits 140.2 0.9 145.2 3.6 121.7 0.5 124.2 2.1 

     Vegetables 142.6 2.0 150.7 5.7 142.7 2.3 149.4 4.7 

     Sugar, jam, honey, chocolate & confectionery 132.7 0.3 136.8 3.1 137.3 0.2 140.1 2.0 

     Food products n.e.c 140.1 2.4 148.7 6.1 134.2 1.7 139.9 4.2 

 Food away from home 147.0 1.5 157.2 6.9 132.8 1.0 139.4 5.0 

Coffee, tea, cocoa & non-alcoholic beverages 113.7 0.3 117.0 2.9 111.4 0.4 113.4 1.8 

Table 10 Inflation for Urban and Rural Areas by Subgroup of Food & Beverages, 

2021 & 2022 

 

Chart 13 Headline Inflation and Inflation for Income Group Below RM3,000, 2011 - 2022 
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& Other Fuels (1.6%); Health (1.0%) and Education (0.6%). Both Alcoholic Beverages & Tobacco 

and Clothing & Footwear increased by 0.2 per cent respectively. In addition, Communication 

remained unchanged (Table 11). 

 

 

 

 

 

 

  

  

 

 

 

 

  Index Percentage Change (%) 

Main Group 2021 2022 2021 2022 

Total 123.7 127.8 2.2 3.3 

 Food & Beverages 135.3 143.0 1.9 5.7 

 Alcoholic Beverages & Tobacco 174.2 174.6 0.2 0.2 

 Clothing & Footwear 94.2 94.4 -0.4 0.2 

 Housing, Water, Electricity, Gas & Other Fuels 118.3 120.2 1.1 1.6 

 Furnishings, Household Equipment & Routine 
Household Maintenance 

113.6 117.5 1.5 3.4 

 Health 124.4 125.7 0.5 1.0 

 Transport 113.0 116.5 13.3 3.1 

 Communication 97.2 97.2 0.0 0.0 

 Recreation Services & Culture 113.6 116.4 0.5 2.5 

 Education 116.9 117.6 -0.1 0.6 

 Restaurants & Hotels 135.9 143.2 0.7 5.4 

 Miscellaneous Goods & Services 117.0 119.3 0.7 2.0 

Chart 14 Selected Food Inflation for Income Group Below RM3,000, 2011 - 2022 
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Inflation without fuel covers all goods and services except Unleaded Petrol RON95,  

Unleaded Petrol RON97 and Diesel. This inflation increased by 3.2 per cent in 2022 as compared to 

1.2 per cent a year ago (Chart 15). 

 
 
 
 
 
 
  
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 

        Core Inflation  

The core inflation includes all goods and services except volatile items like fresh food as well as 

administered prices of goods and services. The core inflation increased to 3.0 per cent as compared 

to 0.7 per cent in the previous year (Chart 16). Among the groups that contributed to the increase 

were Food & Beverages (5.8%), Transport (5.6%), Restaurants & Hotels (5.0%) and Furnishings, 

Household Equipment & Routine Household Maintenance (3.5%) (Table 12). 

 

 

 

 

 

  

 

 

   

  

 

 

 

 

 

 

Chart 16 Headline Inflation and Core Inflation, Malaysia, 2015 - 2022 

 

Chart 15 Headline Inflation and Inflation without Fuel, Malaysia, 2020 - 2022 
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Table 12 
 

 

        Inflation in ASEAN Countries 
 

The inflation in ASEAN countries showed an increase ranging from 3.2 per cent to  

23.0 per cent in 2022 (Chart 17). Lao P.D.R recorded the highest inflation rate of 23.0 per cent, while 

Vietnam registered the lowest at 3.2 per cent. Thailand recorded a higher inflation rate than Malaysia, 

at 6.1 per cent as compared to 1.2 per cent in the previous year, due to increases in Energy  

inflation (24.5%), Transport & Communication (9.1%) and Food & Beverages (6.9%). Singapore's 

inflation rate also rose to 6.1 per cent as compared to 2.3 per cent in 2021, mainly due to higher 

Transport inflation at 16.4 per cent (2021: 8.9%) and Housing & Utility inflation at  

5.3 per cent (2021: 1.4%). Similarly, Indonesia also recorded higher inflation of 5.5 per cent 

(Malaysia: 3.3%). 

 

 

 

 

 

Main Group 
2021 2022 

Index % Index % 

Total 121.5 0.7 125.1 3.0 

 Food & Beverages 133.4 1.3 141.1 5.8 

 Alcoholic Beverages & Tobacco - - - - 

 Clothing & Footwear 93.1 -0.4 93.2 0.1 

 Housing, Water, Electricity, Gas & Other Fuels 127.4 0.6 129.2 1.4 

 
Furnishings, Household Equipment & Routine 
Household Maintenance 
  

118.6 1.6 122.8 3.5 

 Health 124.6 0.4 125.5 0.7 

 Transport 110.0 0.7 116.2 5.6 

 Communication 97.5 0.0 97.5 0.0 

 Recreation Services & Culture 112.8 0.4 115.4 2.3 

 Education 121.1 0.2 122.4 1.1 

 Restaurants & Hotels 132.9 0.4 139.5 5.0 

 Miscellaneous Goods & Services 
116.6 0.5 118.9 2.0 

Core Inflation by Main Group, 2021 - 2022 
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Sources: National Statistical Office (NSO) 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

Chart 17 Inflation in ASEAN Countries, 2022 

 

INFLASI NEGARA – NEGARA ASEAN, 2022 
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Introduction 

The use of online prices as a part of Consumer Price Index (CPI) compilation has been 

acknowledged for quite some time. Despite their growing importance and has been applied in some 

National Statistical Offices (NSOs) for CPI, especially during the pandemic period, most NSOs still 

retain the use of offline prices (via traditional approach, data collected in physical outlets).  

Online prices may be collected by either through web scraping or manually by combing through lists 

of items needed from websites, extracting and then compiling the required information. DOSM 

collects online prices for selected essential goods and publish the prices in MyPrice Dashboard. The 

prices from online supermarkets were obtained through web scraping. 

Collection of Online Prices and Offline Prices in Physical Stores 

While the traditional method requires DOSM’s state offices to collect prices on-site, the online price 

collection was done via web scraping at DOSM headquarters. The online price for this analysis refers 

to one online retailer, while offline price refers to average prices that were collected by DOSM’s State 

offices and are used for the measurement of CPI. It is worth to note that the online retailer in this 

study also has physical stores.  

This case study only focuses on three items particularly essential items which are mostly items that 

are used for cooking preparation at home. The objective of the study is to analyse the gap of online 

prices as compared with offline prices which are collected by DOSM. 

For the purpose of this analysis, the gap is measured by calculating the difference between  

offline prices and online prices. Monthly comparisons are made for the year 2022. The selected 

items are standard chicken (1kg), torpedo scad (1kg) and local round cabbage (1kg). 

 

Price Comparison between Online and Offline Prices 

 

Table 1: Price Comparison for Standard Chicken, 1 kilogramme,  
January to December 2022 

Outlets 
Jan 
2022 

Feb 
2022 

Mar 
2022 

Apr 
2022 

May 
2022 

Jun 
2022 

July 
2022 

Aug 
2022 

Sep 
2022 

Oct  
2022 

Nov 
2022 

Dec 
2022 

Online 7.99 7.99 7.99 6.42 6.99 7.91 8.64 7.79 8.05 7.49 7.99 8.82 

Offline 9.48 9.46 9.47 9.50 9.70 10.02 9.94 9.65 9.86 10.07 10.36 10.31 

Difference 
(%) 

18.7 18.4 18.5 48.0 38.8 26.7 15.1 23.9 22.5 34.5 29.7 16.9 

 

Note: Price refers to average prices in Ringgit Malaysia (RM) 

 

SPECIAL ARTICLE: ONLINE PRICES VERSUS TRADITIONAL APPROACH - A 

CASE STUDY FOR SELECTED ITEMS IN MALAYSIA 
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Chart 1: Average Price Comparisons for Standard Chicken, 1 kilogramme,  

January to December 2022 

 

Both Table 1 and Chart 1 show the price comparisons for standard chicken (1kg) between online 

prices and offline prices for January 2022 until December 2022. In general, offline prices were higher 

than online prices. However, offline prices for standard chicken (1kg) were relatively stable as 

compared to online prices. For the period of January 2022 until December 2022 the offline prices 

were between RM9.46/kg to RM10.36/kg, while the online price for chicken were between 

RM6.42/kg to RM8.82/kg. The biggest gap between online and offline prices were in April 2022 with  

at 48.0 per cent, while the smallest gap was recorded in July (15.1%). 

 

Table 2: Price Comparisons for Torpedo Scad, 1 kilogramme,  
January to December 2022 

Outlets 
Jan 
2022 

Feb 
2022 

Mar 
2022 

Apr 
2022 

May 
2022 

Jun 
2022 

July 
2022 

Aug 
2022 

Sep 
2022 

Oct  
2022 

Nov 
2022 

Dec 
2022 

Online 9.99 9.99 9.34 7.79 7.90 9.60 9.90 9.90 9.90 9.50 8.70 9.90 

Offline 11.19 11.00 10.99 10.90 10.99 11.17 11.19 11.01 11.02 11.07 11.18 11.19 

Difference 
(%) 

12.0 10.1 17.6 40.0 39.1 16.4 13.0 11.2 11.3 16.5 28.5 13.0 

 

Note: Price refers to average prices in Ringgit Malaysia (RM) 

Chart 2: Average Price Comparisons for Torpedo Scad, 1 kilogramme,  

January to December 2022 
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A comparison between online and offline prices for a torpedo scad (1kg) also suggests the difference 

between online and offline prices (Table 2 & Chart 2). The comparison shows that offline price was 

higher than online price. The table and chart show that offline price was more stable as compared 

to online price. Offline price was between RM10.90/kg and RM11.19/kg, while online price was 

between RM7.79/kg and RM9.99/kg. The highest gap was recorded in April 2022 (40.0%) when 

online price was at RM7.79/kg and offline price was at RM10.90/kg. 

 

Table 3: Price Comparisons for Round Cabbage (Local), 1 kilogramme,  
January to December 2022 

Outlets 
Jan 
2022 

Feb 
2022 

Mar 
2022 

Apr 
2022 

May 
2022 

Jun 
2022 

July 
2022 

Aug 
2022 

Sep 
2022 

Oct  
2022 

Nov 
2022 

Dec 
2022 

Online 3.24 3.61 2.99 1.97 2.69 2.74 2.55 2.64 2.50 2.32 1.99 2.22 

Offline 5.70 5.35 4.76 4.56 5.05 5.13 5.27 5.04 4.98 4.87 4.72 4.58 

Difference 
(%) 

75.9 48.1 59.1 131.3 87.7 87.2 106.7 90.9 99.1 109.6 137.2 106.2 

 

Note: Price refers to average prices in Ringgit Malaysia (RM) 

 

Chart 3: Average Price Comparisons for Round Cabbage (Local), 1 kilogramme,  

January to December 2022 

 

The final item for price comparisons between offline and online prices was round cabbage  

(local) (1kg). Table 3 and Chart 3 depicts that there was a bigger gap between offline and online 

prices for the period of January 2022 to December 2022. The online price was lower than the offline 

price which ranged from RM1.97/kg to RM3.61/kg. Meanwhile, the offline price was higher with the 

cheapest price recorded in April 2022 at RM4.56/kg. A bigger gap difference was recorded for round 

cabbage (local) ranging from 48.1 per cent to 137.2 per cent, which indicates that the price difference 

between offline and online prices are higher for round cabbage (local). 
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Monthly Percentage Differences Between Online and Offline Prices 

Chart 4: Percentage Difference for Standard Chicken, 1 kilogramme,  

January to December 2022 

 

 

Chart 5: Percentage Difference for Torpedo Scad, 1 kilogramme,  

January to December 2022 

 

 

Chart 6: Percentage Difference for Round Cabbage (Local), 1 kilogramme,  

January to December 2022 
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Chart 4, Chart 5 and Chart 6 show the price differences in terms of percentage change of chicken, 

torpedo scad and round cabbage (local) for online and offline prices. Monthly change in prices for 

those items suggest bigger dispersions for online prices while offline prices have lower price 

dispersions. Online price difference for chicken ranging from negative 19.7 per cent to positive      

13.1 per cent. However, price differential of offline price for chicken was between negative  

2.9 per cent and positive 3.3 per cent. 

 

Similar result can be seen for both torpedo scad and round cabbage. Online price dispersions for 

torpedo scad was bigger with the highest recorded in June 2022 (21.5%). Meanwhile,  

offline price differentials was smaller for torpedo scad and ranged from negative 1.7 per cent to 1.6 

per cent. Online price difference for round cabbage (local) fluctuated from negative  

34.1 per cent to positive 36.5 per cent. Offline price showed lesser price differentials of between 

negative 11.03 per cent and positive 0.6 per cent. 

 

Conclusions  

The results showed that the prices of the selected items fluctuated when priced online. Frequent 

price changes in online price could also lead to the price volatility. The price behaviour concur with 

the hypothesis that online retailers have lesser barriers to price adjustment as compared to items 

that are in physical outlets (Mitchell, T., 2019). Online prices are subjected to adjustment as the 

retailers are able to adjust prices as frequently as market forces dictate (Mitchell, T., 2019).   

Nevertheless, the findings of this analysis for online price does not include delivery charges and any 

other hidden charges (such as service charges if there is any). It is quite difficult to calculate the 

delivery charges separately for each item, since delivery charges are mostly included in the overall 

grocery purchases. 

There are limitations of this analysis. The online sample is smaller than offline prices. This analysis 

does not compare the prices of retailers which have both online prices and physical outlets. 

In conclusion, the findings are consistent with findings by Mitchell, T., 2019 and Cavallo, A., 2017 

which indicate that offline prices are more stable than online prices.  
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Introduction 
 
Malaysia’s final consumption expenditure for food & beverages in 2022, increased 12.8 per cent, as 

compared to 7.3 per cent recorded in 2021 with a value of RM272.6 billion1. Although rice is the 

staple food in Malaysia, flour is also an important component of the Malaysian diet. According to 

Household Expenditure Survey (HES), 2019, 57.1 per cent of Malaysian households spend on 

wheat flour. Wheat flour and flour-based foods, such as wet noodles, traditional kuihs, and roti canai, 

are an essential part of Malaysian households. However, Malaysia relies on imports for its wheat, 

the primary raw material for producing wheat flour. In 2022, Malaysia imported wheat and meslin 

worth RM2,618.74 million from various countries. The largest importer was from Australia, which 

accounted for 67.0 per cent of total wheat and meslin imports2. 
 

Wheat prices increased 36.1 per cent in 2021 due to drought in most major producing countries in 

the American continent and the Russia-Ukraine war exacerbated the situation with the highest global 

price hit to USD522.29 per metric tonne3 in May 2022 (World Bank, March 2023). The Black Sea 

Grain Initiative, launched in July 2022, has to some extent ease the price of certain global 

commodities, such as wheat. In July 2022, the price of wheat recorded a lower increase of  

29.9 per cent as compared to 60.9 per cent in June 2022. However, the price of wheat is still higher 

than pre-pandemic levels, indicating that more efforts are needed to stabilise the market. 

Nevertheless, according to World Bank, supply disruptions, USD appreciation and increasing 

production cost have exerted upward pressures on domestic food price inflation in most countries. 

In 2022, the average world wheat prices was recorded at USD429.97 per metric tonne  

(2019: USD201.69 per metric tonne) (World Bank, March 2023). At Malaysia level, flour price rose 

to RM3.17/kg in 2022 from RM2.48/kg a year ago. The objective of this study is to analyse the price 

elasticity of demand for flour and related products since wheat flour is one of the most important 

ingredients for a variety of products in Malaysia. 

Data Sources & Methodology 

The study is based on cross-sectional data from the 2019 Household Expenditure Survey conducted 

by DOSM. Household expenditure on flour in 2019 was used to determine demand, while the 

average price of flour in 2019 was used to derive the price elasticity of demand. The average price 

was available from the monthly collection for Consumer Price Index (CPI) conducted by DOSM. This 

study only focuses on Malaysia level. The use of Household surveys that represent demand was 

also applied by a few researchers such as Deaton (1988) and Cornelsen, L et al (2015). 

 

Pioneered by British economist Alfred Marshall (Anderson, et al, 1997), he introduced the notion of 

an inverse relationship between price changes and quantity changes in the first edition of his 

Principle of Economics (Klein, P. A. 1973). Price elasticity of demand is the proportionate change in 

demand given a change in price. It is used to measure consumer’s sensitivity to price. In other words, 

the price elasticity of demand measures how a percentage change in price of a good will affect 

demand for that good. The calculation of price elasticity of demand is as follows: 
 ______________________________________________________________________________________________________ 
1Department of Statistics, Malaysia (2023a) Quarterly Gross Domestic Product, Fourth Quarter 2022 
2Department of Statistics, Malaysia (2023b), Malaysia External Trade Statistics, https://metsonline.dosm.gov.my/, accessed 30th March 2023 
3HRW (Hard Red Winter) 

ARTICLE 1: THE PRICE ELASTICITY OF DEMAND FOR FLOUR AND FLOUR 

BASED PRODUCTS IN MALAYSIA 
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Based on authors’ own calculation 

Source: Household Expenditure Survey (HES), 2019 (DOSM) 

𝑃𝑟𝑖𝑐𝑒 𝑒𝑙𝑎𝑠𝑡𝑖𝑐𝑖𝑡𝑦 𝑜𝑓 𝑑𝑒𝑚𝑎𝑛𝑑 (𝑃𝐸𝐷) =  
% 𝑐ℎ𝑎𝑛𝑔𝑒 𝑖𝑛 𝑞𝑢𝑎𝑛𝑡𝑖𝑡𝑦 𝑑𝑒𝑚𝑎𝑛𝑑𝑒𝑑

% 𝑐ℎ𝑎𝑛𝑔𝑒 𝑖𝑛 𝑝𝑟𝑖𝑐𝑒
  

 

Table 1 shows the value and description of the meaning of various price elasticities of demand. 

 

Table 1: Price Elasticity of Demand 

Value Description 

PED=0 Perfectly inelastic: Consumer demand does not change at  
all when the price of a good changes 

PED < 1 Inelastic: Consumers are relatively insensitive to  
changes in price 

PED= 1 Unit elastic: The change in consumer demand for a good  
is equal to the change in the price of the good 

PED > 1 Elastic: Consumer demand is relatively sensitive  
to changes in price 

PED= infinity Perfectly elastic: Consumer demand is completely  
sensitive to changes in price (any increase in price will  
cause demand to drop to zero) 

 

This study is based on 2019 HES data and does not reflect the current situation i.e. post-pandemic 

and Russia-Ukraine War. Thus, the study has some limitations and does not reflect the current prices 

of flour and most of its related products. Results may differ using latest 2022 HES data which is 

expected to be released in mid 2023. 

 

Results 

 

Table 2: Estimated Price Elasticities of Demand for Wheat Flour and Wheat Flour  

Based Products 

Goods Elastic/Inelastic % Household Spending 

Wheat Flour Inelastic 57.1 

Wheat base cereals  Inelastic 16.9 

Biscuits-sweetened  Inelastic 58.0 

Biscuits-unsweetened  Inelastic 45.5 

Biscuits for festive seasons  Inelastic 11.5 

Bread Inelastic 87.1 

Western cakes  Elastic 23.8 

Local cakes (Traditional kuih) Elastic 83.0 

Wet noodles  Inelastic 34.3 

Dried noodles  Elastic 58.3 

Roti Canai Elastic 72.8 
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This study aims to provide insights on price elasticity of flour and flour related products in Malaysia. 

Table 2 shows that out of 11 products listed, only 4 related to wheat flour products were elastic  

(i.e western cakes, local cakes, dried mee and roti canai). Among these four items, Malaysian 

households spent the most for local cakes (80.6%) followed by roti canai (72.8%), dried noodles 

including instant noodles (58.3%) and western cakes (23.8%).   

 Almost 60 per cent of Malaysian households spend on wheat flour. Wheat flour, which is the main 

ingredient for bread, wet noodles, biscuits, cakes etc., was inelastic. In 2019, Malaysian households 

consumed an estimated 3 kilogrammes of wheat flour per month. In addition to wheat flour, 

unsweetened biscuits such as cream crackers and rusks; Biscuits for festive seasons such as 

Pineapple tarts, Almond London, Bread and Wet noodles were also inelastic. 

 

In terms of price, the average price for local cakes (traditional kuih) increased from RM0.36 each in 

2014 to RM0.39 in 2019. The average price of Western cakes also went up to RM1.95/each        

(2014: RM1.67/ each), while average price of dried noodles edged up to RM4.00 as compared to 

RM3.94 in 2014. 

 

Discussions & Conclusion 

The results show that while wheat flour was inelastic, other products that used wheat flour as one 

of the main ingredients were elastic. Popular local cakes using wheat flour include curry puff, kuih 

seri muka, kuih ketayap, and one of Malaysia's local favourites, roti canai, was also elastic. This 

indicates that price changes will affect household purchasing decisions. The result shows that the 

prices of these foods can be largely influenced by other ingredients, since the decision of restaurant 

owners to raise prices depends on the cost of raw materials. Roti canai uses margarine and cooking 

oil in addition to wheat flour. The price of a 2 kilogrammes bottle of pure palm oil has increased from 

RM6.29 in 2014 to RM9.27 in 2019. The price increased further to RM13.35 in 2022. Meanwhile, a 

240 gram pack of margarine also recorded a price increase to RM5.42 in 2019 from RM4.73 in 2014 

(2022: RM6.15). Fresh coconut milk, which is also used to make some local cakes, also increased 

to RM10.21/kg from RM8.13/kg in 2014 (2022: RM10.86). 

In summary, a change in the price of certain goods will affect households' purchasing decisions.  

As Malaysia is highly dependent on imports of food and beverage products, especially raw materials 

for food processing such as wheat, dairy and other food products, the increase in global prices will 

also have a greater impact on food consumption even though some products are insensitive to price 

changes. 
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Introduction 

The inflation rate released by the Department of Statistics Malaysia through the Consumer Price 

Index (CPI) gives a general overview of the average increase in the price of goods and services that 

households in Malaysia need to bear. The inflation does not reflect the personal experience of any 

household since each household purchasing pattern is different. Age, life cycle, occupation, 

personality and lifestyle are among the main factors that influence the purchasing behaviour of 

household goods and services1. 

The spending pattern for each household is different according to age group because the needs and 

preferences of each age group are unequal. For households that consists of young individuals, the 

spending will certainly be more focused on spending on restaurants and education as compared to 

elderly households that spend more on healthcare2. 

This study focuses on comparing spending patterns as well as changes in CPI for senior households 

aged 60 and above and the overall household. 

Methodology 

This study was conducted for the period of 2018 to 2022, using 2018 as the index reference  

year (2018=100). The CPI for the elderly is calculated using the same method as published for 

headline CPI. The price ratio used to obtain the changes in the elderly index also uses the same 

price ratio as the headline CPI. 

The outlets used in calculating CPI for the elderly are the same as those used in the measurement 

of the headline CPI. The selected outlets used in the headline CPI are popular outlets for all age 

groups, so it is possible that the outlet does not represent the outlet that is frequently visited by the 

elderly. Likewise, the CPI items used by senior citizens are the same as the items in the headline 

CPI basket. In this regard, it should be noted that this elderly index is a study index and should be 

used with caution. 

The weights used to calculate the headline CPI are based on the findings of the Household 

Expenditure Survey (HES) 2016. Therefore, in order to obtain an equivalent comparison, the 

expenditure values used to calculate the CPI weights for the elderly are also based on HES 2016. 

 

 

____________________________________________________________________________________________________________ 

1Sheikh Qazzafi (2020). Factor Affecting Consumer Buying Behavior: A Conceptual Study. International Journal for Scientific Research 
& Development 
2Percentage of monthly household consumption expenditure by age group of head of household, Malaysia, 2019. Household 
Expenditure Survey Report, 2019 
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Expenditure Pattern for Elderly Households 

There are two significant components that are emphasised in the CPI calculation, namely the change 

in prices of goods and services and the weighted value. Each goods and services in the CPI basket 

had its own weighted value that reflects household spending patterns. The higher the value of 

household expenditure of goods and services, the higher the weighted value of the goods and 

services. Therefore, any change in the price of goods and services with higher weights will have a 

significant impact on the CPI as well as on the inflation rate. 

 

Chart 1: Percentage of Elderly and Overall Household Expenditure, Malaysia 

(Sources: Household Expenditure Survey (HES), 2016 and Consumer Price Index (CPI), Department of Statistics Malaysia) 

 

Chart 1 shows the percentage of elderly household expenses and the overall household based on 

the HES 2016. The highest expenditure group spent by the elderly is Housing, Water, Electricity, 

Gas & Other Fuels at 33.0 per cent followed by Food & Beverages (28.4%) and Transport (10.5%). 

Meanwhile, the overall household spent the most in the Food & Beverages group (29.5%) followed 

by Housing, Water, Electricity, Gas & Other Fuels (23.8%) and Transport (14.6%). Both the elderly 

and overall households spent the least on Education at 0.1 per cent and 1.3 per cent respectively. 

Looking at the comparison between the expenditure of the elderly and the overall household, the 

expenditure of the elderly for Housing, Water, Electricity, Gas & Other Fuels group (33.0%) exceeded 

the overall household expenditure (23.8%) contributed by the subgroup of Actual renting for housing. 

However, the expenditure for this subgroup was the highest for both the elderly and the overall 

household. 
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In addition, the elderly spent more on Health by 4.2 per cent of the total expenditure as compared to 

the overall household with only 1.9 per cent. This was driven by the contribution of Hospital  

service/ inpatient expenditure for the elderly at 18.5 per cent as compared to the overall  

household (8.9%). However, the subgroup of Medical products, appliances & equipment has the 

highest expenditures on Health for both elderly and overall households with 64.8 per cent and  

69.3 per cent respectively. 
 

Consumer Price Index for Elderly Household 

The CPI trend of the elderly for the period of 2018 to 2022 is seen to be close to the headline CPI 

as shown in Chart 2. 

The gap between CPI for the elderly and the headline CPI is seen to widen from 2019 and become 

more significant in 2020 with a difference of 0.9 index points. In 2020, the headline CPI decreased 

to 99.5 index points from 100.7 in the previous year mainly due to the fall in petrol prices following 

the COVID-19 outbreak. The decrease was also recorded by the CPI for elderly (100.4 index points) 

in 2020 from 100.9 recorded in 2019. However, the increase in the airfare index in 2020 has 

restrained the CPI for the elderly from continuing to drop further due to the higher contribution of the 

air transport service. 

 

Chart 2: Consumer Price Index (2018=100) for Elderly and Overall Households, 2018 - 2022 

 

 

 

Nevertheless, the gap narrowed in 2021 and recorded a difference of only 0.1 index point in 2022, 

where the CPI of the elderly surpassed the headline CPI by 105.5 index points. 

The trend of CPI for the elderly for all 12 main groups throughout the year 2018 until 2022 is seen 

to be close to the headline CPI (Table 1). The eight main groups were Alcoholic Beverages & 

Tobacco; Clothing & Footwear; Housing, Water, Electricity, Gas & Other Fuels; Communication; 

Recreation Services & Culture; Education; Restaurants & Hotels and Miscellaneous Goods & 

Services recorded higher index points for elderly as against the headline CPI. 
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Table 1: Consumer Price Index (2018=100) for Elderly and Overall Household by Main Category, 

Malaysia, 2018 - 2022 

Main Groups 
Headline CPI CPI Elderly 

2018 2019 2020 2021 2022 2018 2019 2020 2021 2022 

Total 100.0 100.7 99.5 102.0 105.4 100.0 100.9 100.4 102.3 105.5 

Food & Beverages 100.0 101.7 102.9 104.8 110.8 100.0 101.2 102.5 104.5 110.4 

Alcoholic Beverages & Tobacco 100.0 101.5 101.8 102.3 102.9 100.0 101.2 101.7 102.6 103.5 

Clothing & Footwear 100.0 98.0 97.2 96.8 96.9 100.0 98.3 97.7 97.2 97.3 

Housing, Water, Electricity, Gas & Other Fuels 
100.0 101.9 100.1 101.7 103.5 100.0 101.9 100.7 102.1 104.0 

Furnishings, Household Equipment & Routine 

Household Maintenance 
100.0 101.4 101.7 103.3 107.0 100.0 100.9 101.1 101.3 104.9 

Health 100.0 100.6 101.8 102.3 103.0 100.0 100.4 101.4 101.9 102.3 

Transport 100.0 96.9 87.2 96.8 101.3 100.0 97.5 89.5 97.8 101.3 

Communication 100.0 100.4 101.6 101.6 101.6 100.0 100.9 103.3 103.3 103.3 

Recreation Services & Culture 100.0 100.7 101.2 101.7 103.9 100.0 100.7 101.4 101.7 104.3 

Education 100.0 101.4 102.5 102.6 103.7 100.0 101.3 102.4 103.3 104.6 

Restaurants & Hotels 100.0 101.2 101.7 102.1 107.2 100.0 101.2 101.7 102.1 107.4 

Miscellaneous Goods & Services 100.0 100.4 103.0 103.5 105.6 100.0 100.8 104.0 104.5 106.6 

 

 

 

Conclusion 

Overall, both CPI for the elderly and headline CPI show almost a similar CPI trend. This gives the 

impression that elderly households are also experiencing the same effects of inflation as general 

inflation. An extension of this study is recommended to better reflect and improve existing research 

findings. 
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Jadual Indeks Harga Pengguna (2010=100) mengikut Kumpulan Utama, Malaysia, 2010-2022

Table Consumer Price Index (2010=100) by Main Group, Malaysia, 2010 -2022

Jumlah 

Total

Makanan 

& 

Minuman   

Food &  

Beverages  

Minuman 

Alkohol & 

Tembakau      

Alcoholic 

Beverages & 

Tobacco  

Pakaian 

& Kasut     

Clothing 

& 

Footwear   

Perumahan, 

Air, Elektrik, 

Gas & Bahan 

Api Lain  

Housing, Water, 

Electricity, Gas 

& Other Fuels

Hiasan, 

Perkakasan & 

Penyeleng-

garaan Isi 

Rumah   

Furnishings, 

Household 

Equipment & 

Routine 

Household 

Maintenance

Kesihatan  

Health   

Pengang-

kutan      

Transport   

Komuni-

kasi 

Communica-

tion          

Perkhidmatan 

Rekreasi & 

Kebudayaan       

Recreation 

Services & 

Culture

Pendidikan

Education      

Restoran 

& Hotel 

Restaurants 

& Hotels  

Pelbagai 

Barangan & 

Perkhidmatan

Miscellaneous 

Goods & 

Services     

2010 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

2011 103.2 104.8 104.6 99.8 101.8 101.8 102.7 104.4 99.7 102.0 102.2 105.9 102.4

2012 104.9 107.6 105.0 99.2 103.4 103.8 104.8 105.1 99.1 103.2 104.7 109.0 104.4

2013 107.1 111.5 111.3 98.6 105.2 105.4 106.8 107.2 98.4 103.3 107.2 111.7 104.7

2014 110.5 115.2 124.2 98.4 108.8 106.5 109.9 112.4 97.7 104.9 109.8 116.9 105.4

2015 112.8 119.4 141.0 98.9 111.5 109.4 114.8 107.3 99.6 106.7 112.4 121.7 109.7

2016 115.2 123.9 165.2 98.5 114.2 112.0 117.9 102.4 98.1 109.4 114.8 125.1 112.9

2017 119.5 128.8 165.5 98.2 116.7 114.4 120.9 115.9 97.7 111.5 116.7 128.2 114.2

2018 120.7 130.9 165.3 96.2 119.0 114.8 121.9 117.7 96.0 111.0 118.0 130.2 112.6

2019 121.5 133.1 167.8 94.3 121.3 116.4 122.7 114.0 96.4 111.8 119.7 131.8 113.0

2020 120.1 134.8 168.3 93.5 119.2 116.7 124.1 102.6 97.5 112.3 120.9 132.4 116.0

2021 123.1 137.1 169.2 93.1 121.0 118.6 124.6 113.9 97.5 112.8 121.1 132.9 116.6

2022 127.2 145.0 170.1 93.2 123.2 122.8 125.5 119.2 97.5 115.4 122.4 139.5 118.9

Jadual Inflasi Tahunan mengikut Kumpulan Utama, Malaysia, 2011-2022

Table Annual Inflation by Main Group, Malaysia, 2011 -2022

Jumlah 

Total

Makanan 

& 

Minuman   

Food &  

Beverages  

Minuman 

Alkohol & 

Tembakau      

Alcoholic 

Beverages & 

Tobacco  

Pakaian 

& Kasut     

Clothing 

& 

Footwear   

Perumahan, 

Air, Elektrik, 

Gas & Bahan 

Api Lain  

Housing, Water, 

Electricity, Gas 

& Other Fuels

Hiasan, 

Perkakasan & 

Penyeleng-

garaan Isi 

Rumah   

Furnishings, 

Household 

Equipment & 

Routine 

Household 

Maintenance

Kesihatan  

Health   

Pengang-

kutan      

Transport   

Komuni-

kasi 

Communica-

tion          

Perkhidmatan 

Rekreasi & 

Kebudayaan       

Recreation 

Services & 

Culture

Pendidikan

Education      

Restoran 

& Hotel 

Restaurants 

& Hotels  

Pelbagai 

Barangan & 

Perkhidmatan

Miscellaneous 

Goods & 

Services     

2011 3.2 4.8 4.6 -0.2 1.8 1.8 2.7 4.4 -0.3 2.0 2.2 5.9 2.4

2012 1.6 2.7 0.4 -0.6 1.6 2.0 2.0 0.7 -0.6 1.2 2.4 2.9 2.0

2013 2.1 3.6 6.0 -0.6 1.7 1.5 1.9 2.0 -0.7 0.1 2.4 2.5 0.3

2014 3.2 3.3 11.6 -0.2 3.4 1.0 2.9 4.9 -0.7 1.5 2.4 4.7 0.7

2015 2.1 3.6 13.5 0.5 2.5 2.7 4.5 -4.5 1.9 1.7 2.4 4.1 4.1

2016 2.1 3.9 17.2 -0.4 2.4 2.4 2.7 -4.6 -1.5 2.5 2.1 2.8 2.9

2017 3.7 4.0 0.2 -0.3 2.2 2.1 2.5 13.2 -0.4 1.9 1.7 2.5 1.2

2018 1.0 1.6 -0.1 -2.0 2.0 0.3 0.8 1.6 -1.7 -0.4 1.1 1.6 -1.4

2019 0.7 1.7 1.5 -2.0 1.9 1.4 0.7 -3.1 0.4 0.7 1.4 1.2 0.4

2020 -1.2 1.3 0.3 -0.8 -1.7 0.3 1.1 -10.0 1.1 0.4 1.0 0.5 2.7

2021 2.5 1.7 0.5 -0.4 1.5 1.6 0.4 11.0 0.0 0.4 0.2 0.4 0.5

2022 3.3 5.8 0.5 0.1 1.8 3.5 0.7 4.7 0.0 2.3 1.1 5.0 2.0

Kumpulan Utama / Main Group

Kumpulan Utama / Main Group

1.1

1.2

91



Jadual Indeks Harga Pengguna (2010=100) bagi Subkumpulan Makanan & Minuman, Malaysia, 2010-2022

Table Consumer Price Index (2010=100) for Subgroup of Food & Beverages, Malaysia, 2010-2022

Makanan 

Food

Jumlah 

Kecil        
Sub-Total

 Beras, 

Roti & 

Bijirin Lain    

Rice, Bread 

& Other 

Cereals

Daging    

Meat

Ikan & 

Makanan 

Laut      

Fish & 

Seafood

Susu, Keju 

& Telur      

Milk, Cheese 

& Eggs

Minyak & 

Lemak   

Oils & Fats

Buah-

Buahan   

Fruits

Sayur-

Sayuran      

Vegetables

Gula, Jem, 

Madu, Coklat 

& Manisan    

Sugar, Jam, 

Honey, 

Chocolate & 

Confectionery

Keluaran 

Makanan 

T.T.T.L   

Food 

Products 

N.E.C

2010 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

2011 104.8 104.9 105.1 101.4 107.6 105.7 106.2 100.6 105.9 105.3 111.5 106.0 104.6 102.4

2012 107.6 107.7 107.3 102.5 106.2 112.7 108.9 101.3 108.6 104.1 114.9 110.0 108.5 105.4

2013 111.5 111.7 111.6 104.4 112.2 118.8 113.2 101.0 112.3 109.0 121.1 111.2 111.8 106.8

2014 115.2 115.5 115.1 105.5 116.1 124.5 117.6 101.1 116.0 111.5 129.2 114.0 116.3 107.8

2015 119.4 119.8 119.2 107.2 118.2 129.8 123.0 101.7 120.7 119.6 131.4 119.2 120.9 110.5

2016 123.9 124.5 123.9 108.4 122.6 138.0 124.0 104.6 126.5 127.4 134.4 126.3 125.5 111.8

2017 128.8 129.6 128.5 109.8 126.4 147.3 124.0 118.5 130.8 132.5 136.4 130.9 131.5 111.5

2018 130.9 131.8 129.5 110.4 125.8 151.1 124.4 118.4 132.1 132.6 135.9 131.4 135.6 111.0

2019 133.1 134.0 130.2 110.7 125.0 152.5 126.5 117.9 133.4 134.0 134.9 132.2 140.1 112.2

2020 134.8 135.8 131.5 111.6 126.3 153.6 124.1 119.4 134.7 139.5 134.1 135.5 142.5 112.7

2021 137.1 138.3 134.3 112.2 130.3 158.4 127.0 123.3 135.8 142.4 134.5 138.6 144.5 113.1

2022 145.0 146.4 141.4 117.5 141.5 164.3 136.7 127.4 140.4 150.2 138.4 146.6 154.1 116.1

Jadual Inflasi Tahunan bagi Subkumpulan Makanan & Minuman, Malaysia, 2011-2022

Table Annual Inflation for Subgroup of Food & Beverages, Malaysia, 2011-2022

Makanan 

Food

Jumlah 

Kecil        
Sub-Total

 Beras, 

Roti & 

Bijirin Lain    

Rice, Bread 

& Other 

Cereals

Daging    

Meat

Ikan & 

Makanan 

Laut      

Fish & 

Seafood

Susu, Keju 

& Telur      

Milk, Cheese 

& Eggs

Minyak & 

Lemak   

Oils & Fats

Buah-

Buahan   

Fruits

Sayur-

Sayuran      

Vegetables

Gula, Jem, 

Madu, Coklat 

& Manisan    

Sugar, Jam, 

Honey, 

Chocolate & 

Confectionery

Keluaran 

Makanan 

T.T.T.L   

Food 

Products 

N.E.C

2011 4.8 4.9 5.1 1.4 7.6 5.7 6.2 0.6 5.9 5.3 11.5 6.0 4.6 2.4

2012 2.7 2.7 2.1 1.1 -1.3 6.6 2.5 0.7 2.5 -1.1 3.0 3.8 3.7 2.9

2013 3.6 3.7 4.0 1.9 5.6 5.4 3.9 -0.3 3.4 4.7 5.4 1.1 3.0 1.3

2014 3.3 3.4 3.1 1.1 3.5 4.8 3.9 0.1 3.3 2.3 6.7 2.5 4.0 0.9

2015 3.6 3.7 3.6 1.6 1.8 4.3 4.6 0.6 4.1 7.3 1.7 4.6 4.0 2.5

2016 3.9 3.9 3.9 1.1 3.7 6.3 0.8 2.9 4.8 6.5 2.3 6.0 3.8 1.2

2017 4.0 4.1 3.7 1.3 3.1 6.7 0.0 13.3 3.4 4.0 1.5 3.6 4.8 -0.3

2018 1.6 1.7 0.8 0.5 -0.5 2.5 0.3 0.0 1.0 0.1 -0.3 0.4 3.1 -0.4

2019 1.7 1.7 0.5 0.3 -0.6 0.9 1.7 -0.4 1.0 1.1 -0.7 0.6 3.3 1.1

2020 1.3 1.3 1.0 0.8 1.0 0.7 -1.9 1.3 1.0 4.1 -0.6 2.5 1.7 0.4

2021 1.7 1.8 2.1 0.5 3.2 3.1 2.3 3.3 0.8 2.1 0.3 2.3 1.4 0.4

2022 5.8 5.9 5.3 4.7 8.6 3.7 7.6 3.3 3.4 5.5 2.9 5.8 6.6 2.7

Makanan & 

Minuman   

Food &  

Beverages  

Makanan Di Rumah /  Food At Home
Makanan 

Di Luar 

Rumah       

Food Away 

From Home

Kopi, Teh, 

Koko & 

Minuman 

Bukan 

Alkohol  

Coffee, Tea, 

Cocoa & 

Non-

Alcoholic 

Beverages

Makanan & 

Minuman   

Food &  

Beverages  

Makanan Di Rumah /  Food At Home
Makanan 

Di Luar 

Rumah       

Food Away 

From Home

Kopi, Teh, 

Koko & 

Minuman 

Bukan 

Alkohol  

Coffee, Tea, 

Cocoa & 

Non-

Alcoholic 

Beverages

2.2

2.1
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Jadual Indeks Harga Pengguna (2010=100) mengikut Kumpulan Utama di Kawasan Bandar, Malaysia, 2010-2022

Table Consumer Price Index (2010=100) by Main Group in Urban Area, Malaysia, 2010-2022

Jumlah 

Total

Makanan 

& 

Minuman       

Food & 

Beverages  

Minuman 

Alkohol & 

Tembakau      

Alcoholic 

Beverages & 

Tobacco  

Pakaian 

& Kasut     

Clothing 

& 

Footwear   

Perumahan, 

Air, Elektrik, 

Gas & Bahan 

Api Lain  

Housing, Water, 

Electricity, Gas 

& Other Fuels

Hiasan, 

Perkakasan & 

Penyeleng-

garaan Isi 

Rumah   

Furnishings, 

Household 

Equipment & 

Routine 

Household 

Maintenance

Kesihatan  

Health   

Pengang-

kutan      

Transport   

Komuni-

kasi 

Communica-

tion          

Perkhidmatan 

Rekreasi & 

Kebudayaan       

Recreation 

Services & 

Culture

Pendidikan

Education      

Restoran 

& Hotel 

Restaurants 

& Hotels  

Pelbagai 

Barangan & 

Perkhidmatan

Miscellaneous 

Goods & 

Services     

2010 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

2011 103.2 104.9 104.5 99.6 101.8 102.0 103.0 104.6 99.8 101.9 102.3 105.8 102.4

2012 105.0 107.9 104.9 98.6 103.5 104.1 105.0 105.3 99.1 103.1 104.9 109.1 104.4

2013 107.2 111.9 111.0 97.8 105.4 105.8 107.1 107.4 98.4 103.1 107.4 111.9 104.7

2014 110.7 115.9 123.4 97.6 109.3 107.0 110.3 112.6 97.6 104.7 110.0 117.5 105.4

2015 113.1 120.5 139.7 98.1 112.0 110.1 115.4 107.4 99.4 106.6 112.8 122.7 109.7

2016 115.5 125.4 163.0 97.5 114.7 112.9 118.7 102.8 98.0 109.4 115.2 126.3 112.9

2017 119.9 130.4 163.3 97.1 117.4 115.5 122.0 116.2 97.7 111.5 117.2 129.7 114.2

2018 121.1 132.7 163.2 94.8 119.8 115.9 123.0 118.0 95.8 111.0 118.6 131.7 112.5

2019 122.0 135.1 165.6 92.7 122.0 117.7 123.8 114.4 96.2 111.7 120.4 133.4 112.9

2020 120.7 137.0 166.2 91.9 120.1 118.0 125.1 103.2 97.3 112.2 121.7 133.9 116.0

2021 123.6 139.4 167.2 91.4 122.0 120.1 125.6 114.4 97.3 112.8 121.9 134.5 116.5

2022 128.0 147.9 168.3 91.5 124.2 124.6 126.6 120.1 97.3 115.4 123.3 141.6 118.9

Jadual Inflasi Tahunan mengikut Kumpulan Utama di Kawasan Bandar, Malaysia, 2011-2022

Table Annual Inflation by Main Group in Urban Area, Malaysia, 2011-2022

Jumlah 

Total

Makanan 

& 

Minuman       

Food & 

Beverages  

Minuman 

Alkohol & 

Tembakau      

Alcoholic 

Beverages & 

Tobacco  

Pakaian 

& Kasut     

Clothing 

& 

Footwear   

Perumahan, 

Air, Elektrik, 

Gas & Bahan 

Api Lain  

Housing, Water, 

Electricity, Gas 

& Other Fuels

Hiasan, 

Perkakasan & 

Penyeleng-

garaan Isi 

Rumah   

Furnishings, 

Household 

Equipment & 

Routine 

Household 

Maintenance

Kesihatan  

Health   

Pengang-

kutan      

Transport   

Komuni-

kasi 

Communica-

tion          

Perkhidmatan 

Rekreasi & 

Kebudayaan       

Recreation 

Services & 

Culture

Pendidikan

Education      

Restoran 

& Hotel 

Restaurants 

& Hotels  

Pelbagai 

Barangan & 

Perkhidmatan

Miscellaneous 

Goods & 

Services     

2011 3.2 4.9 4.5 -0.4 1.8 2.0 3.0 4.6 -0.2 1.9 2.3 5.8 2.4

2012 1.7 2.9 0.4 -1.0 1.7 2.1 1.9 0.7 -0.7 1.2 2.5 3.1 2.0

2013 2.1 3.7 5.8 -0.8 1.8 1.6 2.0 2.0 -0.7 0.0 2.4 2.6 0.3

2014 3.3 3.6 11.2 -0.2 3.7 1.1 3.0 4.8 -0.8 1.6 2.4 5.0 0.7

2015 2.2 4.0 13.2 0.5 2.5 2.9 4.6 -4.6 1.8 1.8 2.5 4.4 4.1

2016 2.1 4.1 16.7 -0.6 2.4 2.5 2.9 -4.3 -1.4 2.6 2.1 2.9 2.9

2017 3.8 4.0 0.2 -0.4 2.4 2.3 2.8 13.0 -0.3 1.9 1.7 2.7 1.2

2018 1.0 1.8 -0.1 -2.4 2.0 0.3 0.8 1.5 -1.9 -0.4 1.2 1.5 -1.5

2019 0.7 1.8 1.5 -2.2 1.8 1.6 0.7 -3.1 0.4 0.6 1.5 1.3 0.4

2020 -1.1 1.4 0.4 -0.9 -1.6 0.3 1.1 -9.8 1.1 0.4 1.1 0.4 2.7

2021 2.4 1.8 0.6 -0.5 1.6 1.8 0.4 10.9 0.0 0.5 0.2 0.4 0.4

2022 3.6 6.1 0.7 0.1 1.8 3.7 0.8 5.0 0.0 2.3 1.1 5.3 2.1

Kumpulan Utama / Main Group

Kumpulan Utama / Main Group

3.2

3.1

93



Jadual Indeks Harga Pengguna (2010=100) bagi Subkumpulan Makanan & Minuman di Kawasan Bandar, Malaysia, 2010-2022

Table Consumer Price Index (2010=100) for Subgroup of Food & Beverages in Urban Area, Malaysia, 2010-2022

Makanan 

Food

Jumlah 

Kecil        
Sub-Total

 Beras, 

Roti & 

Bijirin Lain    

Rice, Bread 

& Other 

Cereals

Daging    

Meat

Ikan & 

Makanan 

Laut      

Fish & 

Seafood

Susu, Keju 

& Telur      

Milk, Cheese 

& Eggs

Minyak & 

Lemak   

Oils & Fats

Buah-

Buahan   

Fruits

Sayur-

Sayuran      

Vegetables

Gula, Jem, 

Madu, Coklat 

& Manisan    

Sugar, Jam, 

Honey, 

Chocolate & 

Confectionery

Keluaran 

Makanan 

T.T.T.L   

Food 

Products 

N.E.C

2010 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

2011 104.9 105.0 105.2 101.5 107.9 106.2 106.6 100.7 105.8 104.7 110.7 106.2 104.7 102.5

2012 107.9 108.0 107.6 102.9 106.3 113.4 109.4 101.5 108.9 103.3 113.6 110.4 108.7 105.5

2013 111.9 112.2 112.1 105.3 112.3 120.2 113.8 101.2 113.6 107.8 119.3 111.6 112.2 107.2

2014 115.9 116.3 115.8 106.5 116.6 126.0 118.6 101.3 117.6 110.0 126.6 114.7 117.0 108.4

2015 120.5 121.0 120.3 108.5 119.0 132.0 124.0 102.0 122.9 119.2 129.2 119.8 122.1 111.1

2016 125.4 126.1 125.5 109.8 123.9 141.4 125.0 104.9 129.2 127.3 132.5 127.2 126.9 112.3

2017 130.4 131.3 130.1 111.4 127.6 150.6 124.9 118.6 133.8 132.4 134.4 131.8 133.2 112.0

2018 132.7 133.7 131.1 112.0 126.8 154.5 125.2 118.6 135.5 132.5 134.0 132.4 137.6 111.7

2019 135.1 136.2 132.0 112.4 126.0 156.6 127.1 118.0 137.4 133.9 133.2 133.3 142.3 113.0

2020 137.0 138.1 133.5 113.1 127.6 158.0 124.4 119.7 138.9 139.8 132.3 136.8 144.8 113.4

2021 139.4 140.7 136.3 113.7 131.8 162.8 127.4 123.9 140.2 142.6 132.7 140.1 147.0 113.7

2022 147.9 149.4 143.9 119.5 144.0 169.0 137.8 128.4 145.2 150.7 136.8 148.7 157.2 117.0

Jadual Inflasi Tahunan bagi Subkumpulan Makanan & Minuman di Kawasan Bandar, Malaysia, 2011-2022

Table Annual Inflation for Subgroup of Food & Beverages in Urban Area, Malaysia, 2011-2022

Makanan 

Food

Jumlah 

Kecil        
Sub-Total

 Beras, 

Roti & 

Bijirin Lain    

Rice, Bread 

& Other 

Cereals

Daging    

Meat

Ikan & 

Makanan 

Laut      

Fish & 

Seafood

Susu, Keju 

& Telur      

Milk, Cheese 

& Eggs

Minyak & 

Lemak   

Oils & Fats

Buah-

Buahan   

Fruits

Sayur-

Sayuran      

Vegetables

Gula, Jem, 

Madu, Coklat 

& Manisan    

Sugar, Jam, 

Honey, 

Chocolate & 

Confectionery

Keluaran 

Makanan 

T.T.T.L   

Food 

Products 

N.E.C

2011 4.9 5.0 5.2 1.5 7.9 6.2 6.6 0.7 5.8 4.7 10.7 6.2 4.7 2.5

2012 2.9 2.9 2.3 1.4 -1.5 6.8 2.6 0.8 2.9 -1.3 2.6 4.0 3.8 2.9

2013 3.7 3.9 4.2 2.3 5.6 6.0 4.0 -0.3 4.3 4.4 5.0 1.1 3.2 1.6

2014 3.6 3.7 3.3 1.1 3.8 4.8 4.2 0.1 3.5 2.0 6.1 2.8 4.3 1.1

2015 4.0 4.0 3.9 1.9 2.1 4.8 4.6 0.7 4.5 8.4 2.1 4.4 4.4 2.5

2016 4.1 4.2 4.3 1.2 4.1 7.1 0.8 2.8 5.1 6.8 2.6 6.2 3.9 1.1

2017 4.0 4.1 3.7 1.5 3.0 6.5 -0.1 13.1 3.6 4.0 1.4 3.6 5.0 -0.3

2018 1.8 1.8 0.8 0.5 -0.6 2.6 0.2 0.0 1.3 0.1 -0.3 0.5 3.3 -0.3

2019 1.8 1.9 0.7 0.4 -0.6 1.4 1.5 -0.5 1.4 1.1 -0.6 0.7 3.4 1.2

2020 1.4 1.4 1.1 0.6 1.3 0.9 -2.1 1.4 1.1 4.4 -0.7 2.6 1.8 0.4

2021 1.8 1.9 2.1 0.5 3.3 3.0 2.4 3.5 0.9 2.0 0.3 2.4 1.5 0.3

2022 6.1 6.2 5.6 5.1 9.3 3.8 8.2 3.6 3.6 5.7 3.1 6.1 6.9 2.9

Makanan & 

Minuman      

Food & 

Beverages 

Makanan Di Rumah /  Food At Home
Makanan 

Di Luar 

Rumah       

Food Away 

From Home

Kopi, Teh, 

Koko & 

Minuman 

Bukan 

Alkohol  

Coffee, Tea, 

Cocoa & 

Non-

Alcoholic 

Beverages

Makanan & 

Minuman      

Food & 

Beverages 

Makanan Di Rumah /  Food At Home
Makanan 

Di Luar 

Rumah       

Food Away 

From Home

Kopi, Teh, 

Koko & 

Minuman 

Bukan 

Alkohol  

Coffee, Tea, 

Cocoa & 

Non-

Alcoholic 

Beverages

4.2

4.1

94



Jadual Indeks Harga Pengguna (2010=100) mengikut Kumpulan Utama di Kawasan Luar Bandar, Malaysia, 2010-2022

Table Consumer Price Index (2010=100) by Main Group in Rural Area, Malaysia, 2010-2022

Jumlah 

Total

Makanan 

& 

Minuman 

Food & 

Beverages

Minuman 

Alkohol & 

Tembakau   

Alcoholic 

Beverages & 

Tobacco  

Pakaian 

& Kasut  

Clothing 

& 

Footwear   

Perumahan, 

Air, Elektrik, 

Gas & Bahan 

Api Lain  

Housing, Water, 

Electricity, Gas & 

Other Fuels

Hiasan, 

Perkakasan & 

Penyeleng-

garaan Isi 

Rumah   

Furnishings, 

Household 

Equipment & 

Routine 

Household 

Maintenance

Kesihatan  

Health   

Pengang-

kutan      

Transport   

Komuni-

kasi 

Communica-

tion           

Perkhidmatan 

Rekreasi & 

Kebudayaan   

Recreation 

Services & 

Culture

Pendidikan

Education      

Restoran 

& Hotel 

Restaurants 

& Hotels  

Pelbagai 

Barangan & 

Perkhidmatan

Miscellaneous 

Goods & 

Services     

2010 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

2011 103.1 104.5 105.0 100.2 101.5 101.1 102.2 104.0 99.6 102.2 101.6 106.1 102.3

2012 104.7 106.9 105.3 100.8 103.0 102.8 104.2 104.7 99.2 103.4 103.6 108.6 104.5

2013 106.8 110.2 112.1 100.6 104.3 104.1 106.0 106.7 98.6 103.9 106.0 110.7 104.8

2014 109.8 113.3 126.5 100.4 106.7 104.8 108.5 111.9 98.1 106.0 108.1 114.4 105.3

2015 111.7 116.3 144.6 100.9 109.1 107.0 112.3 107.0 100.6 107.2 110.0 118.0 109.8

2016 113.6 119.7 171.5 100.9 111.9 108.5 115.0 101.1 98.1 109.0 112.3 120.0 112.6

2017 117.8 124.0 171.7 100.8 113.9 110.5 117.0 115.1 98.0 110.8 113.7 121.8 113.8

2018 118.7 125.3 171.5 99.9 115.5 110.7 117.7 116.8 97.1 110.4 114.3 123.1 112.4

2019 119.1 126.4 174.3 99.4 117.6 111.5 118.4 112.6 97.6 111.5 114.9 124.3 113.3

2020 117.3 127.5 174.4 98.9 114.7 111.6 120.4 100.0 98.6 112.4 115.5 125.2 115.8

2021 120.3 129.6 174.7 98.9 116.2 112.3 121.0 112.1 98.7 112.7 115.7 125.5 116.5

2022 123.4 135.2 175.0 99.4 118.2 114.6 121.7 115.3 98.7 114.5 116.1 129.2 118.2

Jadual Inflasi Tahunan mengikut Kumpulan Utama di Kawasan Luar Bandar, Malaysia, 2011-2022

Table Annual Inflation by Main Group in Rural Area, Malaysia, 2011-2022

Jumlah 

Total

Makanan 

& 

Minuman 

Food & 

Beverages

Minuman 

Alkohol & 

Tembakau   

Alcoholic 

Beverages & 

Tobacco  

Pakaian 

& Kasut  

Clothing 

& 

Footwear   

Perumahan, 

Air, Elektrik, 

Gas & Bahan 

Api Lain  

Housing, Water, 

Electricity, Gas & 

Other Fuels

Hiasan, 

Perkakasan & 

Penyeleng-

garaan Isi 

Rumah   

Furnishings, 

Household 

Equipment & 

Routine 

Household 

Maintenance

Kesihatan  

Health   

Pengang-

kutan      

Transport   

Komuni-

kasi 

Communica-

tion           

Perkhidmatan 

Rekreasi & 

Kebudayaan   

Recreation 

Services & 

Culture

Pendidikan

Education      

Restoran 

& Hotel 

Restaurants 

& Hotels  

Pelbagai 

Barangan & 

Perkhidmatan

Miscellaneous 

Goods & 

Services     

2011 3.1 4.5 5.0 0.2 1.5 1.1 2.2 4.0 -0.4 2.2 1.6 6.1 2.3

2012 1.6 2.3 0.3 0.6 1.5 1.7 2.0 0.7 -0.4 1.2 2.0 2.4 2.2

2013 2.0 3.1 6.5 -0.2 1.3 1.3 1.7 1.9 -0.6 0.5 2.3 1.9 0.3

2014 2.8 2.8 12.8 -0.2 2.3 0.7 2.4 4.9 -0.5 2.0 2.0 3.3 0.5

2015 1.7 2.6 14.3 0.5 2.2 2.1 3.5 -4.4 2.5 1.1 1.8 3.1 4.3

2016 1.7 2.9 18.6 0.0 2.6 1.4 2.4 -5.5 -2.5 1.7 2.1 1.7 2.6

2017 3.7 3.6 0.1 -0.1 1.8 1.8 1.7 13.8 -0.1 1.7 1.2 1.5 1.1

2018 0.8 1.0 -0.1 -0.9 1.4 0.2 0.6 1.5 -0.9 -0.4 0.5 1.1 -1.2

2019 0.3 0.9 1.6 -0.5 1.8 0.7 0.6 -3.6 0.5 1.0 0.5 1.0 0.8

2020 -1.5 0.9 0.1 -0.5 -2.5 0.1 1.7 -11.2 1.0 0.8 0.5 0.7 2.2

2021 2.6 1.6 0.2 0.0 1.3 0.6 0.5 12.1 0.1 0.3 0.2 0.2 0.6

2022 2.6 4.3 0.2 0.5 1.7 2.0 0.6 2.9 0.0 1.6 0.3 2.9 1.5

Kumpulan Utama / Main Group

Kumpulan Utama / Main Group

5.2

5.1

95



Jadual Indeks Harga Pengguna (2010=100) bagi Subkumpulan Makanan & Minuman di Kawasan Luar Bandar, Malaysia, 2010-2022

Table Consumer Price Index (2010=100) for Subgroup of Food & Beverages in Rural Area, Malaysia, 2010-2022

Makanan 

Food

Jumlah 

Kecil        
Sub-Total

 Beras, 

Roti & 

Bijirin Lain    

Rice, Bread 

& Other 

Cereals

Daging    

Meat

Ikan & 

Makanan 

Laut      

Fish & 

Seafood

Susu, Keju 

& Telur      

Milk, Cheese 

& Eggs

Minyak & 

Lemak   

Oils & Fats

Buah-

Buahan   

Fruits

Sayur-

Sayuran      

Vegetables

Gula, Jem, 

Madu, Coklat 

& Manisan    

Sugar, Jam, 

Honey, 

Chocolate & 

Confectionery

Keluaran 

Makanan 

T.T.T.L   

Food 

Products 

N.E.C

2010 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

2011 104.5 104.6 104.7 101.2 107.0 104.7 105.2 100.3 106.2 106.7 113.1 105.6 104.3 102.3

2012 106.9 107.0 106.8 101.7 105.9 111.2 107.7 100.7 107.8 106.0 117.4 109.1 107.5 104.9

2013 110.2 110.4 110.5 102.8 111.9 116.0 111.7 100.6 108.9 111.7 124.5 110.1 110.2 105.7

2014 113.3 113.6 113.6 103.5 114.9 121.2 115.3 100.6 111.6 114.9 134.4 112.5 113.5 106.4

2015 116.3 116.6 116.7 104.8 116.4 125.1 120.7 100.8 114.7 120.6 135.9 117.9 116.4 109.0

2016 119.7 120.1 120.2 105.8 119.4 130.3 121.2 104.0 118.6 128.3 137.5 124.0 119.9 110.6

2017 124.0 124.6 125.0 106.7 123.5 140.1 121.5 118.6 121.9 133.3 140.0 128.7 123.8 110.2

2018 125.3 126.1 125.9 107.2 123.3 143.2 122.6 118.6 121.2 133.9 139.2 128.9 126.7 109.2

2019 126.4 127.1 126.0 107.3 122.8 142.4 125.3 118.2 120.4 135.4 137.0 129.4 130.0 110.1

2020 127.5 128.2 127.0 108.5 123.2 142.6 124.1 119.0 121.1 139.5 137.0 131.9 131.5 111.0

2021 129.6 130.5 129.6 109.3 126.5 147.6 126.5 121.6 121.7 142.7 137.3 134.2 132.8 111.4

2022 135.2 136.2 134.9 113.0 134.4 152.7 133.7 124.1 124.2 149.4 140.1 139.9 139.4 113.4

Jadual Inflasi Tahunan bagi Subkumpulan Makanan & Minuman di Kawasan Luar Bandar, Malaysia, 2011-2022

Table Annual Inflation for Subgroup of Food & Beverages in Rural Area, Malaysia, 2011-2022

Makanan 

Food

Jumlah 

Kecil        
Sub-Total

 Beras, 

Roti & 

Bijirin Lain    

Rice, Bread 

& Other 

Cereals

Daging    

Meat

Ikan & 

Makanan 

Laut      

Fish & 

Seafood

Susu, Keju 

& Telur      

Milk, Cheese 

& Eggs

Minyak & 

Lemak   

Oils & Fats

Buah-

Buahan   

Fruits

Sayur-

Sayuran      

Vegetables

Gula, Jem, 

Madu, Coklat 

& Manisan    

Sugar, Jam, 

Honey, 

Chocolate & 

Confectionery

Keluaran 

Makanan 

T.T.T.L   

Food 

Products 

N.E.C

2011 4.5 4.6 4.7 1.2 7.0 4.7 5.2 0.3 6.2 6.7 13.1 5.6 4.3 2.3

2012 2.3 2.3 2.0 0.5 -1.0 6.2 2.4 0.4 1.5 -0.7 3.8 3.3 3.1 2.5

2013 3.1 3.2 3.5 1.1 5.7 4.3 3.7 -0.1 1.0 5.4 6.0 0.9 2.5 0.8

2014 2.8 2.9 2.8 0.7 2.7 4.5 3.2 0.0 2.5 2.9 8.0 2.2 3.0 0.7

2015 2.6 2.6 2.7 1.3 1.3 3.2 4.7 0.2 2.8 5.0 1.1 4.8 2.6 2.4

2016 2.9 3.0 3.0 1.0 2.6 4.2 0.4 3.2 3.4 6.4 1.2 5.2 3.0 1.5

2017 3.6 3.7 4.0 0.9 3.4 7.5 0.2 14.0 2.8 3.9 1.8 3.8 3.3 -0.4

2018 1.0 1.2 0.7 0.5 -0.2 2.2 0.9 0.0 -0.6 0.5 -0.6 0.2 2.3 -0.9

2019 0.9 0.8 0.1 0.1 -0.4 -0.6 2.2 -0.3 -0.7 1.1 -1.6 0.4 2.6 0.8

2020 0.9 0.9 0.8 1.1 0.3 0.1 -1.0 0.7 0.6 3.0 0.0 1.9 1.2 0.8

2021 1.6 1.8 2.0 0.7 2.7 3.5 1.9 2.2 0.5 2.3 0.2 1.7 1.0 0.4

2022 4.3 4.4 4.1 3.4 6.2 3.5 5.7 2.1 2.1 4.7 2.0 4.2 5.0 1.8

Makanan & 

Minuman       

Food & 

Beverages 

Makanan Di Rumah /  Food At Home
Makanan 

Di Luar 

Rumah       

Food Away 

From Home

Kopi, Teh, 

Koko & 

Minuman 

Bukan 

Alkohol  

Coffee, Tea, 

Cocoa & 

Non-

Alcoholic 

Beverages

Makanan & 

Minuman       

Food & 

Beverages 

Makanan Di Rumah /  Food At Home
Makanan 

Di Luar 

Rumah       

Food Away 

From Home

Kopi, Teh, 

Koko & 

Minuman 

Bukan 

Alkohol  

Coffee, Tea, 

Cocoa & 

Non-

Alcoholic 

Beverages

6.2

6.1

96



Jadual Indeks Harga Pengguna (2010=100) mengikut Kumpulan Utama, Kumpulan Pendapatan Bawah RM3,000, Malaysia, 2010-2022

Table Consumer Price Index (2010=100) by Main Group, Income Group Below RM3,000, Malaysia, 2010-2022

Jumlah 

Total

Makanan 

& 

Minuman  

Food & 

Beverages  

Minuman 

Alkohol & 

Tembakau   

Alcoholic 

Beverages & 

Tobacco  

Pakaian 

& Kasut  

Clothing 

& 

Footwear   

Perumahan, 

Air, Elektrik, 

Gas & Bahan 

Api Lain  

Housing, Water, 

Electricity, Gas 

& Other Fuels

Hiasan, 

Perkakasan & 

Penyeleng-

garaan Isi 

Rumah   

Furnishings, 

Household 

Equipment & 

Routine 

Household 

Maintenance

Kesihatan  

Health   

Pengang-

kutan      

Transport   

Komuni-

kasi 

Communica-

tion          

Perkhidmatan 

Rekreasi & 

Kebudayaan   

Recreation 

Services & 

Culture

Pendidikan

Education      

Restoran 

& Hotel 

Restaurants 

& Hotels  

Pelbagai 

Barangan & 

Perkhidmatan

Miscellaneous 

Goods & 

Services     

2010 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

2011 103.4 105.0 105.0 99.9 101.8 100.9 102.8 104.6 99.8 102.4 101.8 106.3 102.3

2012 105.2 107.7 105.4 99.5 103.3 102.7 104.8 105.3 99.1 103.7 103.9 109.5 104.5

2013 107.6 111.6 112.1 99.0 105.1 103.6 106.9 107.5 98.5 104.1 105.9 112.2 105.4

2014 111.1 115.1 126.3 98.9 108.4 104.5 110.2 113.1 97.8 106.0 108.0 117.5 106.2

2015 113.6 119.1 144.3 99.5 110.8 107.0 114.7 107.9 100.3 107.5 110.3 122.6 110.8

2016 116.2 123.5 170.7 99.3 113.4 109.0 117.7 102.5 97.2 109.8 112.2 126.2 114.1

2017 120.3 128.4 170.9 98.9 115.4 111.0 120.4 116.4 96.9 111.9 113.8 129.3 115.6

2018 121.6 130.1 170.7 97.1 117.3 111.0 121.4 118.1 96.1 111.3 115.0 131.8 113.8

2019 122.2 131.4 173.5 95.3 119.2 112.1 122.3 113.3 96.3 112.1 116.1 133.7 114.3

2020 121.0 132.8 173.8 94.6 117.0 111.9 123.8 99.7 97.2 113.0 117.0 135.0 116.2

2021 123.7 135.3 174.2 94.2 118.3 113.6 124.4 113.0 97.2 113.6 116.9 135.9 117.0

2022 127.8 143.0 174.6 94.4 120.2 117.5 125.7 116.5 97.2 116.4 117.6 143.2 119.3

Jadual Inflasi Tahunan mengikut Kumpulan Utama, Kumpulan Pendapatan Bawah RM3,000, Malaysia, 2011-2022

Table Annual Inflation by Main Group, Income Group Below RM3,000, Malaysia, 2011-2022

Jumlah 

Total

Makanan 

& 

Minuman  

Food & 

Beverages  

Minuman 

Alkohol & 

Tembakau   

Alcoholic 

Beverages & 

Tobacco  

Pakaian 

& Kasut  

Clothing 

& 

Footwear   

Perumahan, 

Air, Elektrik, 

Gas & Bahan 

Api Lain  

Housing, Water, 

Electricity, Gas 

& Other Fuels

Hiasan, 

Perkakasan & 

Penyeleng-

garaan Isi 

Rumah   

Furnishings, 

Household 

Equipment & 

Routine 

Household 

Maintenance

Kesihatan  

Health   

Pengang-

kutan      

Transport   

Komuni-

kasi 

Communica-

tion          

Perkhidmatan 

Rekreasi & 

Kebudayaan   

Recreation 

Services & 

Culture

Pendidikan

Education      

Restoran 

& Hotel 

Restaurants 

& Hotels  

Pelbagai 

Barangan & 

Perkhidmatan

Miscellaneous 

Goods & 

Services     

2011 3.4 5.0 5.0 -0.1 1.8 0.9 2.8 4.6 -0.2 2.4 1.8 6.3 2.3

2012 1.6 2.6 0.4 -0.4 1.5 1.8 1.9 0.7 -0.7 1.3 2.1 3.0 2.2

2013 2.4 3.6 6.4 -0.5 1.7 0.9 2.0 2.1 -0.6 0.4 1.9 2.5 0.9

2014 3.2 3.1 12.7 -0.1 3.1 0.9 3.1 5.2 -0.7 1.8 2.0 4.7 0.8

2015 2.3 3.5 14.3 0.6 2.2 2.4 4.1 -4.6 2.6 1.4 2.1 4.3 4.3

2016 2.3 3.7 18.3 -0.2 2.3 1.9 2.6 -5.0 -3.1 2.1 1.7 2.9 3.0

2017 3.5 4.0 0.1 -0.4 1.8 1.8 2.3 13.6 -0.3 1.9 1.4 2.5 1.3

2018 1.1 1.3 -0.1 -1.8 1.6 0.0 0.8 1.5 -0.8 -0.5 1.1 1.9 -1.6

2019 0.5 1.0 1.6 -1.9 1.6 1.0 0.7 -4.1 0.2 0.7 1.0 1.4 0.4

2020 -1.0 1.1 0.2 -0.7 -1.8 -0.2 1.2 -12.0 0.9 0.8 0.8 1.0 1.7

2021 2.2 1.9 0.2 -0.4 1.1 1.5 0.5 13.3 0.0 0.5 -0.1 0.7 0.7

2022 3.3 5.7 0.2 0.2 1.6 3.4 1.0 3.1 0.0 2.5 0.6 5.4 2.0

Kumpulan Utama / Main Group

Kumpulan Utama / Main Group
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Jadual 

Table

Negeri / State 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Malaysia 100.0 103.2 104.9 107.1 110.5 112.8 115.2 119.5 120.7 121.5 120.1 123.1 127.2

Johor 100.0 103.3 105.2 107.8 111.6 114.8 118.0 123.0 124.3 125.1 123.3 126.3 130.6

Kedah 100.0 103.2 105.0 107.3 110.5 112.5 114.4 118.9 117.9 119.5 117.4 120.4 123.5

Kelantan 100.0 103.9 105.7 108.1 111.6 113.6 115.3 119.3 120.1 120.6 118.8 122.5 125.9

Melaka 100.0 102.9 104.8 106.8 110.2 112.4 114.7 119.4 120.3 120.4 118.1 120.9 124.2

Negeri Sembilan 100.0 103.7 105.1 107.3 110.4 113.2 115.4 120.2 121.6 122.5 120.5 123.6 127.0

Pahang 100.0 103.1 105.0 107.4 110.6 112.4 114.4 118.0 118.7 119.0 117.6 121.1 124.7

Pulau Pinang 100.0 103.3 105.1 107.3 110.7 113.4 116.2 120.9 122.0 123.3 122.3 124.9 128.9

Perak 100.0 103.0 104.3 106.2 109.1 110.8 112.3 116.0 116.8 117.5 116.0 119.1 123.0

Perlis 100.0 102.8 104.2 105.9 108.3 109.3 110.9 115.3 115.2 115.6 113.2 116.5 120.2

Selangor 100.0 103.4 105.1 107.5 111.2 114.0 116.6 121.5 123.2 124.3 123.5 126.8 132.1

Terengganu 100.0 103.7 104.9 107.0 109.8 111.4 113.0 116.5 117.0 117.1 115.6 119.5 123.2

Sabah 100.0 102.9 104.7 106.9 108.9 109.8 110.6 114.1 114.8 115.0 112.8 114.6 118.0

Sarawak 100.0 102.6 104.4 106.4 109.4 110.9 112.6 116.0 116.7 116.8 114.7 117.1 120.8

Wilayah Persekutuan Kuala Lumpur 100.0 102.7 104.1 105.8 109.3 112.4 115.5 119.8 121.5 123.0 122.3 124.7 128.5

Wilayah Persekutuan Labuan 100.0 103.4 106.6 109.5 113.2 114.8 115.2 117.6 117.9 118.3 116.0 117.8 120.6

Wilayah Persekutuan Putrajaya 100.0 103.3 105.1 107.0 110.6 112.8 115.5 118.7 119.0 120.3 120.0 124.7 133.8

Jadual 

Table

Negeri / State 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Malaysia 3.2 1.6 2.1 3.2 2.1 2.1 3.7 1.0 0.7 -1.2 2.5 3.3

Johor 3.3 1.8 2.5 3.5 2.9 2.8 4.2 1.1 0.6 -1.4 2.4 3.4

Kedah 3.2 1.7 2.2 3.0 1.8 1.7 3.9 -0.8 1.4 -1.8 2.6 2.6

Kelantan 3.9 1.7 2.3 3.2 1.8 1.5 3.5 0.7 0.4 -1.5 3.1 2.8

Melaka 2.9 1.8 1.9 3.2 2.0 2.0 4.1 0.8 0.1 -1.9 2.4 2.7

Negeri Sembilan 3.7 1.4 2.1 2.9 2.5 1.9 4.2 1.2 0.7 -1.6 2.6 2.8

Pahang 3.1 1.8 2.3 3.0 1.6 1.8 3.1 0.6 0.3 -1.2 3.0 3.0

Pulau Pinang 3.3 1.7 2.1 3.2 2.4 2.5 4.0 0.9 1.1 -0.8 2.1 3.2

Perak 3.0 1.3 1.8 2.7 1.6 1.4 3.3 0.7 0.6 -1.3 2.7 3.3

Perlis 2.8 1.4 1.6 2.3 0.9 1.5 4.0 -0.1 0.3 -2.1 2.9 3.2

Selangor 3.4 1.6 2.3 3.4 2.5 2.3 4.2 1.4 0.9 -0.6 2.7 4.2

Terengganu 3.7 1.2 2.0 2.6 1.5 1.4 3.1 0.4 0.1 -1.3 3.4 3.1

Sabah 2.9 1.7 2.1 1.9 0.8 0.7 3.2 0.6 0.2 -1.9 1.6 3.0

Sarawak 2.6 1.8 1.9 2.8 1.4 1.5 3.0 0.6 0.1 -1.8 2.1 3.2

Wilayah Persekutuan Kuala Lumpur 2.7 1.4 1.6 3.3 2.8 2.8 3.7 1.4 1.2 -0.6 2.0 3.0

Wilayah Persekutuan Labuan 3.4 3.1 2.7 3.4 1.4 0.3 2.1 0.3 0.3 -1.9 1.6 2.4

Wilayah Persekutuan Putrajaya 3.3 1.7 1.8 3.4 2.0 2.4 2.8 0.3 1.1 -0.2 3.9 7.3

9.2

9.1
Indeks Harga Pengguna (2010=100) mengikut Negeri, 2010-2022

Consumer Price Index (2010=100) by State, 2010-2022

Inflasi Tahunan mengikut Negeri, 2011-2022

Annual Inflation by State, 2011-2022
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Jadual Indeks Teras mengikut Kumpulan Utama, Malaysia, 2015-2022

Table Core Index by Main Group, Malaysia, 2015-2022

Jumlah 

Total

Makanan 

& 

Minuman   

Food &  

Beverages  

Minuman 

Alkohol & 

Tembakau      

Alcoholic 

Beverages & 

Tobacco  

Pakaian 

& Kasut     

Clothing 

& 

Footwear   

Perumahan, 

Air, Elektrik, 

Gas & Bahan 

Api Lain  

Housing, Water, 

Electricity, Gas 

& Other Fuels

Hiasan, 

Perkakasan & 

Penyeleng-

garaan Isi 

Rumah   

Furnishings, 

Household 

Equipment & 

Routine 

Household 

Maintenance

Kesihatan  

Health   

Pengang-

kutan      

Transport   

Komuni-

kasi 

Communica-

tion          

Perkhidmatan 

Rekreasi & 

Kebudayaan       

Recreation 

Services & 

Culture

Pendidikan

Education      

Restoran 

& Hotel 

Restaurants 

& Hotels  

Pelbagai 

Barangan & 

Perkhidmatan

Miscellaneous 

Goods & 

Services     

2015 111.6 117.2 - 98.9 113.4 109.4 114.8 106.4 99.6 106.7 112.4 121.7 109.7

2016 114.3 120.8 - 98.5 116.4 112.0 117.9 110.5 98.1 109.4 114.8 125.1 112.9

2017 117.0 125.1 - 98.2 119.5 114.4 120.9 113.5 97.7 111.5 116.7 128.2 114.2

2018 118.0 127.4 - 96.2 122.4 114.8 121.9 112.6 96.0 111.0 118.0 130.2 112.6

2019 119.3 130.1 - 94.3 125.0 116.4 122.7 109.1 96.4 111.8 119.7 131.8 113.0

2020 120.6 131.7 - 93.5 126.6 116.7 124.1 109.2 97.5 112.3 120.9 132.4 116.0

2021 121.5 133.4 - 93.1 127.4 118.6 124.6 110.0 97.5 112.8 121.1 132.9 116.6

2022 125.1 141.1 - 93.2 129.2 122.8 125.5 116.2 97.5 115.4 122.4 139.5 118.9

Jadual Inflasi Teras Tahunan mengikut Kumpulan Utama, Malaysia, 2016-2022

Table Annual Core Inflation by Main Group, Malaysia, 2016-2022

Jumlah 

Total

Makanan 

& 

Minuman   

Food &  

Beverages  

Minuman 

Alkohol & 

Tembakau      

Alcoholic 

Beverages & 

Tobacco  

Pakaian 

& Kasut     

Clothing 

& 

Footwear   

Perumahan, 

Air, Elektrik, 

Gas & Bahan 

Api Lain  

Housing, Water, 

Electricity, Gas 

& Other Fuels

Hiasan, 

Perkakasan & 

Penyeleng-

garaan Isi 

Rumah   

Furnishings, 

Household 

Equipment & 

Routine 

Household 

Maintenance

Kesihatan  

Health   

Pengang-

kutan      

Transport   

Komuni-

kasi 

Communica-

tion          

Perkhidmatan 

Rekreasi & 

Kebudayaan       

Recreation 

Services & 

Culture

Pendidikan

Education      

Restoran 

& Hotel 

Restaurants 

& Hotels  

Pelbagai 

Barangan & 

Perkhidmatan

Miscellaneous 

Goods & 

Services     

2016 2.4 3.1 - -0.4 2.6 2.4 2.7 3.9 -1.5 2.5 2.1 2.8 2.9

2017 2.4 3.6 - -0.3 2.7 2.1 2.5 2.7 -0.4 1.9 1.7 2.5 1.2

2018 1.0 1.8 - -2.0 2.4 0.3 0.8 -0.8 -1.7 -0.4 1.1 1.6 -1.4

2019 1.1 2.1 - -2.0 2.1 1.4 0.7 -3.1 0.4 0.7 1.4 1.2 0.4

2020 1.1 1.2 - -0.8 1.3 0.3 1.1 0.1 1.1 0.4 1.0 0.5 2.7

2021 0.7 1.3 - -0.4 0.6 1.6 0.4 0.7 0.0 0.4 0.2 0.4 0.5

2022 3.0 5.8 - 0.1 1.4 3.5 0.7 5.6 0.0 2.3 1.1 5.0 2.0

Kumpulan Utama / Main Group

Kumpulan Utama / Main Group

26.1

26.2
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No. Item Terpilih Unit 2019 2020 2021 2022 Unit Selected Items

Sayur-sayuran Vegetables

1 Bayam Kg 4.45 4.56 4.86 5.66 Kg Spinach

2 Bendi Kg 7.32 7.54 7.81 9.04 Kg Lady's Finger

3 Petola Kg 5.52 5.50 5.89 6.63 Kg Angel Gourd

4 Bawang Besar, India Kg 3.81 5.35 4.70 4.71 Kg Onions Big, India

5 Cili Padi Burung (Import) 200 gm 2.62 2.61 2.72 2.98 200 gm Bird's Eye Chilli

6 Cili Merah (Kulai) Kg 15.51 15.07 15.18 18.44 Kg Red Chilli (Kulai)

7 Cili Merah (Minyak) Kg 14.40 13.80 13.82 16.78 Kg Red Chilli (Minyak)

8 Kacang Panjang Kg 6.34 6.55 6.85 7.82 Kg Long Beans

9 Kacang Buncis Kg 8.89 9.62 10.16 11.86 Kg French Beans

10 Kubis Bulat Kg 3.91 4.17 4.50 5.00 Kg Round Cabbage

11 Kubis Bunga Kg 7.97 8.57 9.32 10.69 Kg Cauliflower

12 Lobak Merah Kg 4.25 4.32 4.65 5.14 Kg Carrot

13 Sawi, Bunga (Choy Sum) Kg 6.77 7.00 7.51 8.54 Kg Choy Sum, Bunga

14 Tomato Kg 4.96 5.64 5.63 6.28 Kg Tomato

15 Terung Kg 6.40 6.98 7.30 8.55 Kg Brinjal

16 Timun Kg 3.39 3.36 3.69 4.10 Kg Cucumber

Buah-Buahan Fruits

17 Epal Fuji Biji 1.85 1.80 1.90  2.05 Each Apple Fuji

18 Epal (Green Skin) Biji 1.16 1.15 1.19 1.27 Each Apple (Green Skin)

19 Epal (Red Skin, Gala) Biji 1.21 1.25 1.28 1.36 Each Apple (Red Skin, Gala)

20 Betik Kg 3.71 3.54 3.76 4.24 Kg Papaya

21 Nenas Kg 3.84 3.91 3.95 4.49 Kg Pineapple

22 Pisang Emas Kg 4.27 4.41 4.51 4.83 Kg Lady Finger Banana

23 Pisang Rastali Kg 4.12 4.29 4.35 4.77 Kg Silk Banana

24 Pisang Berangan Kg 4.73 4.98 4.94 5.23 Kg Dream Banana

25 Tembikai, Tanpa Biji Kg 2.80 2.93 3.07 3.69 Kg Watermelon, Seedless

Kelapa dan Telur Coconut & Eggs

26 Kelapa Parut Kg 7.33 7.46 7.48  7.80 Kg Coconut Grated

27 Santan Kg 10.21 10.50 10.53 10.86 Kg Fresh Coconut Milk

28 Telur Gred A 10 biji 4.16 3.84 4.03 4.57 10 each Hen's Egg Grade A

29 Telur Gred B 10 biji 3.94 3.58 3.74 4.36 10 each Hen's Egg Grade B

30 Telur Gred C 10 biji 3.80 3.33 3.47 4.17 10 each Hen's Egg Grade C

Ikan, Ayam dan Daging Fish, Chicken & Meat

31 Ikan Bawal Hitam Kg 26.11 26.97 27.67  28.86 Kg Black Pomfret (Fish)

32 Ikan Cencaru Kg 10.06 10.17 10.92 11.08 Kg Torpedo Scad (Fish)

33 Ikan Kembung Kg 14.71 14.78 15.28 16.75 Kg Indian Mackerel (Fish)

34 Ikan Kerisi Kg 14.11 14.29 14.72 15.51 Kg Threadfin Bream (Fish)

35 Ikan Merah Kg 33.58 33.67 34.87 37.44 Kg Red Snapper (Fish)

36 Ikan Tenggiri, Batang Kg 31.77 32.42 34.30 35.32 Kg Narrow-Barred Spanish Mackerel (Fish)

37 Ikan Tongkol, Hitam Kg 11.90 11.98 12.63 13.59 Kg Longtail Tuna, Black (Fish)

38 Ikan Selayang Kg 9.85 9.70 11.04 12.03 Kg Sardine (Fish)

39 Ikan Siakap Kg 18.01 17.69 18.11 20.81 Kg Barramundi (Fish)

40 Ayam Kg 8.21 8.41 8.80 9.82 Kg Chicken

41 Daging Lembu Kg 31.99 32.19 34.54 36.97 Kg Beef

Udang, Sotong dan Ketam Prawn, Cuttlefish and Crab

42 Udang (8-12 sm) Kg 30.46 31.12  32.20 34.14 Kg Prawns (8-12 cm)

43 Sotong (10-12 sm) Kg 24.45 26.35 29.21 30.83 Kg Cuttlefish Fresh (10-12 cm)

44 Ketam Kg 28.69 29.27 29.88 32.69 Kg Crabs

Jadual
Table

Purata Harga Item Terpilih, Malaysia, 2019-2022
Average Price for Selected Items, Malaysia, 2019-2022
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No. Item Terpilih Unit 2019 2020 2021 2022 Unit Selected Items

Makanan dan Minuman Food & Beverages

45 Nasi Lemak Bungkus 2.81 2.84 2.87 3.23 Each Nasi Lemak

46 Nasi Kosong 1 Pinggan 1.48 1.50 1.55 1.69 1 Plate Plain Rice

47 Nasi Goreng 1 Pinggan 5.07 5.14 5.26 5.83 1 Plate Fried Rice

48 Kuey Teow Goreng 1 Pinggan 5.03 5.12 5.26 5.86 1 Plate Fried Kuey Teow

49 Mee Hoon Goreng 1 Pinggan 5.00 5.09 5.22 5.80 1 Plate Fried Mee Hoon

50 Nasi Biryani 1 Pinggan 8.33 8.51 8.68 9.69 1 Plate Biryani Rice

51 Roti Canai Keping 1.12 1.13 1.14 1.32 Each Roti Canai

52 Air Minuman 500 ml 0.70 0.70 0.70 0.72 500 ml Drinking Water 

53 Satay Ayam Cucuk 0.75 0.77 0.80 0.93 Each Chicken Satay

54 Nasi Ayam Pinggan 5.38 5.48 5.59 6.22 Plate Chicken Rice

55 Teh Tarik Cawan 1.59 1.61 1.64 1.84 Cup Teh Tarik

56 Kopi-O Cawan 1.32 1.33 1.37 1.52 Cup Kopi-O

57 Teh-O Cawan 1.26 1.27 1.31 1.43 Cup Teh-O

58 Milo Cawan 1.98 2.01 2.05 2.30 Cup Milo 

Perkakas Isi Rumah & Barangan 
Elektrik

Household Appliances & Electrical Goods

59 Periuk Nasi Elektrik, 1.8LT Sebiji 115.74 118.25 121.33 131.25 Each Electric Rice Cooker, 1.8LT

60 Peti Sejuk 2-Pintu, kapasiti 280-300L Sebuah 1,384.28 1,389.81 1,408.01 1,457.43 Each Refrigerator, 2 Doors, with capacity 280-300L

61 Televisyen Warna, LED 40" Sebuah 1,423.62 1,385.01 1,440.79 1,442.67 Each TV Colour, 40” LED

Perkakas Lain, Barang-Barang dan 
Produk Untuk Penjagaan Diri

Other Appliances, Articles & Products for 
Personal Care

62 Lampin Bayi, Saiz M 1 Pek 34.13 33.44 33.00 34.27 1 Pack Baby Diapers, Size M

63 Shampoo, 320 ML 1 Botol 11.46 11.41 11.45 11.57 1 Bottle Shampoo, 320 ML

Susu Segar, Susu Pekat, Susu 
Tepung & Keluaran Susu Lain

Fresh Milk, Condensed Milk, Milk Powder & 
Other Dairy Products

64 Susu Segar UHT 1 L 6.89 6.91 6.98 7.51 1 L Fresh Milk UHT

65 Susu, Krimer Pekat Manis 500 gm 2.84 2.82 2.86 3.49 500 gm Sweetened Creamer Milk

66 Susu Tepung Bayi, PK 650 gm 24.59 25.41 25.44 25.79 650 gm Powdered Milk (Infant), PK

67 Keju (12) PK 250 g 11.29 11.31 11.34 11.73 250 g Cheese (12), PK

Barang Pengeluaran Perubatan Pharmaceutical Products

68 Ubat batuk 60 ml Bot 6.57 6.68 6.71 6.87 60 ml Bot Cough Mixture / Syrup

69 Paracetamol 12 / strip 4.60 4.62 4.69 4.93 12 / strip Paracetamol 

Ikan & Makanan Laut yang diproses 
dan Minyak Masak

Processed Fish and Cooking Oil

70 Ikan dalam Sos Tomato 425 gm 7.58 7.65 7.84 8.53 425 gm Fish in tomato sauce

71 Minyak Masak 3 Kg Bot 16.38 16.99 20.24 26.06 3 Kg Bot Cooking Oil

72 Minyak Masak 5 Kg Bot 20.98 23.17 28.33 31.10 5 Kg Bot Cooking Oil

73 Minyak Masak 1 Kg Bot 5.44 5.60 6.40 7.04 1 Kg Bot Cooking Oil

Beras, Minuman Bermalt dan 
Minuman Isotonik

Rice, Malt Drinks and Isotonic Drinks

74 Beras SST 5% 10 Kg 25.84 26.03 26.09 26.37 10 Kg Rice SST 5%

75 Minuman bermalt PK 200 gm 4.62 4.62 4.63 4.69 200 gm Malt Drinks, PK

76 Minuman Isotonik 1.5 L 3.27 3.40 3.47 3.65 1.5 L Isotonic Drinks

Jadual
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No. Item Terpilih Unit 2019 2020 2021 2022 Unit Selected Items

Mee Kering, Kicap Kacang Soya 
Manis, Sos, Mayonis, Minuman 
Beralkohol dan Ubat Nyamuk

Dried Mee, Sweet Soya Bean Sauce, 
Mayonnaise, Alcoholic Beverages and 
Mosquito Repellent

77 Mee Kering 500 gm 3.71 3.76 3.84 4.19 500 gm Dried Mee

78 Mee Kering Pek 5 4.28 4.25 4.30 4.64 Pack of 5 Dried Mee

79 Kicap Kacang Soya, manis 345 ml 5.65 5.64 5.64 5.67 345 ml Sweet Soya Bean Sauce

80 Sos Tomato 475 gm Bot 3.68 3.73 3.93 4.16 475 gm Bot Tomato Sauce

81 Sos Cili 340 gm Bot 3.26 3.28 3.40 3.65 340 gm Bot Chilli Sauce

82 Mayonis 230 ml Bot 6.08 6.20 6.29 6.55 230 ml Bot Mayonnaise

83 Minuman Beralkohol 320 ml Tin 6.22 6.36 6.67 6.93 320 ml TN Alcoholic Beverages

84 Ubat Nyamuk 10 keping 1.81 1.85 1.87 1.93 10 pc Mosquito Repellent

85 Ubat Nyamuk 30 keping 5.18 5.19 5.22 5.21 30 pc Mosquito Repellent

86 Ubat Nyamuk 360 gm Tin 8.79 8.78 9.17 9.64 360 gm TN Mosquito Repellent

Barangan & Penyelenggaraan Isi 
Rumah, Buku & Alat tulis dan 
Barangan Untuk Penjagaan Diri

Goods & Services For Routine Household 
Maintenance, Books & Stationery and 
Products for Personal Care

87 Plastik Sampah
Bungkusan 10 

Keping
5.60 5.78 6.09 6.58 Pack of 10 pc Garbage Plastic Bag

88 Pelembut Fabrik 2 L Bot 8.39 8.89 11.64 12.46 2L Bot Fabric Softener

89 Pen Sebatang 0.93 0.94 0.97 1.03 Each Pen

90 Pensil Warna Kotak 12 Batang 13.72 13.73 13.48 13.88 12 pc Box Pencil, Colour

91 Kertas Fotostat 1 Rim 15.28 15.31 15.21 15.89 1 Rim Photostat Paper

92 Buku Latihan Sebuah 1.23 1.24 1.24 1.30 Each Exercise Book

93 Potong Rambut (Lelaki) Satu 10.70 11.90 12.86 13.41 Each Men’s Hair Cut

94 Berus Gigi Satu 3.37 3.40 3.43 3.51 Each Toothbrush

95 Ubat Gigi Tiub 175 gm 8.19 8.47 8.97 9.62 175 gm Tube Toothpaste

96 Tisu Tandas 10 Gulung 9.71 9.78 9.96 10.10 10 Rolls Toilet Paper

97 Tuala Wanita Pek 10 3.65 3.36 3.41 3.40 PK of 10 Sanitary Napkin

98 Tuala Wanita Pek 8 4.02 4.19 4.20 4.81 PK of 8 Sanitary Napkin

99 Sabun Mandi 1 Pek 3, 85 gm 4.07 4.16 4.22 4.49 1 PK of 3, 85 gm Toilet Soap

100 Sabun Mandi 220 ml Bot 6.08 6.13 6.12 6.16 220 ml Bot Shower Cream
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Jadual Indeks Harga Makanan FAO Tahunan (2014-2016=100), 1990-2022

Table Annual FAO Food Price Indices (2014-2016=100), 1990-2022

Indeks Harga Makanan

Food Price Index

Indeks Harga Daging

Meat Price Index

Indeks Harga Tenusu

Dairy Price Index

Indeks Harga Bijirin

Cereals Price Index

Indeks Harga Minyak

Oils Price Index

Indeks Harga Gula

Sugar Price Index

1990 63.0 81.5 42.6 58.1 45.5 77.7

1991 62.1 80.6 45.5 57.9 49.0 55.5

1992 63.9 77.5 54.8 61.0 53.0 56.0

1993 61.9 74.1 48.6 59.0 54.0 62.0

1994 66.9 75.3 47.4 61.9 71.9 74.9

1995 76.6 84.6 62.7 70.8 80.0 82.2

1996 77.6 83.8 61.6 83.7 69.9 74.0

1997 70.6 78.9 59.4 66.5 70.7 70.4

1998 64.7 65.8 55.8 58.9 83.9 55.2

1999 55.2 61.8 48.3 53.1 58.2 38.8

2000 53.3 60.3 54.5 51.4 42.9 50.6

2001 55.0 61.7 60.9 51.8 42.5 53.5

2002 53.1 55.2 46.1 55.6 55.1 42.6

2003 57.8 58.3 54.5 59.4 62.6 43.9

2004 65.6 67.6 69.8 64.0 69.6 44.3

2005 67.4 71.8 77.2 60.8 64.4 61.2

2006 72.6 70.5 73.1 71.2 70.5 91.4

2007 94.3 76.9 122.4 100.9 107.3 62.4

2008 117.5 90.2 132.3 137.6 141.1 79.2

2009 91.7 81.2 91.4 97.2 94.4 112.2

2010 106.7 91.0 111.9 107.5 122.0 131.7

2011 131.9 105.3 129.9 142.2 156.5 160.9

2012 122.8 105.0 111.7 137.4 138.3 133.3

2013 120.1 106.2 140.9 129.1 119.5 109.5

2014 115.0 112.2 130.2 115.8 110.6 105.2

2015 93.0 96.7 87.1 95.9 89.9 83.2

2016 91.9 91.0 82.6 88.3 99.4 111.6

2017 98.0 97.7 108.0 91.0 101.9 99.1

2018 95.9 94.9 107.3 100.8 87.8 77.4

2019 95.1 100.0 102.8 96.6 83.2 78.6

2020 98.1 95.5 101.8 103.1 99.4 79.5

2021 125.7 107.7 119.1 131.2 164.9 109.3

2022 143.7 118.8 142.4 154.7 187.8 114.5

28.0

171



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Muka surat ini sengaja dibiarkan kosong 

This page is deliberately left blank  



 

 

 

 

NOTA TEKNIKAL 
TECHNICAL NOTES 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Muka surat ini sengaja dibiarkan kosong 

This page is deliberately left blank  



 

ANALISIS INDEKS HARGA PENGGUNA TAHUNAN 2022 - 175 - 

    

 

NOTA TEKNIKAL 

Nota Teknikal  
 

 

Konsep dan Definisi 

Pengenalan 

IHP mengukur perubahan peratus kos pembelian mengikut masa bagi “bakul” tetap barangan dan 

perkhidmatan yang mewakili corak purata pembelian oleh sekumpulan penduduk pada sesuatu 

tempoh masa yang ditetapkan. “Bakul” ini merujuk kepada barangan dan perkhidmatan yang 

mempunyai kualiti dan kuantiti yang seakan-akan sama atau tidak berubah, yang mengandungi item 

yang berada lama atau boleh diukur secara berterusan di pasaran berbanding dengan masa. 

Perubahan harga barangan yang berlaku dalam “bakul” ini adalah disebabkan oleh perubahan harga 

yang sebenarnya sahaja, iaitu perubahan harga ini tidak berkaitan langsung dengan perubahan 

pada kuantiti atau kualiti barang dan perkhimatan tersebut. 

Barang dan perkhidmatan yang diliputi dalam “bakul” ini adalah luas, dikelaskan berpandu kepada 

United Nations “Classification of Individual Consumption According to Purpose (COICOP)” dalam 

dua belas kumpulan berikut: 

• Makanan & Minuman  

• Minuman Alkohol & Tembakau 

• Pakaian & Kasut 

• Perumahan, Air, Elektrik, Gas & Bahan Api Lain 

• Hiasan, Perkakasan & Penyelenggaraan Isi Rumah 

• Kesihatan 

• Pengangkutan 

• Komunikasi 

• Perkhidmatan Rekreasi & Kebudayaan 

• Pendidikan 

• Restoran & Hotel 

• Pelbagai Barangan & Perkhidmatan 

IHP dikira mengikut negeri-negeri di Semenanjung Malaysia, Sabah dan Sarawak. Walau 

bagaimanapun, indeks bagi negeri Perlis digabungkan dengan Kedah; Wilayah Persekutuan 

Putrajaya dengan Selangor; dan Wilayah Persekutuan Labuan dengan Sabah, memandangkan 

sumbangan relatif yang kecil bagi negeri-negeri tersebut. Semasa Penyiasatan Perbelanjaan Isi 

Rumah dijalankan, saiz sampel yang mewakili ketiga-tiga negeri ini tidak mencukupi bagi pengiraan 

indeks negeri masing-masing. Kesemua indeks negeri tersebut digabungkan bagi mengeluarkan 

indeks Malaysia. Indeks Malaysia ialah indeks komposit berdasarkan wajaran perbelanjaan bagi 

semua negeri di Malaysia.
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NOTA TEKNIKAL 

Liputan 

Bermula daripada keluaran Januari 2018, wajaran yang digunapakai dalm pengiraan IHP adalah 

merujuk kepada corak perbelanjaan yang diperoleh daripada Penyiasatan Perbelanjaan Isi Rumah 

yang dijalankan pada tahun 2016. Pada masa ini, terdapat sebanyak 97 lokasi pungutan harga di 

negeri-negeri di Semenanjung Malaysia, 21 di Sabah dan 19 di Sarawak menjadikan jumlah 

keseluruhan sebanyak 137 lokasi pungutan harga. 

Harga 

Harga yang digunakan dalam pengiraan IHP adalah harga runcit atau harga transaksi termasuk 

semua jenis cukai yang dikenakan ke atas barangan dan perkhidmatan tersebut. Pungutan ini 

dilaksanakan setiap bulan bagi kesemua item, kecuali bagi barangan makanan mudah rosak, ia 

dipungut secara bulanan dan juga mingguan. Manakala bagi sewa rumah, harga dipungut secara 

suku tahunan. 

Pemilihan outlet untuk pungutan harga dibuat secara “purposive” dengan sampel outlet dipilih 

berdasarkan nilai jualan yang tinggi sebagai asas pemilihan (kecuali bagi sewa rumah). Harga bagi 

552 barangan (item ditambah = 22; item dikeluarkan = 2) diambilkira dalam pengiraan indeks dan 

harga ini diperoleh dari lebih 17,000 saluran runcit di negeri-negeri di Semenanjung Malaysia,  

serta 2,500 di Sabah dan 2,300 di Sarawak. 

Wajaran 

Wajaran yang digunakan dalam pengiraan IHP dikemaskini secara berkala. Prosedur ini adalah 

perlu bagi memastikan wajaran ini menggambarkan perubahan dalam corak perbelanjaan 

pengguna.  

Wajaran yang digunapakai bagi penyusunan IHP (2010 = 100) adalah seperti berikut: 

 

Makanan & Minuman
29.5%

Minuman Alkohol & 
Tembakau

2.4%

Pakaian & Kasut
3.2%

Perumahan, Air, Elektrik, Gas & 
Bahan Api Lain 

23.8%

Hiasan, Perkakasan & 
Penyelenggaraan Isi Rumah

4.1%

Kesihatan
1.9%

Pengangkutan
14.6%

Komunikasi
4.8%

Perkhidmatan Rekreasi & 
Kebudayaan

4.8%

Pendidikan
1.3%

Restoran & Hotel
2.9%

Pelbagai Barangan & 
Perkhidmatan

6.7%



 

 
 

ANALISIS INDEKS HARGA PENGGUNA TAHUNAN 2022 - 177 - 

NOTA TEKNIKAL 

Metodologi Pengiraan Indeks 

Berkuatkuasa mulai penerbitan data untuk rujukan Januari 2016, kaedah indeks rantaian Laspeyres 

digunakan dalam pengiraan IHP. Ia manggunakan asas rujukan Disember 2015 = 100. Kaedah yang 

sama akan digunakan dalam pengiraan IHP penerbitan Januari 2018 dengan menggunakan asas 

rujukan Disember 2017 = 100.  

IHP dihitung sebagai indeks rantaian bakul tetap. Ini bermakna bahawa urutan indeks bakul tetap 

dirantai bersama untuk mewujudkan satu siri masa yang berterusan. Perkara ini perlu untuk 

mengelakkan perubahan yang tidak dijangka dalam indeks apabila pengemaskinian bakul 

dilakukan. 

Dalam usaha untuk indeks dirantai bersama antara bakul, wajaran perbelanjaan hibrid untuk  

bakul lama dan baru perlu dinyatakan pada satu tempoh harga yang sama. Tempoh tersebut dikenali 

sebagai bulan pautan (link month). 

Wajaran bulan pautan diperoleh dengan mengemaskini harga pada bulan pautan terhadap wajaran 

perbelanjaan asal untuk mendapatkan perbelanjaan hibrid yang dinyatakan pada harga bulan 

pautan. 

Dalam bulan yang berikutnya selepas bulan pautan bakul, indeks harga dihitung menggunakan 

bakul baru didarabkan dengan indeks yang diterbitkan sebelumnya berdasarkan bakul lama. 

𝐼2010:𝑡 𝑑𝑖𝑟𝑎𝑛𝑡𝑎𝑖 = 𝐼𝐷𝑖𝑠2017:𝑡 2016  ×  𝐼𝐷𝑖𝑠2015:𝐷𝑖𝑠2017 2014  ×  𝐼2010:𝐷𝑖𝑠2015 2010 

di mana: 

𝐼2010:𝑡 𝑑𝑖𝑟𝑎𝑛𝑡𝑎𝑖  Indeks rantaian bagi tempoh pemerhatian harga t dengan tempoh rujukan 

harga 2010;  

𝐼𝐷𝑖𝑠2017:𝑡 2016  Indeks bagi tempoh pemerhatian harga t dengan Disember 2017 sebagai 

tempoh rujukan harga, dihitung menggunakan bakul 2016;  

𝐼𝐷𝑖𝑠2015:𝐷𝑖𝑠2017 2014  Indeks bagi Disember 2017 dengan Disember 2015 sebagai tempoh rujukan 

harga, dihitung menggunakan bakul 2014; dan 

𝐼2010:𝐷𝑖𝑠2015 2010  Indeks bagi bulan Disember 2015, dengan 2010 sebagai tempoh rujukan 

harga, dihitung menggunakan bakul 2010.  

 

Dalam kes indeks rantaian, penjumlahan indeks purata berwajaran bagi kumpulan peringkat rendah 

atau barangan adalah tidak sepadan dengan kumpulan peringkat yang lebih tinggi (indeks rantaian 

tidak berdaya tambah). 
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NOTA TEKNIKAL 

Inflasi Tahunan 

Inflasi merujuk kepada kadar perubahan yang ditunjukkan oleh pergerakan harga. Kaedah 

pengiraan yang digunapakai ialah perubahan peratus antara purata tahunan tahun semasa yang 

spesifik dengan purata tahunan yang sama ditetapkan pada tahun sebelumnya. Contoh berikut 

menunjukkan cara mengira perubahan mata indeks dan inflasi tahunan. 

 

 

 

 

 

 

Perubahan Mata Indeks   Inflasi Tahunan  

     

Indeks Harga Pengguna 125.4  Perubahan mata indeks dibahagi dengan 

indeks sebelumnya, didarab dengan seratus Tolak Indeks sebelumnya 124.3  

Bersamaan dengan     1.1    

   
= 

125.4 - 124.3

124.3
 × 100 

 

 

   = 0.9%  
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TECHNICAL NOTES 

Technical Notes  
 

 

Concepts and Definitions 

Introduction 

The CPI measures the percentage change over time in the cost of purchasing a constant “basket” 

of goods and services representing the average pattern of purchases made by a particular population 

group in a specified time period. The “basket” is of an unchanging or equivalent quality and quantity 

of goods and services, consisting of items for which there are continually measurable market prices 

over time. Changes in the costs of items in the “basket” are therefore due only to “pure” price 

movements, i.e. price movements that are not associated with changes in the quality and/or quantity 

of the set of consumer goods and services in the “basket”. 

This “basket” covers a wide range of goods and services, classified according to the United Nations 

"Classification of Individual Consumption According to Purpose (COICOP)" in the following twelve 

groups: 

• Food & Beverages 

• Alcohol Beverages & Tobacco 

• Clothing & Footwear 

• Housing, Water, Electricity, Gas & Other Fuels 

• Furnishings, Household Equipment & Routine Household Maintenance 

• Health 

• Transport 

• Communication 

• Recreation Services & Culture 

• Education 

• Restaurants & Hotels 

• Miscellaneous Goods & Services 

The CPI is calculated according to the states in Peninsular Malaysia, Sabah and Sarawak. However, 

the index for state of Perlis is combined with Kedah; Wilayah Persekutuan Putrajaya with Selangor; 

and Wilayah Persekutuan Labuan with Sabah, considering that the relative contribution for these 

states are very small. During the Household Income and Expenditure Survey, the sample size for 

these states was insufficient for the calculation of individual state index. All the state indices will be 

combined to produce Malaysia’s index. Malaysia’s index is a composite index, weighted by states 

expenditure weight of each state’s indices.
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TECHNICAL NOTES 

Coverages 

Commencing January 2018, the weights used in the calculation of CPI are based on the pattern of 

expenditure obtained from the Household Expenditure Survey conducted in 2016. Currently, there 

are 97 price collection locations in the states of Peninsular Malaysia, 21 in Sabah and 19 in Sarawak, 

with the overall total of 137 price collection locations. 

 

Price 

The price used in the CPI calculation is the retail prices or transacted prices including all types of 

taxes imposed on those goods and services. Prices are collected on a monthly basis for all items, 

except for perishable food items, it is collected both on monthly and weekly basis. Meanwhile, house 

rents are collected once in a quarter. 

The selection of outlets in which prices are to be collected is made "purposive" with the sample 

designed to include outlets with high sales turnover (except for house rent). Prices of 552 items 

(items added = 22; items removed = 2) are used in the calculation of the index and these are obtained 

from about 17,000 retail outlets in states of Peninsular Malaysia, 2,500 outlets in Sabah and  

2,300 outlets in Sarawak. 

 

Weight 

The weights used in the calculation of CPI are periodically updated. This procedure is necessary to 

ensure that the weights reflect changes in consumer expenditure pattern. The weights used for 

compiling the CPI (2010 = 100) are as follows: 

 

Food & Beverages
29.5%

Alcoholic Beverages & 
Tobacco

2.4%

Clothing & Footwear
3.2%

Housing, Water, Electricity, 
Gas & Other Fuels

23.8%

Furnishings, Household Equipment & 
Routine Household Maintenance

4.1%

Health
1.9%

Transport
14.6%

Communication
4.8%

Recreation Services & 
Culture
4.8%

Education
1.3%

Restaurants & Hotels
2.9%

Miscellaneous Goods & 
Services

6.7%
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TECHNICAL NOTES 

Index Calculation Methodology 

Effective with release of data for January 2016, the Laspeyres chain index method is used in the 

calculation of the CPI. It employs the December 2015 = 100 reference base. The same method will 

be used in the calculation of the January 2018 CPI publication using the reference base  

December 2017 = 100. 

The CPI is calculated as a chain of fixed-basket index. This means that a sequence of the  

fixed-basket indices has been chained together to create a continuous time series. This is necessary 

to avoid unexpected changes in the index when a basket updates are made. 

In order to chain indices between baskets, the hybrid expenditure weights for old and new baskets 

must be expressed at the prices of a common period. This common period is called the link month. 

Link month weights are obtained by price-updating of the link month to the original expenditure 

weights to obtain the hybrid expenditures expressed for the link months’ price. 

In the month following the basket link month, price indices calculated using the new basket are 

multiplied by the index level previously published for the old basket. 

𝐼2010:𝑡 𝑐ℎ𝑎𝑖𝑛𝑒𝑑 = 𝐼𝐷𝑒𝑐2017:𝑡 2016  ×  𝐼𝐷𝑒𝑐2015:𝐷𝑒𝑐2017 2014  ×  𝐼2010:𝐷𝑒𝑐2015 2010 

where: 

𝐼2010:𝑡 𝑐ℎ𝑎𝑖𝑛𝑒𝑑  is a chained index for the price observation period t with a price reference 

period equal to 2010;  

𝐼𝐷𝑒𝑐2017:𝑡 2016  is an index for the price observation period t with December 2017 as the price 

reference period, calculated using the 2016 basket;  

𝐼𝐷𝑒𝑐2015:𝐷𝑒𝑐2017 2014  is a chained index for December 2017 with December 2015 as the price 

reference period, calculated using the 2014 basket; and 

𝐼2010:𝐷𝑒𝑐2015 2010  is a chained index for December 2015, with 2010 as the price reference period 

calculated using the 2010 basket.  

In the case of the chain index, the weighted average of indices of lower level groups or items do not 

match those of the corresponding upper level groups (the chain index has no additivity). 
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TECHNICAL NOTES 

Annual Inflation 

Inflation refers to the rate of change indicated by price movements. The calculation method used is 

the percentage change between annual average for the specific current year to the same fixed period 

on the previous year. The following example illustrates the computation of index point and annual 

inflation. 

 

 

 

 

 

 

 

 

Index Point Change   Annual Inflation  

     

Consumer Price Index 125.4  Index point difference divided by the 

previous index, multiplied by one hundred Less Previous Index 124.3  

Equals to     1.1    

   
= 

125.4 - 124.3

124.3
 × 100 

 

 

   = 0.9%  
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